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consumption of shoes and nothing else does it 

except such miserable cheapness that develops 
through building shoes, each shipment graded lower 
than the last, forcing the public to buy more pairs 
because they wear out. Although there are no abso- 
lute figures to justify the point, the average is na- 
tionally estimated as a shoe consumption per person 
in this country of approximately three pairs per year. 
There was a time when multiplicity of style was 
called the “‘curse of the trade.”’ Is the time present 
when restriction of style has the same title? 

There was in process of development five years 
ago a real style program that gave to the public an 
opportunity of dress in a diversity of patterns and 
materials and types, making the range of purchases 
from four pair to a dozen or more per year. One big 
individual in the trade conceived the idea of beauty 
in footwear through colors and through variety, and 
who can tell but what his plan would not have been 
best if the War Industries Board had not discovered 
style frugality as a means of winning the war. That 
great leader in style resisted the War Board and cried 
out against a stifling of the shoe industry when 
every other apparel trade, not quite so eager to run 
to Washington, was able to keep the pretty things in 
the popular eye. 

Standardization suddenly became a central thought 
throughout the industry. It has come to the point 
where certain types of low heeled footwear for women 
have become so standardized that the store on the 
finest street, giving the finest service, has nothing 
much to offer over the store up one flight, ‘labeled 
sample” that makes its greatest appeal on price. It 
is but a short step further in this program of three 
pairs per year to the tremendous institution making 
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No Other Alternative but Style 





Number 3 


200,000 pairs per day, operating its own stores 
in every village, town and city in the United States. 
The public is getting into the groove of thinking 
that footwear is nothing more than foot covering. 
What has become of the individual store smartness? 
What has become of the ability of that great body of 
alert merchants who know how to venture in style 
to the pleasure of their customers and a profit to 
themselves? Numerous styles have a_ tendency 
towards increasing the efficiency of salespeople. 
“Few styles and plenty of sizes’’ may mean an easy 
business, but it also means easy competition by 
hundreds of emporiums that know nothing about the 
technique of shoe selling nor the complications of 
correct shoe dress. 

An alert selling staff with a style instinct, learns 
how to sell the public something on which a size is 
on hand. Where every woman wears the same type 
of footwear, be assured that the difference in style 
will be on some other article of wearing apparel above 
the boot-tops. The shoes will become neutral 
foundations on which any costume can be placed. 

Merchants often admit that they are confused on 
the “‘styles to buy.” Always remember that where 
there isn’t any one overwhelmingly popular style 
that there are many styles to satisfy many interests. 
When the merchant buys “any style that looks good 
to him,” he teaches his salesforce to believe that 
they are right, new and up-to-date, and to dive in to 
clean them up. He comes to a point where he 
teaches the public that all styles are in good style. 

A style period teaches merchants to discriminate 
most carefully between staples and semi-staples, near 
novelties and extreme novelties; not to buy too many 
sizes or pairs on the extreme novelties that are good 
for only one order, for when styles are radical and 
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frequent the ends of lines and broken sizes are worth 
about one-half the price obtainable for broken sized 
lines of staples. 

The style game is a bitterly active one, it means 
attention daily to every style and it is an active 
merchant’s game. The independent merchant is the 
best at it. 

The style game also needs reinstruction as to mer- 
chandising methods. It will permit the selling of 
staples at a closer margin so that the burden of profit 
is not placed too heavily upon the customer who is 
considering price first. As the styles grade up from 
staple, they should take a profit increasing in range 
because of the hazard of that style. If the customer 
can be shown a staple bearing a low margin of profit, 
the appeal to price is satisfied and the merchant has 
honestly dealt with this customer, for it is not right 
to charge that customer the same margin of profit 
that must be had to cover the losses on the left-overs 
of a novelty line. Shoe store arithmetic will be 
readjusted. 

Shoe store stocks will be kept low because in a 
smart style game it is necessary to keep continuously 
in the market on novelties as well as to keep steady 
in supply on ‘those staple shoes that are constantly 
called for. The two services go together. 

lt is going to take a lot of style education to re- 
develop in the American woman’s mind the fact that 
there is blend and contrast in footwear for every 
costume that she wears. It is going to take all of 
the powers of publicity to undo the experience of 
the past three years when foot coverings were the 
fashion rather than “fashions in footwear.” 

The wide-a-wake merchant sees in style his oppor- 
tunity for continuance in profitable shoe business, 
for there is no other alternative. 





Satin for Footwear 


HAT a lesson can be drawn on the subject of 

satin. Here we have a material delicate and 
perishable, suitable for indoor wear in footwear, 
having a touch of richness and distinction possessed 
by no other material. 

The Fall season opened with nothing radically 
interesting on the store shelves to make a woman 
desire fine leather footwear. Taking the country 
over, the colors were black and brown, the same 
basic colorings of the past five years—that a woman 
actually was forced into the purchase of satin to gain 
that distinction in costume desirable. 

Who can say that price is the paramount issue when 
the women of this country have been purchasing in 
such large numbers satin novelties bought not because 
of service but in spite of il? 

The real beauty in satin as a material for footwear 
cannot be denied. It should be retained as a dress 
material, preferably in oxfords and low effects. It 
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is a material with a lustre that appeals to the feminine 
eye and fancy. Weare even seeing a development of 
satin spats that promises still greater popularity. 
Taking it all in all, what is the answer? 

That style for itself alone is worth the price. 

Just consider a satin shoe for street wear and figure 
the duration of its life. One muddy Fall day and 
the shoe is ruined. And yet for all that, satins are 
popular and will be more so. Several of the low shoe 
manufacturing centers profited much by the pleasant 
days of September and early October, which com- 
pensated for the blustery weather of early Spring. 
One market center could have made up a quarter of a 
million pairs of low shoes for immediate delivery if 
several disappointing factors had not intervened. 

We find that in the majority of shoe stores, when 
the call is for satins, that the store invariably informs 
the customer as to the penalty of purchase, usually 
without any redress as to claims. If the shoe is 
fitted tight or loose, it comes to the same ending. 
We will have something to say as to the fitting of 
satins in next week’s issue, so as to give a little better 
service on the floor. 

Perhaps satins will prove the first leader opening 
up the style period that is inevitably coming. The 
Queens of the Movies favor satins because of the 
camera effects which are so pleasing to the eye. 
Satin photographs better than any other shoe ma- 
terial. Then again, there are some merchants who 
acknowledge an interest this week in satins because 
of the front cover illustration by Coles Phillips for 
the Saturday Evening Post which emphasizes footwear 
and satins. 

Style always was a fickle jade and proves it this 
time by the run on satin without price protest, when 
the prevailing public miind is price resistance. The 
trade will take courage to develop some other novelty 
to make more sales in those active, independent retail 
shoe stores that prove that footwear service is some- 
thing else than three pairs per person per year. 





On Price Guarantee 


HO was it that ever discovered the price 
guarantee whereby an order was taken and 
the party making the order was protected against 
price decline? The Federal Trade Commission is 
having a big session at Washington on the subject. 
The leader of the silk association says, ““The guarantee 
against decline, not only tends to hold up prices but 
means that plants will be stopped and industry 
stagnated in order that the guarantee-manufacturer 
will not have to dig into his pocket and repay the 
wholesaler or other purchasers. The plants. have 
shut down and the demand remains, so prices stay 
high.” 
That is the great danger of the price guarantee. It 
makes an artificial market. It tends to holding price 
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levels much longer than if the law of supply and 
demand had been permitted to operate. 

Julian Armstrong of the Bureau of Related Indus- 
tries charged that the guarantee custom encouraged 
speculation, caused overstocking, stifled competition 
and “invariably leads to rebating.” It results many 
times in “old goods being held over and sold as 
‘fresh’ stocks,” he added, “creating a reaction in the 
public mind against the whole industry.” 

The hearing is still on, but the outcome is obvious. 
There is every expectation that the Federal Trade 
Commission will submit a report protesting price 
guarantee as being unethical and against public 
interest. 

There has been a number of cases noted of mer- 
chandise held up for price adjustment even though 
the goods are in the local freight house and the 
property of the merchant. In some cases, the mer- 
chant has mentally interpreted into the contract some 
sort of general price guarantee and hopes to secure 
a better price by argument. 

It should be the business ethics of the industry to 
accept merchandise at the price contracted, provid- 
ing that the factors of quality and delivery are lived 
up to. Let us not have a recurrence of the can- 
cellation season which might bring about a long, 
discouraging period of economic depression. The 
obligation should be assumed. Get the shoes into 
circulation. 


On the Road to Stability 


Pipe seraempe- of the process of readjustment 
in business and industry, with progress toward a 
more stable condition, accompanied by price revisions 
and by the resumption of work in some branches of 
industry where hesitation as to future outlook had 
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led to suspension, have been the outstanding features 
of the business and economic movement during the 
month of September, says the Federal Reserve Board 
in its monthly summary. After an apparent slowing 
down in the price reduction movement during mid- 
Summer, it has again reappeared and the past month 
has seen substantial cuts in well-known automobile 
makes, textiles of various classes, shoes and leather 
goods, and in other wholesale prices. Reductions 
have occurred in a variety of staples, including wheat. 

Changes in prices have tended to make business 
men and bankers cautious about future commitments. 
Accordingly, as has often been observed in the past 
during periods of business readjustment; business is 
now being done upon a shorter term credit basis than 
is normal, pending clarification of the current process 
of readjustment. 

Banking conditions in several districts have de- 
cidedly improved and from some it is reported that 
business enterprises are working into a position to 
finance themselves to a greater degree by reducing 
inventories and by exercising more careful scrutiny 
over credits. The crop moving process has gone 
ahead on the whole smoothly; and the peak of the 
demand for funds has practically passed without 
serious inconvenience and with no prospect of an in- 
crease of difficulty. 

On September 25, the reserve ratio for the Federal 
Reserve System as a whole stood at 43.6 per cent, as 
compared with 43.2 per cent on August 27. Specula- 
tion, both in commodities and in securities, has been 
at a relatively low level and there has been a gratify- 
ing diversion of banking funds to the service of pro- 
ductive industry in many lines. From various Federal 
Reserve Districts improving conditions and growth of 
optimism are reported. 
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Federal Trade Commission to make report 
to Congress in December. 


Advance News of Big Milwaukee Conven- 


Some pertinent facts which merchants can 
pass on to their customers. 


The Fitting and Sale of Gaiters 
A practical article on a subject of keen 
interest to retail merchants who realize the 
value of their findings sales. 





High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


Retail Shoe Advertising—How to BetterIt 70 


From address made by H. S. McIntyre 
before Wisconsin convention. 


Note Carefully Articles Advt. 
Mr. 





























circuit is completed, with comments or sug- 
gestions, if any. 
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How to Do Business Now----Plan Ahead 


A Timely Article on the Best Merchandising Methods Prepared 


for the ““Recorder’’ 


By FRANK P. MEYER, Sec’y-Treas. N. S. R. A. 


r YHIS is an excellent subject which the “Recorder” 
has presented for the consideration of the 
retail shoe merchants. It should be upper- 

most and perpetually in the mind of every shoeman. 

How to do*business now is a problem which always 
confronts us. The way to do business now is to sell 
shoes in such a way as to leave a nice net profit and 
to sell them in such a manner as to insure the cus- 
tomer’s return for another pair. 


When You Are Overstocked 


Many dealers are confronted by 
an overstock at present, but there is 
nothing especially novel in that, for 
in many periods of shoe history the 
same condition has prevailed. 

The solution is simple. Reach out 
for new customers. Try to persuade 
your present clientele to purchase 
an additional pair. No store has all 
of the customers it is possible to get. 
Compare your mailing list with 
your country diréctory. Then 
double your mailing list. Write 
each of your prospects a courteous, 
convincing letter about the stock 
you carry and the necessity, from 
both health and social standpoint, 
of having. plenty of dress and street 
shoes. Create a desire among them 
for as wide a range of foot coverings 
as of hair ribbons. The proposal that two and seven- 
eighths pairs of shoes per annum per person is suf- 
ficient is preposterous. 


Six Pairs for Every Woman 


All well-dressed women should own at least one 
pair of brown military heel oxfords and the same in 
boots, one pair of black or matt kid Louis heel boots, 
a pair of brown Louis heel boots, a pair of suede or 
satin or a combination of solid color boots to match 
the various shades in gowns, also a pair of patent 
pumps. 

After the shoes should come a complete assortment 
of party slippers. The possibilities of the shoe busi- 
ness are limited only by the imagination of the dealer. 
We shoe dealers are too prone to allow the public to 
dictate our business policy to us and to let them limit 
our style range. We should take the initiative as do 


Sec’ y-Treas. 
Pres. I. S. R. A. 


FRANK P. MEYER 
N. 


the milliner, the haberdasher and the modiste, and 
create a demand for a wide style range in shoes. 


Advertising Very Important 


We should employ every advertising channel to 
this end—the windows, the space advertisements, 
the readers, the billboards, etc. All clerks should be 
instructed never to be satisfied with the sale of the 
pair of shoes for which the customer 
asked, but to send the customer 
away with an obsession to own 
some other shoe in your stock—an 
obsession which may develop into 
the sale of another pair of shoes or 
slippers. The commission basis of 
remuneration for salespeople has a 
considerable “‘edge’’ on the straight 
salary compensation in this respect. 

Plans for the future should in- 
clude a careful campaign of educa- 
tion for the customer and should be 
continuously promoted among the 
salesforce. Salespersons should work 
in concord to offset adverse public 
opinion relative to our business. 
As an instance; when the customer 
complains of high prices of shoes, 
teach the clerk to reply in effect: 

““Well shoes are cheap in compari- 
son with the common commodities. 
Consider the price of butter, eggs 
and potatoes; for instance, my, mother used to buy 
butter, three pounds for a quarter. When I wasa kid, 
eggs sold around Easter at seven cents a dozen and 
potatoes, in my recollection, have sold at 50 cents a 
bushel. 

‘“‘And look at hats. My wife (or sister), just the 
other day handed out 25 perfectly good dollars for a 
common looking sailor. I was asked only yesterday 
$105 for a suit that looked like what I formerly bought 
for $35.00.” 


Pe Re: 


Don’t Be a Rabbit 


We have been too much like rabbits. When the 
public waved their arms and yelled “robbers,’’ we 
scampered for our holes when we should have been like 
bulldogs and showed our teeth. If any business is 
righteously deserving of defence, it is the shoe busi- 
ness. Let us not only put up a defense, but take the 
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offensive for bigger business and much needed and 
larger profits. 

And above all, direct effort after effort toward the 
creation of a public desire for a wide style range in 
footwear. 

Many shoe merchants are pursuing a vacillating 
policy today which must eventually spell business 
decrease, if not disaster. Many, probably most, 
stores contain enough shoes to tide them over to 
November 1, and because of this, and because of an 
anticipated fluctuation in prices, many merchants 
are not buying for the future. Current conditions 
seem to show conclusively that this procedure is en- 
tirely wrong. The shoeman who would maintain his 
present standard must build for the future by buying 
his higher grades of shoes at least far enough in ad- 
vance to have them ready for the demand when it 
arrives. 

No Falling Off in Demand 

I can see no falling off in the public demand for 
fine grade shoes and I hear but very little sobbing 
over the price of a shoe that suits. When top-grade 
shoes sold at $5.00, there was as much, if not more 
kicking, on the price than there is now on the $15 
to $20 shoe. 

There will ever be a demand for cheaper every- 
thing. There always has been. But the old adage, 
“There is always room at the top,” still holds good, 
and a top-grade shoe business is my hobby. 

I am going to sell as high priced shoes as the best of 
them. 





Certificate Plan Boosts Business 
Scheme Works Well in Cincinnati Shoe Store 


Cincinnati, Oct. 6—Van Meter’s Bostonian Shoe 
Store is celebrating its first anniversary wéek, October 
1 to 9, with a novel plan for bringing customers to 
the store, whether they buy now or later. A trading 
certificate worth one dollar on any pair of shoes pur- 
chased between now and January 1, 1921, is being 
given free to every person who will stop in the store. 
Large newspaper advertisements are being used to 
announce the plan. Mr. Van Meter states that on 
the first day many came in and, after being given the 
certificate, decided to use it right away. Having 
purchased a pair of shoes, another certificate was 
given to the individual for use in case he should 
want another pair of shoes before January 1. 





“Two Pairs Better Than One’’ 
A Timely Suggestion Prior to Winter 


To increase the appetite for shoes, why not try that 
good old prescription which runs “Two pairs of shoes 
are better than one.” 
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About it, most everybody knows. Two pairs of 
shoes, each pair worn on alternate days, will wear 
longer than two pairs of shoes, each shoe worn day 
after day until it is worn out. 

Besides, there is sanitation and health in it. A pair 
of shoes set aside in the sun for the day, sort of clean 
themselves inside. Clean shoes are better for the feet, 
of course. 

Another argument there will be. The coming Win- 
ter days, many a man will get his shoes soaking wet. 
If he has another pair, he will put them on, and keep 
his feet dry, and comfortable. If he hasn’t, he will 
put his wet shoes in the oven and kiln dry them, and 
thereby ruin them. 

Other arguments there are for selling two pairs 
instead of one. Look them over. Timely application 
of them may increase the appetite for shoes. 



















Are Women with Small Feet Cranks? 


A Merchant in a Western Town Would Like the 
Subject Discussed ‘ 


From one of our subscribers in the West, we have 
received the following: 
















“IT would like an expression from merchant readers 
of your valued weekly on the question of extreme 
small sizes for women. I would like to know if it is 
general that women wearing a small size, 1, 114, 2, 2%, 
AA, A, B or C are cranks or ‘genuine pills,’ or as a rule 
hard to please. That certainly is the case with us. If 
the foot is a real small foot, in most cases the owner of 
the foot expects to see more styles in her size and ex- 
pects to pay less than the woman wearing a size 5. 











A Small Foot—A Small Price 


“‘We have several small feet in our city who have 
been accustomed to paying 50 cents per pair for high 
grade, beautiful shoes in Kansas City and Chicago 
department stores and after moving to our city still 
have the crust or ‘guts,’ if I may use the expression, to 
expect wonderful shoes and they are willing to pay as 
high as $1.00, the way they put it. On the other hand, 
every once in a while we find a foot wearing a size one, 
the ownér of which is glad to pay a price but taking it 
as a whole, our experience has been, the smaller the 
foot, the smaller the price they expect to pay, and the 
more selection they expect to see and the more difficult 
they are to please. 

“If you care to, you may mention this, or something 
in this regard in one of your future issues. A fellow 
likes to know if he is the only goat and an expression 
from other merchants often makes a fellow feel that 
conditions are about the same in other places.” 
































It may be that some of our readers have had a 
similar experience. Perhaps others are of a different 
mind.- Our columns are open for those who would 
care to discuss the matter. 
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Shoe and Leather Investigation Pushed 


Federal Trade Commission to Report to Congress 
in December 


Washington, D. C., October 7. 
ORK is being pushed by the Federal Trade 
\ \ Commission on theshoe and leather investiga- 
tion which was called for at the last session 
of Congress. All available help is being put on this 
investigation with the idea of having it completed 
when Congress reconvenes early in December. While 


no definite date has been set, it is understood that a 
conference will be held here between the commission 
and representatives of the shoe and leather industries 
before the report is finally sent to Congress. 

The conference will be held some time afier 
October 20, although the definite date has not yet 
been set. 














One of the New Notes 
In Style 


New Lattice, Tongueless Boot. Made 
by the Boyd-Welsh Shoe Co., St. Louis 











Stamp Shoes “Made in U. S. A.”’ 


Obligatory Upon All Trade-Marked Articles 
Going Into Great Britain 


Washington, D. C., Oct. 8—American exporters in 
all lines of trade are reminded that American trade- 
marked articles going into Great Britain must bear 
the words “Made in U. S. A.”’ or equivalent indication 
of the country of origin. 

This rule, says a report, does not apply to Amer- 
ican goods alone, but to all foreign trade-marked 
goods, and is one of the provisions of the Merchandise 
Mark Act of 1887 dating back to the reign of Queen 
Victoria. 

Trade-marked articles not bearing indication of 
the country of origin being liable to seizure and con- 
fiscation, importers into Great Britain are being 
caused serious inconvenience, and in many cases 
actual losses by the failure of American manufacturers 
to comply with these regulations. What generally 
happens is that the importer is notified and warned 
the first time, but allowed to take away the goods, 
provided he stamps, stencils or otherwise marks 
them with the country of origin to the satisfaction 
of the customs authorities. Subsequent offences, 
however, are likely to be punished by confiscation. 

British merchants who have been importing Amer- 
ican trade-marked articles for many years have, 
of course, straightened out these difficulties with 
their American shippers long ago, but the newer 
American exporters do not seem to have been properly 
informed. 


Withdraws “Gym’’ Shoe Order 
Government Had Planned 400,000 Pairs 


Washington, Oct. 7—Statement made here today 
that the War Department has decided not to place 
order at this time for 400,000 pairs of gymnasium 
shoes. The order may be placed some time later. 
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Extracts from The Fakir’s Financial‘ 


Dictionary: 

Prophet: One who foretells. A seer. 

Profit: What he thinks he sees. 

Loss: What the prohpet’s discipline gets. 

Laws: What gets the prophet. 

Water: The habitat of suckers. The cause of 
liquidation. 

Rainbow: A mixture of water and limelight 
used in working and illuminating copper and 
silver mines. 

Mine: Copper or silver. 
sucker’s pocket. 

Fibre: A substitute for leather. Said to be 
just as good. 

Fibher: The fellow who says so. 

Capital: What the organizer gets from the 
stockholder. 

Dividend: What the stockholder gets—some- 
times. 

Bank: A modern substitute for the grand old 
stocking. 

Banker: The man who collects and holds our 
money as a favor. 

Banking: Loaning A’s money to B and B’s 
money to A and making both settle for the 
privilege. Neat! What? 

Bandit: A direct-action financier. 

Financier: A man whose capital consists of 
your money and his nerve. 

Confidence: The halfway house between faith 


and credulity. 
* + * 


A hole dug in a 


The U. S. Weather Bureau says a Rain-beau 
is a young man with an umbrella and a chicken, 
but it has no financial significance. 

. * « 


Henry Ford has reduced the price of “Tin 
Lizzies’’ 35 per cent. The automobile trade 
says he’s a Bolsheviki; the profiteers say he is a 
pest; the public says he is a philanthropist, and 
the pedestrian—the vulgar piker of America— 
says he must have bought into the Casket Trust. 
Macaulay was right when he wrote: 

“How can men die better than facing fearful 
odds 
In balking auto makers who’re out to get their 


wads.” 
* 8 ¢& 


Old man Hardhead ‘wants to know “When 
cloth is $2.25 a yard and. clothes are $65.00 a 
suit, who gets it,—the trader.or the toiler, the 
proletariat or the profiteer?” 
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Watch Your Step 
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Talking of clothes, a friend in Samoa writes 
that out there in the South Pacific they laugh at 
tailors and high prices. The popular dress there 
is an engaging smile and a coat of paint. 

+ * * 


“T was at Newport last Summer,” said Mr. 
Fitzpants, “And I found the ladies of the Four 
Hundred very democratic. I saw a great deal 
of them on the beach and they were quite willing 
to bathe in the same ocean as the lower classes.” 

* * * 


An oriental traveller just returned to Boston 
says the differences between the Bombay Parsee 
and the Boston Brahmin is this:—The Parsee 
worships his God and abandons his ancestors to 
the elements: the Brahmin worships his ancestors 
and abandons his God to the working class 
elements. 

* * * 

Silly people ask why the population of Vermont 
has decreased? They might as well ask the same 
question about New Hampshire. Everybody 
knows that since our very best reformers declared 
Massachusetts inchpable of self-government one 
of the most active and popular industries of the 
mountain states is raising office holders for the 
Old Bay State. They trim us financially during 
the vacation season and politically in the cool 
weather. 

* * * 
An eager nation asks for facts, 

The cream of truth, not curds; 
It’s all fed up on leagues and pacts, 
It now wants works, not words. 

* * * 


The Indian Summer is coming. Let us hope 
it won’t put the Indian mark on the Shoe In- 
dustry. When the flies fly we want to see the 
cool days shoo the hoodoo away from shoes. 

* * * 


The strike is a poor substitute for sweat. Talk 
never made as many shoes as toil. The wheels 
in our hats never earned a dollar, or kept a fac- 
tory running. A strike is industrial war. War 
is waste. Prosperity is possible only through 
peace. Strikes spell idleness. No work means 
no wages. Landlords, grocers and butchers may 
have soft hearts but they have hard heads; and 
they know that cash not clamor pays bills. 
Fewer strikes and more shoes are needed. Heads 
and feet have other functions than shouting and 
kicking. 
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be E are coming Father Abraham, a hundred 

\ thousand strong.” This is the reply the 

manhood of the country gave to President 

Lincoln when he called for volunteers during the 

Civil War. It represented the enthusiasm and pep 
of the men of the country. 

That same spirit, pep and enthusiasm is apparent 
among shoe merchants all over the country in their 
attitude toward the National Convention of Retail 
Shoe Merchants to be held in Milwaukee in January. 
The sentence might well be paraphrased to read, 
‘We are coming Father Orr, eighty hundred strong.” 

All that is necessary to stir up the enthusiasm of 
the merchant is to rightly get before him the wonder- 
ful things—the heretofore unheard-of events—that 
are to occur during that great meeting which will 
help him “get more shoes sold right.”’ 


An Unsolicited 
Testimonial 


“I have been un- 
decided whether to 
go to Milwaukee in 
January or to go 
East,” said a prom- 
inent merchant in a 
small city recently. 
“IT am now buying 
only for present Fall 
and Winter needs 
excepting some staple 
merchandise which I 





View of Interior of Milwaukee Auditorium, Showing the 
Immense Number of People Who Can Be Accommodated. 


Oct. 9, 1929 
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and from factories which I feel confident will take cg 
of us in event of further drop in prices between (Main idea: 
time the order is placed and delivery date. My stogsly for tl 
has been too heavy but by January first it will im that 
down to normal or below and I will then be in a poly of sho 
tion to buy for Spring.”” He then named over tery and 
various lines he would see in Rochester, Brooklygartment 
Philadelphia, Haverhill, Lynn, Boston and _othpld have : 
cities he was accustomed to visit in his buying cagppare sty 
paign. he wot 
The list comprised approximately 25 nam@nge idea 
Every name was a familiar one in its particular liger merch 
and all are included in the list of factories who hag of the m 
contracted for space at the big Convention. ul educ 
When this merchant got a mental vision not onped and. 
of the lines which he had mentioned, but of somethig{To whor 
over 400 more representative lines, all displayed undfself and 
one roof and inclugtion as n 
ing shoes of evemed there 
style and grade f@business 
practically every p 
pose and activi Mon 
that claims the tingnother 
of men, women amme is fam 
children of every waghe most | 
of life; when he hal do not 
grasped the idea th@will go 
_these lines would fis upon 
representative @. The 
every shoe manimen’s sh 
facturing city of tind it is: 
country, and that tiiness or 
sample lines woulgl think 
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n tRain ideas in patterns, lasts, colors, etc., made ex- 
sto[sly for this occasion; when he had had explained 
ll him that he would see here not only the greatest 
poy of shoes ever displayed at one time, but also 
- Mery and every article needed in his accessories 
‘ygartment and his repair department; that here he 
thld have an opportunity never before presented to 
pare styles, workmanship, materials and prices; 
he would have an unusual opportunity to ex- 
m@nge ideas with manufacturers, wholesalers, and 
liger merchants; when a conception had been given 
ap of the magnitude of this great affair and the won- 
ul educational advantages offered, he fairly 
yigped and said: 
ig To whom shall I write for hotel reservations for 
daself and wife? My wife enjoyed the Boston con- 
u@tion as much as I did and the knowledge that she 
med there has been of inestimable value to me in 
f@ business throughout the year.” 
' Money Well Spent, Says Merchant 
mnother merchant—a big city merchant whose 
me is familiar all over the country and who is one 
he most progressive men in the industry, said: 
#1 do not know yet how many men of our organiza- 
@ will go to the National Convention. It just de- 
igs upon how many we think can be spared at that 
@. The buyer of men’s shoes, the buyers of 
men’s shoes and the head window trimmer will all 
and it is a safe bet that I will be there myself unless 
hess or death prevent. 
I think it is the best money we can spend. We 
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are playing a style game in all of our stores. No 
place else that I know of can our men get so thorough 
an idea of coming styles and right prices. Under 
present conditions we think it is not advisable to buy 
very far in advance. At the present time we are for- 
getting seasons. The central thought of our buying 
policy is that 60 days ahead we are going to need 
shoes and we are buying today against our anticipated 
needs at that time. In January we will know approxi- 
mately the quantity we will need for Spring in the 
fancy and novelty end of our stock. Staple mer- 
chandise we feel safe in buying now. 


° Out With the Order Books 


“TI have talked to a number of manufacturers and 
every one of them is on his toes determined to beat 
the other fellow to it in the array of styles and variety 
of patterns he will show at the National Convention. 
Believe me, our buyers are going to the convention 
with their order books in their grips. 

“T am intensely interested in this model store idea 
which is to be a feature at the big meeting. We feel 
that we have a good selling system and a good stock 
accounting system now in our stores, a system that 
has been worked out, changed and added to from time 
to time—but yet it is possible to have something 
better. Our men will study this feature very closely. 


Window Trim Contest is Attractive 


“T am also interested in the window trimming 
contest. We may not enter our window -trimmer in 
(Continued on page 63) 
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A Logical Sequence of Shoe Styles and Sizes 


The Complete Footwear Service of a Store Is Something More 
Than Picking a Style, Riding It for Mass Sales and Then Slumping 
Into End Sizes. There Is an Order, Mathematically Correct for 
the Selection, Sizing and Sale of Shoes in a Footwear Store 


No. 1 of a Series of Five Intensely Practical Articles 


in shoe buying that is distinctly efficient. 

When he takes up a shoe, he examines it so 
that every single point in its construction as to its 
fitting and selling merits is made known to him. In 
an effort to find just the method of procedure, as 
used by the real shoe buyer, a number of shoe travelers 
and salesmen were interviewed and the following is 
the consensus of their experiences: 

The real shoe buyer first looks at the last; then 
at the pattern; then at the sole; then at the heel; 
then at the fitting qualities; then as to how it stands, 
and almost invariably asks to see the inside of the 
shoe so that he can see the grip of the sides, the 
grade of lining, and the type of insole. He then 
examines all the materials and sees whether the shoe 
is appropriate in every respect and, finally asks the 
price 


J ies “real buyer” is the man who has a method 


Price Never Asked First 


He makes the examination in just the order named. 
He never picks up a shoe and asks the price first. 
He wants to know the particular features about the 
shoe, and puts these together with pictures that his 
eye has already made of the appropriateness of that 
style, to the class and grade of trade that he hopes 
to serve the next season. 

The real salesman says nothing when the buyer is 
examining the shoe and waits until he has finished. 
Then the salesman takes particular pains to impress 
the little features that increase the style’s salability. 

He shows why the shoe in question correctly fits 
the foot, the benefit of the new last for a particular 
kind of foot and gives specific knowledge on the 


fitting, quality and style properties of the shoe, and, 
if he is wise, he links up his talk with the statement 
as to the appropriateness of that style to the store’s 
trade. 

Price is usually the last consideration and is 
never the test of the efficiency of the salesman. 
Price should never be the sole argument of the sales- 
man, or the sole reason for purchasing on the part 
of the buyer. 

The real buyer is never confused by a multitude 
of samples, and the real salesman never puts a jumble 
of lasts, patterns, leathers, and grades before the 
buyer at one time. The real buyer knows just what 
he ‘is ordering, why he is ordering it, and knows to 
a pair, the number of cases he wants next Spring. 


First Principles in Shoe Buying 


The real sale is made when all these elements are 
combined. 

The buyer will ask himself these questions and 
more: 

“Which style will go longést with my trade? 

“With regard to each style, individually, how 
strong will it go and what proportion of my total 
trade is it likely to form? 

“What grades should it be featured, in high grade 
or low and medium grade? 

“What are the difficulties it will present in fitting, 
and what faults will customers find with the extreme 
of the type. 

“‘What time of day is it intended to be worn, and 
is it to be worn in the city or in country tramping 
and outing?”’ : 











| Oct. 9, 19298 O 








), 1920 


) 


, 


BP, and, 
ement 
store’s 


and is 
~sman. 
. sales- 
e part 


titude 
umble 
re the 
, what 
yws to 
ig. 


ts are 
s and 
how 
total 
grade 


tting, 
treme 


, and 
nping 











Oct. 9, 1920 


‘BOOT AND SHOE RECORDER 61 


nodgKggd y 


A Logical Progression of Footwear Shapes 


Every Want in Footwear Is Within the Range of Styles Featured 
Herewith. Each Division Will Be Presented So That an Accurate 
Knowledge of Footwear Service Can Be Noticeably Obtained 


Other Prime Factors : 


The actual value of a pair of shoes or a lot of 


shoes must be determined, not alone by the quality - 


of material contained in the vamps, uppers and soles, 
but must be determined by taking into consideration 
also, the shape, style, general appearance and espe- 
cially the sizes and widths. 

Too many merchants make the mistake of consider- 
ing only the value of the materials and lose sight of 
the style element and the sizes and widths contained 
in the lot. 


The Heaviest Selling Size 


When it is remembered that the average store 
does 50 per cent of its business in women’s shoes 
on fives, fives and a half and sixes, it becomes very 
apparent that a lot of shoes, no matter when they 
were bought—even if they have not been in the 
house to exceed 60 days—but at inventory time is 
found to be very heavy on two and a half to fours, 
with no fives, fives and a half or sixes, and then, 
possibly, a seven and an eight, are not worth any- 
thing near their original cost. 

The merchant who considers only the time element 
in making his inventory—who considers that a shoe, 
no matter what the size, is worth what it cost, just 
because it is new—is sure to fool himself on his 
inventory. 

The bane of the shoe business is odds and ends 
and leftovers. If merchants realized what it actu- 
ally cost them to carry goods over from season to 
season, they would be more careful in their buying; 
they would be more ready to use P. M.’s, to take 
markdowns, to do more advertising, to do every- 
thing possible in fact, to keep their shelves clear of 
odds and ends. 

Probably the most necessary thing in the whole 
business of buying and selling footwear is a thorough 


knowledge of the run of sizes and how, from infants 
to adults, the progressive sizes and types of shoes 
are mathematically determined. There are few 
junior shoe men who can tell the difference in frac- 
tions of an inch, between a 4A and a 4E, especially 
the difference in length. Think it over. 


The Range of Sizes 


The length measure of a last or shoe, taken on a 
certain standard width, varies slightly as the shoe is 
made wider or narrower. The American and English 
series of sizes vary 1-3 of an inch. That is, size 8 
is 1-3 of an inch longer than size 7, etc. The series 
of numbers begin with the smallest infants’ shoe, 
size 0, and run up to 1314, then back to 1 and up to 
12, men’s size. 

The standard length of the 0 size in infants’ shoes 
is almost exactly four inches The No. 1 in infants’ 
sizes is therefore about 4 1-3 inches long, No. 2, 
4 2-3 inches, etc. The table herewith shown gives 
the length of each size clear through the scale up to 
No. 12 men’s size which, as shown, is 12 1-3 inches 
long. These measurements are the standard measure- 
ments, and give the total length of the last as laid 
flat on the size stick. But there are two extensions 
to be considered as follows: 


Reason for Extension 


Every dealer who uses the size stick is familiar 
with the necessity of allowing two or more sizes above 
the actual measurement of the foot. On somewhat 
the same principle, anybody who takes a modern 
last and sets it in the size stick will find that it draws 
usually from a size to a size and a half above its 
marked measure. That is, a men’s last on the 7C 
sample size will draw 8 on the stick, or possibly 814. 
This addition is allowed to give a more graceful 

(Continued on page 66) 
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Footwear — An Assembly of Many Commodities 


So Many Ingredients Go Into Shoemaking That the Marvel Is That 
the Public Can Be Served So Well and So Economically © 


By L. W. PROCTOR 
Sec.-Treas. R. H. Hoskins Company, Long Island City, N. Y. 


HERE is probably no other single item making 
up that vague and meaningless phrase “the 
high cost of living’ which has received more 

adverse publicity both in the daily news and by word 
of mouth than that of 


still and houses already built can be sold at almost 
any price, yet milady will not wear shoes made on 
lasts already in existence, but must have a new style 
which means that maple blocks to make new lasts 

must be purchased at prices 





too high to permit of their 








shoes. 

And yet economists will 
tell us that when credit is 
expanded and there are two 
paper dollars for every gold 
dollar instead of one, com- 
modities which are pur- 
chased with that medium of 
exchange command still the 
gold dollar and therefore 
the two paper ones. 

If I should say that shoes 
are not a commodity I 
should be saying something 
which would appear to be a 
fallacy, so I shall qualify 
this statement by saying 
that shoes are not a single 
commodity but a collection 
of commodities. Shoes are 
not therefore effected by the 
demand and supply of one 
commodity but by many. 


es 


- a a oe ae ees 
Sg oe oe ge oe or oe oes e52526 " 


What the Public Doesn’t 
Know 
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How many wearers of 
shoes realize the number of 
entirely different and unre- 
lated materials entering into 
the finished shoe and wonder 
why the price of shoes is 
high when quotations for 
hides and leather are less 
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welt sole, 8-8 heel. 
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Scotch grain medium tan brogue bal. 
by M. A. Packard Co., Brockton, Mass. 





Scotch grain brogue oxford for women. 
Made by Whitman & 


Keith Co., Brockton, Mass. 


i use in building, along with 
' other expensive materials 
! such as, copper and brass 
' wire, tin for shoe lace tips 
and eyelets and aluminum 
heel plates. 

DF Everybody knows of the 
enormous. devastation 
wrought by the German 
armies in Belgium and 
France, but very few know 
the length of time necessary 
to recultivate the vast flax 
fields which were destroyed 
in that territory and which 
supply us with most of the 
flax, which when spun into 
linen thread is used to sew 
the welt to the upper and 
the outsole to the welt. The 
end of the war found 
England’s immense cotton 
cloth factories almost bar- 
ren of raw materials and she 
sent her buyers over to the 
United States to buy raw 
cotton at any price. It was 
; not long before this buying 
was reflected in the price 
; of cotton linings, canvases, 
ducks and cotton threads. 


Made 


Heavy ' 
5 
! What’s in a Shoe? 
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And so I could go on 





than a year ago. 

When the railroads and 
automobile manufacturers go into the market and 
order immense quantities of iron and steel and the 
price for the steel mills’ products is advanced, does the 
average person suspect that nails, tacks and steel wire 
that go into the finished shoe are also raised? 

We read in the newspapers that due to the high cost 
of building materials, new construction is at a stand- 


down the line of materials 
which would surprise the person not familiar with the 
construction of shoes were they told that such things 
as gold, silver, celluloid, silk, dyestuffs, cork, glue, 
rubber, gasolene, oils, benzine, ether, nitric acid, and 
other chemicals, and items too numerous to mention 
make up the finished product. 
Mr. Gompers, of the American Federation of Labor, 
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Norwegian grain woman’s brogue oxford. 
Made by Thompson Bros. Shoe Co., 
Brockton, Mass. 
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Heavy brogue for men with extra heavy sole. 
Made by C. A. Eaton Co., Brockton, Mass. 
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has said that that organization would resist to the last 
any reduetion in the wages of labor, yet from 30 to 35 
per cent of the prime cost of a pair of shoes is labor. 


Education Is Necessary 


The price of hides and skins has declined; that the 
public knows, but the price of other commodities has 
not receded, and in some cases it has actually ad- 
vanced... Therefore, by what mystical phenomena do 
the people think the price of shoes will return to pre- 
war prices. They do not realize that the Federal 
Reserve Bank’s decreasing ratio makes the borrower 
of capital pay more for his money, which additional 
cost must be borne by the ultimate consumer if he, 
the manufacturer, is to remain in business and that 
the increased cost of insurance and the new Railroad 
Tariff all affect the final price of the shoes. 

Is it not time the public was given something in the 
way of constructive education on the cause of the 
high cost of shoes and not left to be content in their 
belief that shoes are high because shoe people are 
bandits and robbers, but rather that shoes merely 
reflect the prices being charged for the many commo- 
dities of which they are a combination? 





MILWAUKEE CONVENTION NEWS 
(Concluded from page 59) 

the contest but rest assured he will be on the ground. 
He takes care of the windows in all our stores. We 
think he is a wonder but no one man can have all the 
good ideas; unless he sees what other expert trimmers 
are doing he is apt to run stale. We cannot afford to 
have him miss the opportunity which the National 
Convention will give him to pick up new ideas for our 
windows.” 

Here are the reasons why these two merchants, 
one in a small town and the other in one of the largest 


cities of the country, each a live wire in his com- 
munity, are going to the National Convention. 


News of Styles 


What will be the prevailing style in women’s shoes 
for Spring and Midsummer? Will oxfords be as good 
as ever? Will strap effects be the popular idea in the 
lighter and more airy footwear or wil] there be some- 
thing entirely new? What about tongueless boots 
with cut-out effects for Spring and Summer? Will 
brogue oxfords be good again? Will colored kid 
leathers be good in low cuts? Will there be anything 
new or radically different in men’s shoes? Will 
brogue patterns in boots and oxfords continue as 
strong as ever for men or will there be something 
newer to supplant them? Will darker shades prevail, 
or will there be a swing to lighter colors? 

How about prices? Is there any indication of fur- 
ther decline or has the bottom been,reached? What 
elements are influencing price fluctuation? Are de- 
clines influenced by recessions in leather prices alone, 
or are there changes in wage scales which will have an 
effect on shoe prices? 


Some More Questions 


How am I going to readjust salaries with my sales 
force if readjustment becomes necessary? What can 
I expect from manufacturers in the way of deliveries? 
Are transportation conditions showing improvement 
so that I can reasonably expect better service from the 
railroads? : 

All these and a hundred and one more questions 
are bothering the minds of the retail shoe merchants 
of the country. They are hunting for the answers. 
Several thousand of these merchants are going to 
Milwaukee January 10th, 11th, 12th and 13th to the 
Annual Convention of the N.S. R. A. and there find 
the answers to these questions. 
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A. L. SLAVENS 
President Boyden Shoe Mfg. Co. 


conditions as he found them in Europe, A. L. 
Slavens, president of the Boyden Shoe Manu- 
facturing Company, Newark, N. J., has returned to 
America fully convinced that with proper marketing 
American-made shoes will find a ready sale in Europe. 
American shoes already have found their way into 
England, France, Italy and some of the other Euro- 
pean nations, but the fullest extent of the possibilities 
in European trade have not been heretofore recog- 
nized by American shoe manufacturers, according to 
Mr. Slavens. The chief mistakes made by most 
American manufacturers who have tried to build 
up a trade in Europe, in his opinion are that of making 
shoes on European specifications or of not marketing 
real American shoes rightly. 


On the first proposition Mr. Slavens is convinced 
that there exists in Europe today a demand for good 
American shoes, made on American lasts and in strictly 
American styles. 

“Throughout Europe,” he said, “I found that 
American-made shoes are regarded as the highest 
type of the shoemaker’s art. Even our machine-made 
shoes in many cases are superior to the European 
custom-made product. This is due primarily to the 
superior fit of the American-made shoes in which the 
cubic contents of the foot is more accurately dis- 
tributed than in European shoes. For one thing 
most European shoes are made too short in the vamp. 
This is true of both men’s and women’s shoes. The 
average Frenchman or Italian has crippled feet and 
it is not the exception but rather the rule for children 
of twelve to-fifteen years of age to have large jointed 
toes caused from the constant pounding of the end 
of the toes in shoes that are really too short for 
them. 


\ FTER seven months spent in investigating 






Kurope Receptive to 
American Styles 


Thorough Investigation for 
Seven Months of European 


Market by One of the Lead- 
ing Experts on Highest 


Grade Footwear 


American Style Finds Favor 


“The American shoe also is superior in style and, 
as a general rule, in quality as well, compared to the 
European product, and for this reason is much sought 
by well-dressed people on the other side of the 
Atlantic. Hitherto the bulk of our export trade with 
Europe in shoes has been done on the cheaper lines, 
largely because, in the main, Europeans have been 
buyers of price, rather than quality. During the past 
few years, however, the average European has been 
educated into buying quality, much after the same 
development that has taken place in this country. 
Cheap goods advanced in price as much as if not 
more than goods of high quality with the result that 
low-priced goods have been of such poor wearing 
quality that buyers became dissatisfied.. I am not 
saying this in a spirit of criticism of the merchandise 
that American manufacturers have sent to Europe. 
It is simply a broad principle which has come to be 
recognized all over the world at present. 


Highly Competent in Export Work 


“While the field is there, we have much to learn 
before we can hope to do a volume of business in 
Europe. I was surprised at the competence of 
European nations in export trade. In France I 
found that the packing and shipping of goods for 
export is of itself a highly organized and large-sized 
business. The manufacturer there does not worry 
with the details of getting the goods to the customer. 
He turns them over to a firm specializing in these 
things, with the result that they are packed right, 
invoiced correctly and shipped in exactly the manner 
that the foreign buyer desires. The responsibility 
of the producer apparently ceases when the goods are 
turned over to the shipping agency. In this country 
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there may be firms that specialize in such things, but 
[don’t think the business is as large or as well organ- 
jzed as it is over there. 

“Possibly some such development will result with 
the increased export trade that will come to America 
within the next few years. Not only shoes, but 
hundreds and thonsands of American products are 
needed in Europe, which is regaining its balance 
from the ravages of war only slowly. Those coun- 
tires were in the war four years. We were in it but 
eighteen months. It doesn’t take a personal observa- 
tion of industrial Europe to arrive at the conclusion 
that industrially we are on the top of the heap now 
and that those countries over there must look to us to 
supply the goods they need. 


In Credit to American Bankers 


“American bankers have a broader vision of the 
possibility of export trade with Europe than have 
our business men. In Paris, particularly, several 
American banks have established well-organized 
branches. One of them has spent 7,000,000 francs 
in renovating a building for their offices, and they 
do not even own the building. That certainly indi- 
cates that one bank at least has a broad vision of the 
growth that American trade with France will enjoy. 

“To properly go after European trade, the Amer- 
ican manufacturer will have to develop the right sort 
of an organization. He must have practical shoe men 
and men who understand business methods and 
customs abroad. While the American shoe maker 
must educate the European into accepting our style 
of footwear it will have to be sold in the European 
manner. The trouble hitherto has been that Amer- 
ican shoes over there have been handled by general 
agents who sold bicycles, sewing machines and other 
merchandise as well, and who were not practical 
shoe men. I know of one case where a lot of combina- 
tion last shoes were sent to Italy. They are a drug 
on the market as Italians have high insteps. Little 
things such as that make a great difference in 
winning your way in foreign trade. 

“The American shoe consumer who is wailing 
about high prices should visit Europe to find out 
how well off he is. Even with depreciated exchange, 
a good pair of shoes now costs about $30 in American 
money in France or England. Remember too that 
the franc and the shilling have not changed in relative 
value to the Frenchman or the Englishman. 

“In England the shoe manufacturers are making 
efforts to get American trade and are going after it 
hard, but 1 think the opportunities for American 
shoes in England are greater than are English shoes 
in America. One proof of this is the fact that British 
makers are trying to develop American lasts and 
American styles for their export trade to this 
country. 
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Payroll Decrease Noted 


Reports from Leather and Shoe Manufacturers 
Show Shrinkage 


Washington, D. C., Oct. 6—The Bureau of 
Labor Statistics: has received reports from boot and 
shoe and leather establishments showing the employ- 
ment and wages paid in their factories in the months 
August, 1919, and August, 1920. 

Twenty-eight leather establishments have re- 
ported 12,821 persons employed in August, 1919, as 
compared with 10,331 employed in August of this 
year, a decrease of 19.4 per cent. The wages also 
decreased from $328,416 in August, 1919, to $273,846 
in August, 1920, a decrease of 16.6 per cent. 

There were reports from 67 boot and shoe fac- 
tories showing that in August, 1919, there were 
52,086. persons employed, decreasing in August of 
this year to 46,057, or a decrease of 11.6 per cent. 
The payrolls also showed a decrease from $1,176,577 
in August, 1919, to $1,109,743 in August, 1920, 
which is a decrease of 5.7 per cent. 

The Bureau also compiled figures giving the com- 
parison of employment and wages in the months of 
July and August, 1920. In 27 leather establishments 
there were 10,103 persons employed in July of 1920, 
decreasing in August the same year to 9,596, which 
is a decrease of 5 per cent. The payrolls likewise 
showed a decrease from $267,392 in July of 1920. to 
$252,793 in August, 1920, a decrease of 5.5 per cent. 

Sixty-eight boot and shoe factories reported an 
employment of 46,890 persons in July of 1920, in- 
creasing slightly to 46,976 in August, 1920, an 
increase of only .2 per cent. The payrolls, on the 
other hand, decreased slightly from $1,147,704 in 
July of 1920 to $1,130,788 in August, 1920, a decrease 
of 1.5 per cent. 





Advent of Gray in Fashion 


New York, Oct. 5—Light soft grays came prom- 
inently forward recently in a sufficient number of 
avenues to warrant the conclusion that they will 
again be a feature in shoe tops. 

With the discarding of straw hats, dressy men fav- 
ored soft hats in light gray, and a new millinery from 
Paris included a variety of grays. 

Again, a prominent film star debarking from an 
ocean steamer wore a skirt of light soft gray with 
shoes having short vamps of patent leather, finished 
with tops in gray to match the skirt. 

Gray fur was also noted in the form of a trimming 
applied to a walking suit imported from one of the 
leading Paris producers of model garments. 

All this is taken as confirmation of the recent fore- 
cast of the “Recorder” that grays are to have repre- 
sentation in shoes during the oncoming seasons. 
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A LOGICAL PROGRESSION OF FOOTWEAR 
SHAPES 
(Concluded from page 61) 

sharpness of outline to the toe. On a blunt, full- 
shaped last, the extension naturally is less than on a 
last of narrower shape. In fact, some lasts have no 
extension at all. That is to say, in the lastmaker’s 
phrase, they are “down to stick.’”’ The variation is 
carried uniformly through the set of lasts for the 
making of that. particular style of shoes, whether 
men’s or women’s. If the extension is, we will say 
one full size, then every last will draw one size above 
its markings, in the standard sample width. That is, 
the B width in women’s and the C width in men’s 
will show this one-size extension. 


The Width Variations 


But there is a second extension on some of the 
widths, for the purpose of preserving the general 
shape of the toe. Each width is a quarter of an inch 
larger in girth than the one below it, at ball, waist 
and instep. The E width, therefore, in any shoe is a 
full inch larger in girth than the A width. The sole 
and insole are some wider also; and it can be seen 
that widening the shoe out to this extent without 
allowing anything for length would entirely change 
the contour and appearance of the forepart. This is 
allowed for in the lasts by adding slightly to the 
length up from the sample width, which is the stand- 
ard, and decreasing slightly on the narrower widths. 

That is, for example, your 4C last in women’s shoes, 
with one full size extension, will draw just 8 on the 
stick; the D width will be from one-eighth to a 
quarter of a size longer, and the same addition further 
for the E width, while the B and A widths will be 
shortened accordingly. The actual difference in 
length between an A and an E of the same size 
number is, therefore, from a half size to a full size. 

This is a point which is seldom thoroughly under- 
stood. It is a fact which it is probably not advisable 
to communicate to the general public, inasmuch 
as the common lack of reason on the part of the 
public with regard to fitting shoes is a fact of which 
we may well take “judicial cognizance.” 


How Widths Affect Lengths 


This system may seem complicated, but it is not. 
If a “‘system”’ is complicated, it is not much of a 
system. Certain measurements of length are taken 
as a standard; then for a given design of lasts, accord- 
ing as the toe is blunt or pointed, a fixed amount of 
“extension” is added to the total length up to per- 
haps a size and a half or two sizes on the standard 
sample width. Then additional variations are made 
above and below this sample width, amounting 
usually to 1-8 to 4 of a size to each width. 

It should be noted that some manufacturers hold 
the same length for each width. This, however, is 
usually in the cheaper grades of shoes. The great 
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majority of lasts are graded for length to correspond 
with width. 

For trade purposes, shoes are divided into a number 
of classes with reference to size, such as infants’, 
children’s, misses’, women’s and men’s. The Amer- 
ican system of numbering runs from 0 to 13%, then 
begins at 1 again. Infants’ sizes run from 0 to 5. 
Children’s sizes are divided into two runs, from 5 to 8 
and from 81% to 11. Misses’ sizes run from 1114 
to 131%, then back again to 1, 1% and 2, in the 
second series of sizes, which run on up into the men’s 
and women’s. ‘ 

Boys’ shoes run from 214 to 51%, men’s shoes from 
6 to 12, women’s shoes from 2% to 8; larger sizes 
of course, are made, but usually on special orders, 
these being the usual stock size limits. The “‘litile 
gents” run of sizes is from 10 to 1314, this being a 
kind of special variation in children’s wear. 

In tabular form the sizes on shoes run as follows: 





Sizes Inches 
0 4 1-3 
1 4 2-3 
Infants’, 2 4 
0 to 5 3 5 1-3 
4 5 2-3 
5 5 
Children’s, 6 6 
5 to 8 7 6 1-3 
8 6 2-3 
Children’s (2d 9 7 
run),8%toll 10 7 1-3 
ll 7 2-3 nit Gents’, 
Youths’ and 12 8 | 10 to 1314 
Misses’, 13 8 1-3 } 
1wto2% - 1 8 2-3 
2 9 
Boys, 244 to5% 3 9 1-3 
; 7% Women’s, 
. - 2 to 8 
6 10 1-3 
7 10 2-3 
8 11 
Men’s,6to12 9 11 1-3 
10 11 2-3 
11 12 
12 12 1-3 





Is This a Record? 


The “Boot and Shoe Recorder”’ is in receipt of a 
letter from B. H. Holder, Southern representative of 
the Shaft Pierce Shoe Company, saying that the 
Macon Shoe Company of Macon, Ga., George Bus- 
sey, manager, sold recently to one customer, at one 
time, and for two children ‘only fourtéen pairs of 
shoes. Mr. Holder wishes to know if this single sale 
has been equaled or beaten by any other shoe mer- 
chant, either in the South or elsewhere. 
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_ In the current American Magazine a well 
known billiard referee tells us why Willie Hoppe 
is still an undefeated champion. “His oppo- 
nents,” the referee says, “play Hoppe, while 
Hoppe plays billiards.” 

When are we going to learn that our business 
in life is not to get ahead of others, but to get 
ahead of ourselves. 





Let’s All Play Billiards 


Let’s play billiards now. Forget the other 
fellow, and try to break our own records, to out- 
strip our Own success. _ 

At any rate, the less time and thought we 
spend on the other fellow, the more we will have 
to spend on ourselves. There is going to be more 
net profit in building ourselves up than in tear- 
ing the other fellow down. 








Using the Golden Rule to Increase Efficiency 


Cleveland Concern Reaps Dividend in Loyalty, Harmony, 
Industry and Sales 


LL arrangements had been made for the an- 

A nual outing of employes of the William Taylor 

Company, big department store at Cleveland, 

when it was discovered that the proper transportation 

could not be provided on the date set, which was on 
Saturday, the regular day off during the Summer. 

“Very well, we'll close the whole store on a week 
day,” in effect said the store management. 

Nineteen hundred employes of the store boarded 
two special trains and were transported to Crystal 
Beach, a lake resort twenty miles distant. The Wil- 
liam Taylor Company paid all transportation charges, 
and in addition paid each employe a full day’s wage 
for the time spent at the picnic. 


Here Comes the Shock 


And then on the following Saturday, a day the 
company closes its store during the Summer, the em- 
ployes were agreeably surprised to read on the bulle- 
tin board the announcement that the usual Saturday 
off would be observed. 

The company spent a lot of money on the picnic 
and it lost a lot when it closed its store for a full day 
in the middle of the week, but every manager of 
every department in the big store will say that the 
company is reaping a big dividend now in increased 
loyalty, harmony and industry on the part of em- 
ployes. 

Watches Labor and Styles 

F. R. Anderson is the manager of the shoe depart- 
ment at this store. He is an old hand at the business 
and is one of the keenest. merchandisers in-the-city. 
He says he never had a more efficient or hard working 
lot of employes than those he has now under control, 
and he gives a large share of the credit for this condi- 
tion to the company’s treatment of its employes, 

Anderson has long been a buyer for shoe houses, 


and he learned in that game the necessity for watch- 
ing every detail. Now he watches labor just as care- 
fully, as he continually keeps an eye out for future 
demands on the part of the public. And he has found 
that he can get the best efforts from employes by 
turning over to them certain of his own responsibili- 
ties. 
Round Table a Feature 


As a result, the Taylor employes meet every 
Wednesday for a round table discussion and experi- 
ence meeting. They tell the store manager what their 
customers say about certain styles and prices; what 
suggestions the consumers make for new styles and 
then the employes give their forecasts of what to buy 
for the next season six months and a. year ahead. 
Each Taylor-trained employe is required to keep an 
eye out for future models that will be popular.. They 
are taught that they can not go to their manager and 
ask for a certain peculiar style just coming in and get 
it within the next week unless that style is a standard 
one that the manager ordinarily would buy. 

The manager also offers suggestions as to styles and 
prices at these meetings, and if the employes do not 
agree with him, the suggestion is withdrawn good- 
naturedly. If a majority is with him, Mr. Anderson 
goes ahead with his proposal. 


Employes Grouped in Teams 


Just now the store is conducting a Fall festival. It 
takes the place of the annual Fall introductory sale. 
In the shoe department, Mr. Anderson has organized 
the regular employes into teams. He has paired the 
good male salesman with the medium saleswoman, and 
has taken the best saleswomen and paired them with 
the medium salesmen. That evens matters, gives 
every one a chance to share in prizes that will be 

(Continued on page 71) 





2 ee an eal 





ea = ow _— 


roman 


68 BOOT AND SHOE RECORDER 


WAVE = 


The wrong way to fil a gailer—a penalty should 
be placed on butionholes broken this way 


The Fitting and 


gray and black are selling in large quantities 
in the retail shoe stores. No selling arguments 
seem to be needed. 

Women’s gaiters are sold in the six, seven, eight or 
nine button, but the latter is the popular height. 
The nine-button model brings gaiter and low shoes 
up to a height of 101% to 11 inches. 

Women’s gaiter sizes run. from 1 to 6; men’s sizes 
from 6 to 12. 


For Every Sized Ankle 


Never were gaiters so attractive, nor made with 
better fitting qualities. No longer does the woman 
with the very slim ankle, or the fat ankle, hesitate to 
wear them, for there are special sizes, and then the 
two or three top buttons can always be adjusted, free 
of charge, and in such a manner as to eliminate all 
marks of former attaching. 

Gaiters are fitted from the ankle and all shoe sales- 
men of experience can tell at a glance just what size 
is wanted, although the general rule for women is two 
sizes under the size of customer’s low shoes. The men 
take a size corresponding to the size of shoe worn, 
but the fit of a man’s gaiter is a different proposition 
from that of a woman’s. 

A woman’s No. 1 gaiter would ordinarily fit a 
size 3 or 4 women’s low shoe, but here the size of the 
ankle must be taken into consideration. For in- 
stance, a girl with a slim ankle, wearing a 544C shoe, 


(yes in fawn, sand, all shades of brown, 


How the woman prefers to button her gaiters 
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Draw the buttonhook in a straight pull so strains 
are equal on bution and on flaps 


Sale of Gaiters 


will take a size 3 gaiter, a woman with a very fat ankle 
will sometimes take one size larger than the size of 
shoes she wears. Sizes 2 and 3 are the most popular 
sizes for women. Many stores use a model gaiter in 
fitting—they might first try on a size 5 to ascertain 
how this fits; if the salesman finds that it is all right 
over the ankle and fits in every way except the three 
top buttons, he knows that this is the size for the cus- 
tomer to wear. If the removal of more than three 
buttons would be required, the salesman knows that 
he must try another size. After a gaiter is smoothly 
fitted over the ankle, it is very easy to insure the rest 
of the good fitting qualities. 


Men’s Five-Button Gaiter 


Men usually wish a five-button gaiter. A popular 
color for men is the smoked gray, with black for the 
conservatives. An expert shoe salesman, a man of 
long experience in an exclusive shoe store, never uses 
a button hook in buttoning gaiters. He aims to get 
a close fit, but not so close as to be obliged to use the 
button hook. “Cloth gives a little in the fastening,’ 
is the argument of the salesman, “‘and if one make in 
a certain size will not fit, the other make does.” 

In fitting women’s gaiters at the same store, but 
by another expert fitter, the button hook is used. 
This fitter also states that a woman’s gaiter must fit 
in almost every case tighter than a man’s gaiter, but, 
however, not so tightly as to stop circulation. Care 
must always be taken not to fit too tight, as in this 
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case the gaiter is apt to break at the ankle or back. 
If any rips occur through the fault of the store, 
satisfaction is always given to the customer—either 
a new pair of gaiters, or repairs free of charge. Re- 
member to draw the button through the button hole 
instead of using the button fly as a fulcrum, for in- 
variably the strain rips the flap by the latter 
method. 
Summary of Fitting Points 

One of the most important points in fitting spats 
is to get the front seam immediately over the center 
of the foot, pulling evenly on both sides of the spats 
until the forepoint of the vamp rests securely against 
the vamp of the shoe. 

The next point to be observed is to hold the out- 
side at the lower but- 
tonhole firmly in place, 
while the back part of the 
spat is drawn firmly 
around the heel and held 
securely in place at the 
back seam, while the 
button fly is pulled 
around so that the point 
can be held with the 
same thumb and finger 
that is holding the front 
part at the lower button- 
hole. 

The next operation, 
which is exceedingly im- 
portant, is to put the 
button hook through the 
first or lower buttonhole, 
and then pull the but- 
ton through the button- 3 
hole with the button & 
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When the fitting is finished, the spat has a smooth, 
close fitting, unwrinkled appearance, which is sure to 
appeal to the prospective customer and goes a long 
way toward completing the sale. 

This: method of fitting is applicable both to the 
straight bottom English cut and the “U”’ type. 


Boot Tops Require Special Fitting 

In fitting boot tops the fourth button from the 
bottom should be fastened first. It will be observed 
that the fourth button from the bottom of the boot 
top occupies about the same relative position on the 
foot as is occupied by the first button of the English 
spat and consequently the same results of smooth, 
pretty fitting will be obtained by observing this 
method. 

No arguments seem 
necessary this season to 
sell large quantities of 
gaiters and oxfords, or 
just gaiters, the oxfords 
having been bought pre- 
viously. 

Some stores believe 
that this sale will keep 
right up through the 
Winter. Much depends 
upon what the young 
girl trade will decide. As 
an illustration, one mer- 
chant says, a girl from 
some well-known college 
will come in and buy 
perhaps a pair of brown 
brogue oxfords and 
gaiters of fawn. She 
will be followed by 
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Improper Fitting 
Makes Wrinkles 


The amateur spat fitter 
usually puts the button 
hook through the third buttonhole from the bottom, 
and then uses the button hook as a lever to pry the 
button through the buttonhole. This method usually 
results in straining the buttonhole and in throwing 
a series of wrinkles both up and down the front and 
back of the spat. These wrinkles once formed can 
never be eradicated, while if the method described 
above is used, each button comes to its place in the 
proper way and the buttonholes are not strained or 
pulled. 

A smaller spat can be fitted better in this 
manner than by buttoning the third button 
first and then going up and down in the ordinary 
way. 


NOVELTY GAITERS FOR HOLIDAY SALES 


A Remarkably Fine Fit and Photograph of Gaiter Selected 
from Line of Chicago Spat and Legging Co. 


will say: “I want a 
pair of brogues and 
spats just like Miss 

“The psychology of 
the situation is this,” said a well-known mer- 
chant, “gaiters and low shoes seem a more eco- 
nomical combination to the average woman; in 
some cases they are—at least the amount expended 
does not seem so great, because the purchase is made 
on the instalment plan, so to speak. In other words, 
a pair of spats will be purchased for a pair of shoes 
that may have been bought a few weeks previously, 
when the weather was warm. 

Another phase of the situation is that a woman 
with one pair of oxfords or pumps and four pairs of 
gaiters of different colors can have really four pairs 
of shoes at a cost less than that of four pairs of 
boots.” 
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Retail Shoe Advertising---How to Better It 
Digest of Talk Made Before Wisconsin Convention 


By H. S. McINTYRE, Editor Northwest Shoe Bulletin 


HERE is little disagreement among retailers as 
to the necessity of advertising, it being gener- 
ally recognized as the motive force which 

makes possible the cashing in on the buying, stock- 
keeping, accounting and other features of a business. 
Without customers no profits can accrue, and the 
best, easiest and quickest way to induce patronage is 
to advertise. In other 
words, there must be co- 
ordination between all 
elements of a business if 
that business is to suc- 





Money Wasted in 
Poor Advertising 


Despite this general 
recognition of the need 





Men’s Imported Brogue 
ceed. OXF ORDS for Fall and Winter Wear 


For the College Man 
The Toppiest Brogue of All! 


vantages of style, comfort and wear which would fo!- 
low purchase of the shoes in your stock. 


Plan Campaigns Ahead 


The successful advertiser of footwear plans his 
campaign ahead, a season at least, a year preferably. 
This includes the announcements of new season 
opening events, special 
sales, etc. 

A fair degree of famil- 
iarity with type faces, 
cuts and layouts is 
desirable, even essential. 
Your advertising today 
is in direct competition 
with that of many other 
sources of consumer 
footwear supply. Many 





of advertising, it is-a 
lamentable fact that 
hundreds of thousands 
of dollars are wasted by 
retailers each month of 
the year because they 
are, in the belief that 
they are advertising, act- 


You have never seen a snap- 
pier, dressier oxford, or one of. 
finer out and out quality. Made 


eher pronh rahe 4 straight tips, 
ealf leather Jined throughout, 
broad heels and wide shanks. 
Heavy oak tahned welted soles. 
Made in Engl4nd to our order. 


of the writers of this 
competitive copy are 
students of the problem 
of how to make type 
and cuts talk. To keep 
abreast of the times a 
working knowledge is 
almost a necessity. 


ually falling far short 
of measuring up to the 
present-day meaning of 





Priced od $172" a Pair 


Style Differs with 
Class of Trade 


that term. Instead of Exclusive Men’s Department—Second Floor If you are conducting 
using informative, in- Buy Shoes gf Shoe Shop. Eight Floors of Shoes. a quality store dealing 


teresting copy, the sort 
that creates interest and 
sales, inducing store vis- 
itation and patronage, 
a woefully large per- 
centage are still de- 
pending upon general- 
ities—using the sort of 
thing which went out 
of vogue a score or more of years ago. 
Instead of being the somewhat mysterious thing 
which many believe, advertising a retail store is in 
reality very simple. No long words are required. 


Simple, everyday language is the need. No ability to 
wield a Shakespearean pen is required. On the con- 
trary it.may be, and frequently is, a handicap. 
Summed up, advertising is merely telling the story of 
your merchandise in such a clear, simple manner 
that the reader can readily understand its desirable 
features and can picture to himself or herself the ad- 


Marott’s Shoe Shop 


Established 1884 
18 AND 20 EAST WASHINGTON STREET 





Simply Worded—Typographically Good—Marott’s Shoe Shop 
Is in Indianapolis 


in very high-grade mer- 
chandise, with appeal to 
the masses rather than 
the classes, and with 
price a decidedly secon- 
dary consideration, you 
require a different style 
of mechanical treatment 
and copy than if you 
are conducting what may be termed an average retail 
shoe store. For the former type of store the dignified 
style of copy, with use of plenty of white space in 
your advertisements, and with elimination almost to 
the vanishing point of heavy black face type, is quite 
the thing. If your store is of the latter type, less 
generosity in the matter of white space is desirable, 
less dignified phraseology may be used, type matter 
may be packed in more closely, rational use of heavy 
type faces is permissible, and prices should be featured 
in such a way as to make them stand out. For the 
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store in the small city dependent upon a daily news- 
paper or in a small town where a weekly paper is the 
medium, this latter type of treatment is far prefer- 
able. 

Describe the Shoes 


Tell the story of your merchandise. Don’t just 
say a new line of women’s boots received. That 
will not get you any business. Telling something 
about these boots, the leathers, the styles of heels, 
the length of vamps, the height, whether welted or 
turned soles, their conformity with fashion’s decree, 
followed with statement of the price for each shoe 
concerning which you write and supplemented with a 
few good cuts, will create desire in the mind of the 
women who see your advertisement. 

Single column cuts are, generally speaking, most 
desirable. However, from time to time it is well to 
feature some one shoe in an ad, using a two or three 
column cut. If you chance to be in a town where 
this style of advertising is not used it will prove a 
real winner. The size of the cut spells VALUE to 
the average customer, especially those of feminine 
persuasion. 


Give Your Printer a Dummy 


By all means learn to prepare your advertisements 
by means of dummies. If you don’t know how to go 
about it, take the matter up with the best printer you 
can find in your town. While he doesn’t know any- 
thing about merchandise he does know something 
about type. 


He can impart this knowledge to you, you 
can combine it with your knowledge of mer- 
chandise, and the result is your finished advertise- 
ment will feature what you, as a merchant, want 
featured, and will soft pedal that which you, as a 
merchant, realize should occupy a subordinate 
place. 

Connect up every piece of printed advertising with 
your display windows. Teamwork of this sort will 
double the pulling power of either newspaper copy 
or window displays. Don’t try to economize on fix- 
tures for your displays. The best fixtures you can 
buy will prove a dividend paying investment; the 
cheapest you can find may prove a source of ex- 
pense. 

The Value of Window Cards 


Window cards play an important part in adver- 
tising. They are not difficult to procure. Right in 
your own store you doubtless have a clerk with an 
aptitude for lettering. Find that clerk and give him 
jurisdiction over your show cards. He’ll take pride 
in imparting an artistic touch to your displays, and 
there is no gainsaying the fact that attractive window 
cards carrying a short, snappy message are producers 
of sales and profits. 
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Use Delivery System to Work Up 
Repair Business 

Detroit, Mich., October 6—The shoe depart- 

ment of Crowley, Milner & Co. has added a repairing 

department. Work will be called for and delivered. 


We Have Gone Into Shoe 


Repairing in Earnest 


—the most modern machinery for making old shoes 
like new. Phone Cherry 1 and we will call for 
your old shoes and bring them back repaired. 


Just about the time that shoes be- 
come comfortable they show wear and 
A new and quick way has been 








We are doing this excellent grade of work as low or 
lower than the usual prices for high-class shoe repairing. 
*Phone us to call for your old shoes. They will be repaired 
quickly and sent to your home. Give your shoes a new 
lease on life and save money at the same time. 


Crowley-Milner's—First or Second Floors. 











The delivery system of this large store will be a great 
factor in securing work to keep the repair department 
busy. 


USING THE GOLDEN RULE TO INCREASE 
EFFICIENCY 
(Concluded from page 67) 
awarded, and the wisdom of the move is shown in the 
fact that today, after several weeks’ effort, the first 
and last teams are separated by but a few dollars. 


Service With a Capital S 
One of the big factors in the success of the Taylor 
store is service. Anderson realizes that it would 
never do to sacrifice service for heavy sales; and each 
floorwalker is held responsible for the maintenance of 
the Taylor service while the competition is on. 


Sales Quotas Established 

Every department of the store has been given a 
quota of sales for the Fall festival. The shoe depart- 
ment has a certain record to be made. If it is not 
reached the losing teams must buy the prizes for the 
winners and if the goal is achieved, Mr. Anderson will 
have to dig down in his pocket for the cash to pay the 
winners. 

Right now it looks as if Anderson is certain to pay. 
And he appears happy that he will. 
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‘RB illiken The 3 


One Big Sensation © 
of the Shoe World © 


a 
Billiken shoes are as uniform as 4 
golden Eagles from the mint. id 
They are the acme of human art 
in shoe building. In the shoe 


SSD 


world they shine with the brilliance 
of the diamond, the ruby and the 
sapphire. 


i) 
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They point out to you, MR. 
MERCHANT, the road that leads 
to the city of Success. They will 
bring more people to your store 
than any other one article you 
could put in it. 
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Write TODAY for salesman, 
or Billiken Booklet. 


ppt it SED 


BD “ye 


sat 





CT Xap 


Jaw, 
« 


std 


IK SS 


6 


we 


UES: 


— 


A" 
Tiss 5-( 


Cx 


Oct. 9, 1920 


BOOT AND SHOE RECORDER 


Shoe Merchants Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


G. E. LIPPMAN SHOE CO. 
High Grade Shoes For Women. 


BROWN SHOE CO. 
Maxine, White House and Buster Brown 
Shoes. 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE Co. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose S 


JAMES CLARK LEATHER CO. 
Novelty Shoes, Hood Rubbers, ““Kew- 
| el Distributors of Mudge Old 
ies’ Shoes. 


LEO GORDON SHOE CO. 
Fine Footwear for Women. 


JOHANSEN BROS. SHOE CO. 
Makers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE Co. 
The Fashion Plate Shoes for Women. 


A. 8. KREIDER CO. 
pny ory of Best Shoes for Boys, Girls and 


ies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
“Sasterbilt, Super-Tred and Billiken 
du 208. 


PEDIGO-WEBER SHOE A 
Fine Shoes for Women—“Pedigo Style” 


PETERS SHOE CO. <9 tat 
Peters “Diamond Brand” Shoes 
Otlamond Special.jClassic, Jewel, Weath- 


ROBERTS, JOHNSON & RAND . 
Patriot, ‘Society and “Tous ond Ton? 
Shoes. 
SAMUELS Pope co. c 
oung irls’, Boys’ 

Jafants’ Specialty Shoes. 1 
TOBER-SAIFER SHOE CO. 

Novelty Boots and Oxfords. 


WIZARD LIGHTFOOT APPLIANCE Co. 
Adjustable Foot Appliances. 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women, 
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CHANGING CONDITIONS 


Bring Out the Value of Experience 


FoR eighty years we have served faithfully 

and consistently; the value of this experi- 
ence is naturally reflected in the styles, the 
values and the service rendered by this pio- 
neer concern. 


We sincerely value our reputation for fair 
dealing—and guard it—that it may be recog- 
nized by America’s sons as well as by her 
forefathers. 


en: oe an 


SHOES , LEATHER-FINDINGS 
Saint L@owie hk. BS. em: 
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BROWN oe) 

2 HUMPTY 
ae chanel DUMPTY 
a Ma SHOES / 
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E b.Doerr Shoe Co. 
DEPENDABLE FOOTWEAR 
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TAN CALF BROGUE OXFORDS 


Of Superior Quality and Workmanship 


ae 3 -. 





SRA TOS Style No. 10156—A Tan 
Calf Brogue Oxford of superior quality and 
workmanship. 


This style and many others, equally attrac- 
tive, are on the floor for immediate delivery. 


New Style Booklet, now on the press, will be 
sent upon request. 


Be a ae 


SHOES , LEATHER-FINDINGS 
Saint meee. Uo Se a WK. 
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THE PHILENE 
Pride of the Line 


A 10-inch lace boot of up- 
to-the-minute design. Just 
the thing to put new life 
in your Fall selling. 








R5293—Black Brazil 10-inch Lace, Flexible Mc- 
Kay, Fancy Perforated Tip, 88 Last, 18-8 
Leather Louis Heel. AA, 4-9; A, 3%-9; 


B, 3-9; C, 2%-9. Price.......... $8.00 
R5294—Same as above in Havana Brown Brazil. 
RINTIRE EA RCTS Ses SS ri eee $9.00 


Ready October 10th, 


Send your order today to get shipment on 
first lots received from Factory 


ohansen Bros. Shoe Co. 


Makers- Women's Shoes Exclusively. 
Saint Louis. 
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WoRLD'S SHOE PIARKET 
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Humpty Dumpty First Shoes 


IDEAL FOR THE BABY’S FIRST WALK 


PATENT 





Humpty Dumpty First Shoes are made in our own factory—specializing:on 
one shoe, in all leathers, one last (broad toe), one process (Flexible hand turn), 
one run of sizes (1 to 5), and with a capacity of 5000 pairs per day. 


IN STOCK for Immediate Delivery 













FOR EVERY CHILD 
TRACE mMaRK 


No. 953B 


No. 955B ; 
Patent Vamp and Foxing 


Whole Quarter Bu ton 

No. 955B—Black Kid..............$1.60 No. 953B—Mat Cab. Le omg cose - 01.50 
No. 948B—Brown Cab............. 1.50 No. 954B—Brown Cab. Top........ 1.50 
No. 949B—Red Cab............... 1.50 No. 930B—White Cab. Top........ 1.50 
No. 920B—White Cab............. 1.50 No. 926B—Red Cab. Top... ...... 1.50 

Patent Vamp, Fox and Collar No. 928B—Gray Cab. Top.. ...... 1.50 
No. 933B—Mat Cab. Top..........$1.50 No. 929B—Champ. Cab. Top...... 1.50 
No. 924B—Brown Cab. Top Sn cnecigie ae No. 921B—White Cab. Top. ...... 1.40 
No. 932B—White Cab. Top........ 1.50 No. 922B—Mat Cab. Top..... .... 1.40 


No. 912B—All Black Kid-White Bh ae 


No. 923B—All Black Kid Button... 1.35 
Terms: 1% Ten Days, Net Thirty Days. Special Discount: 5% Ten Days on Orders of Ten Dozen or More. 


These shoes are made of the very best materials obtainable--Oak Bend Soles, Sole Leather 
Counters, Chrome Patent Leather, in the patent shoes, Smooth Linings, Felt Sock Linings. 


Manufactured by 


SAMUELS SHOE COMPANY 


1214 WASHINGTON AVE. ST. LOUIS, U. S. A. 
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No. 1919 
Crillon Last 


Mahogany Veal 
French Bal. ing- 
foot Rubber Heel, 
Single Sole. Crillon 
Last. 

Widths, A, B, C, D. 
Sizes 6-11. 











buyers of medium-priced footwear. 


are carefully selected from the best tannages. 
shoe in the line has 9 Iron outsoles, full grain innersoles 
and sole leather counters. You can always depend 
upon them to give the type of service which will clinch 
the customer’s repeat business. 


= PIEKENBROCK 


New Catalog Now Ready 


E. B. PEKENBROCK & SONS 


IOWA 


DUBUQUE 


The PEKENBROCK SHOE 


embodies all the elements of quality which you seek in 
a shoe to meet the requirements of the most exacting 
All upper leathers 








Every 
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IN STOCK 


No. 1811 
$4.50 


No. 1811—Black Kid Oxford Light Welt, 14-8 Military 
Heel. Widths AA to D. Price $4.50 

No. 3005—Same as above in 19-8 Leather Louis Heel. 
Widths AA to C. Price $4.00 


A. PALAN SHOE CO. 


WASHINGTON AVE. AT 14th STREET 


ST. LOUIS 
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“*The Wrolt Stitchdown 


SIC acme: eT OUT e iT eli Tie 





thet Aas made good,”’ 


Built with the two es- 
sentials 
footwear in view—good 
looks and sturdiness. 


IN STOCK 


in children’s 


—No Tacks 
—No Nails 
Note} the Button and 
New Prices Lace. Foot- 
form Last. 
5-8 —1l 
Smoke Elk......... $2.25 Smoke Elk......... $2.65 
Brown Elk.......... 2.25 Brown Elk.......... 2.65 
Ns accok,e 2.25 Cordo Lotus........ 2.65 
Gun Metal......... 2.25 Gun Metal......... 2.65 
TRUITT BROS., Inc. 
su pecemaanaas NEW YORK 
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Johnson-Stephens 
és Shinkle Shoe Co. 


Manufacturers 


Saint Louis 


Another 
“Fashion Plate” 
Style which 
exemplifies 

the artistic genius 
of our designers. 
The new 
**Moyen-age™ 
Model 

has been 
accepted by 
the most 
discriminating 
buyers. 
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Prepare now 
for this week of big sales volume 


November 15 to 20 will be a banner week in your Shoe De- 
partment if you tie up with this big national advertising 
campaign on 


Dr Scholls 
Foot Comfort Appliances 


Last year Dr. Scholl’s National Demonstration Week brought into 
the stores co-operating with us untold thousands of new customers. 
Most of these appliance customers bought shoes and other mer- 
chandise. All found lasting foot comfort, which makes them strong 
and steady friends of the Scholl dealer. 
Large space advertising in popular magazines and a smashing four- 
color page in the magazine section of adin Sunday newspapers, 
supplemented by illustrated lectures and other effective means of 
educating the public to the importance of proper care of the feet, 
will direct foot sufferers to your store in such numbers as to give 
this Demonstration Week redoubled force in building up your , : 
trade and prestige. Practipedic 
. Training 








Write TODAY for complete Dem- it 

onstration Week Campaign Plan. By arrangement with 
the American School of 
Practipedics we offer 


THE SCHOLL MFG. co. / Scholl dealers and their 


213 W. Schiller Street, Chicago Y sete peered — 


NEW YORK TORONTO My from which there still 
/ is time to graduate 

before Demonstration 

Week. Act now, and be 

ready to demonstrate 
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Thats why 
Goodrich 
Hi~Press 
are easiest to 


Sell! 
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TANNERS CUT SOLE CO. 


CUT SOLE DEPT. FINDERS DEPT. 


Oak and Union Cut Soles of Oak, Union and Hemlock, 
Uniform Quality, Cut and TAPS, TOPLIFTS, STRIPS, 


Sorted to Standards by Ex- BENDS and BLOCKS. Va- 


perts. Enlarged Capacity and rety of selections to meet 
Variety of Grades enable us every requirement of the Shoe 
to supply all demands. Repairing Trade. 


MANUFACTURERS TOPLIFT 
FACILITIES 


Large Capacity Prompt Service 
Extensive Range of Styles 


MANUFACTURING PLANTS DISTRIBUTION OFFICES 
Cut Soles 90 Wareham Street Cut Soles.......321 Summer Street 
Finders 321 Summer Street Finders 321 Summer Street 

BOSTON, MASS. BOSTON, MASS. 


NEW YORK, CHICAGO, CINCINNATI and ST. LOUIS 














NEAT APPEARANCE -+ SERVICE 


Two features which appeal to your Customers. 


‘““HUBTIP”’? “NO METAL TIP’? SHOE LACES 


Trade Mark Reg. 


TIPS NEVER PULL OFF, FRAY OUT, LOOK TINNY, OR CATCH IN 
CLOTHING—OUTWEARS SEVERAL PAIRS OF THE ORDINARY LACE. 
ORDER A CABINET TODAY. THERE IS A LIBERAL PROFIT FOR YOU. 


27 in. per gro. Strings 3 36 in. per gro. Strings E 45 in. per gro. Strings 
30 in. per gro. Strings 80 a in. per gro. Strings 3.60 | 54in. per gr6- Strings 
63 in. per gro. a ASSORTMEN 
72in. per gro. S 25 36; pair 36in 

F ASSORTMEN’ * CABINET 24 pair 45 in . D ASSORTMENT CABINET 


48 pair 36 in t $3. 12 pair 54 in 
24 pair 45 in.. A ASSORTMENT CABINET 18 pair 36in 


ASSORTMENT CAiitNET 36 pair 36in 18 pair 40 in 
36 pair 36 in t $3.60 18 pair 45 in.. i 18 pair 45in 
36 pair 45 in 18 pair 54 in 


FRANK W. WHITCHER CO. a ae and Chicago, U. S. A. 
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Made With Spring Siep Heel 





SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, 
while most rubber heels have but 6. 


The two extra holes are added at the 
swing at the back, thus insuring per- 
fect security for these heels at the 
point where others are first inclined to 
gap and draw away from the leather 
ase. 


The 8 nail hole feature is but one of 
several which mark SPRING STEPS 
as the most reliable, progressive and 
thoroughlyjsatisfactory of rubber heels. 











STYLE B 232—MARBRIDGE LAST —26 RUSSIA 
S. T. BAL—HEAVY SINGLE SOLE—SPRING 
STEP HEEL. 


$8.00 less discount 


Brennan Shoes are the perfect em- 
bodiment of those characteristics of 
design and craftsmanship which mark 
the highest ideals of fine shoemaking. 
They win the attention and alle- 
giance of discriminating men. 


Moreover, the youthful zest of their 
style and the clean cut quality of 


their workmanship marks them truly, - 


the “shoes for young men and men 
who keep young.” 


Richards & Brennan Co. 


RANDOLPH, MASS. 


BOSTON, 183 Essex Street 
NEW YORK, Marbridge Bldg. 
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Leather Trimmed Keds Stand 
the Hardest Wear 


All over the country, boys have found that 
leather trimmed KEDS are just the shoes they 
want. They suit the summer job—the vacation 
trip—outdoor sports and any knockabout wear. 
Cool, light and comfortable. These KEDS have 
the sturdiest fabric, resilient rubber soles, and 
leather reinforcements where the strain is most 
severe. 


Dealers find in this, as in. all types of KEDS— 
ideal shoes to build up trade satisfaction. KEDS 
are America’s most popular fabric footwear. 
There is a nation-wide appeal for the KEDS line, 
which includes a shoe for every person—a style 
for every purpose. A full stock of KEDS will 
guarantee every dealer a large amount of plus 
business. 


United States Rubber Company 
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A CENTURY OF RUBBER 


Greatest Strides Made in Last Two 
Decades 


Rubber as an article of commerce is 
exactly 100 years old. 

From humble beginnings, its produc- 
tion in thousands of forms has become 
so necessary to mankind that it has be- 
come one of the greatest world indus- 
tries and seems destined to develop even 
more as new uses for it are discovered. 

Last year the United States produced 
$667.204,000 worth of rubber products. 

Although a century old, the rubber 


NS 
* s 


_. 


Afoothold modelfor women. This 

is made in croquet, high instep and 

open vamp, net lined, bright finish 

plain edge sole. Made by Hood 

Rubber Company, -Watertown, 
Mass. 





industry made little progress for 80 
years, the greatest strides having been 
made in the last two decades. 

Some indication of how great an in- 
crease has been made in consumption of 
raw material for rubber products may 
be seen from the fact that in 1900 the 
world’s production of crude rubber, 
both wild and cultivated, was but 53,- 
890 long tons, while in 1919 it was 
290,000 long tons. 


Curio in 1820 


It was in the Summer of 1820 when 
rough lumps of ‘‘caoutchouc,”’ as rubber 
was tuen known, were constantly arriv- 
ing in England, but solely as curios. In 
that same year, Thomas Hancock, an 
Englishman of Stoke Newington, be- 
came impressed by the strange elastic 


4 ee 


Rubber Fosteuuer 


The Market Situation - Prices and 
Style Information - — — 
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properties of the raw rubber and was 
amazed that it should be used only for 
erasing pencil marks. He established 
alaboratory in his home, and after many 
experiments fashioned rubber into thin 
strips for the purpose of keeping stock- 
ings and gloves in position and also for 
keeping pockets from being picked. 

Hancock was beset by many ob- 
stacles. The rubber strips had to be 
attached by needle and thread—and the 
rubber split at each needlehole. When 
he started in business with Macintosh 
to “waterproof” cloth, he found that 
tailors insisted on sewing the cloth, 
which allowed rain to seep through— 
and his trade suffered. 

Doctors argued that these ‘‘water- 
proofs” were unhealthy because they 
induced perspiration and brought on 
colds. Hancock later triumphed over 
all his difficulties and built up a large 
rubber business. The centenary cele- 
bration was held this Summer in 
London. 


THE GOODYEAR PRODUCT 


Year’s Output Figured at 


$168,000,000 


Of the $667,204,000 worth of rubber 
products produced last year in the 
United States the Goodyear Tire & 
Rubber Co. manufactured slightly less 
than 25 per cent, or more than $168,- 
000,000 worth. 

Co-operative buying by employes is 
saving thousands of dollars annually for 
workers of the Goodyear Tire & Rubber 
Co. of Akron, Ohio. Already there is a 
grocery store, tailor shop and curb 
market for garden truck in operation. 


Last 


CRUDE RUBBER MARKET 


Affected by Dullness in the Tire In- 
dustry 


The crude rubber market today pre- 
sents a fine opportunity for the small 
rubber manufacturer. He can buy in 
open market at the present time as low 
as the big fellows buy under normal 
conditions. In fact, this is the greatest 
time ever for buying rubber. Every 
manufacturer should stock with rubber 
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right now, all he can stand, because he 
will never buy any lower than at the 
present time. 

The sum and substance is that there 
is some surplus of crude rubber. The 
dullness in the tire industry and the fact 
that many of the big tire companies 
have large tire stocks and have stopped 
making tires, which consume large 
quantities of the raw product, accounts 
in part for the surplus and low prices of 
crude rubber. When the big com- 
panies start making tires again, prob- 


KEEPS OUT OUST & DIRT 





White overboot described on cut 
used by miners, loggers, foresters, 
etc. Made by Hood Rubber Com- 
pany, Watertown, Mass. 


ably early in the coming year, the price 
of crude rubber will immediately jump. 


Regarding Shoe Prices 


A review of the rubber shoe industry 
reveals the fact that there have not been 
many advances in rubber footwear since 
1914. The first two or three years of 
the war there was not any advance. It 
is true that rubber footwear in general 
has advanced since that time, but the 
total advance has not been over 50 per 
cent. 

As a contrast all kinds of cotton tex- 
tiles went up around four times in price 
and while they are now down about 50 
per cent they are still twice their pre- 
war cost, and some of them are now 
down only about one-third. 
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it Tire 
t “HOLD YOUR HORSES, THE ELEPHANTS “‘ 
t 
ia Inné 
4 ARE COMING’’ Inn 
i That. was the safety warning shouted in advance to the occupants and owners of horse-drawn 
if vehicles bordering the road-side at the old-time circus street parade before the advent of the auto. TI 
li Now “HOLD YOUR ORDERS FOR THE ‘KICKAPOO’ SHOE FOR BOYS,” which is as * 
ik much in advance of any other similar shoe ever made as the auto is ahead of the old-time horse vehicle. ae 
fi “KICKAPOO’S” will sell in any community as prices are right. They give service and service is “al 
if satisfaction to your customer. That is what “KICKAPOO’S” will furnish and at a much less price ony 
i than an all-leather shoe. “KICKAPOO’S” are the first real good, mild-weather shoe for Boys or Men style 
1. ever made. To see one is to convince any fair-minded person that our statement is correct. a 
i Outside, gray or brown heavy Army duck. Trimmings, mahogany chrome tanned leather. othe 
i Double lock stitched. ‘“KICKAPOO’S”’ are bottomed Challenge process (our trade mark). Full step 
if double Chrome sole, spring heel, surface stitched all the way round; heel surface nailed to prolong Al 
ig service. Innersole, one piece leather, Chrome or Oak. One piece leather counter. Sock lining, This 
fh leather, with felt heel pad. brig] 
ee Our leather soled shoes are recognized by the largest and most critical trade to furnish four to five for 
: { months’ service, or more, before resoling, while our customers say the rubber sole service is one month seer 
it with no chance of resoling. ' of th 
Le Strong points are tough leather soles that can be resoled, and that with other strong points prolong we 
He service. ‘ 
it Further information and selling points described in circular together with prices, upon request. te 
% 
f Patent office protection applied for, all rights reserved. — 
af 
q 
NEENAH SHOE CO Ms 
1} ° 
' ; © . Ay 
i Neenah, Wisconsin cca 
i ‘ ' , ; ; Co. 
{ J." . ‘Makers of Fine, Honest Shoes for Boys” * . Bs mon 
|  & a * t e< “ . a > : ; ‘ et ee Geta ‘ f ; : F thes 
By ' a ? was 
| Ha he hi 
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Quotations Rule Steady 


Para—Up-river, fine..... 26 @... 
Up-river, coarse........ 17 @... 
Island, fine. .......; Prie:  ‘aae Yae 
Island, coarse........-. 16° @..: 
Caucho ball, upper.... 18 @... 
Caucho ball, lower..... 13° @-->. 
Canin. eee. t4> ss 15% @... 

Plantation—First latex. 

a Se ae ae 
Brown crepe, thin, clean 22% @... 
Rolled, brown crepe.... 19 @... 
Smoked, ribbed sheets.. 24 @... 

Centrals—Corinto........ 19 @... 
Esmeraida.....0...... WW “@... 
Guayule, wet......... 24 @25 
Balata, block, Ciudad.. *72 @... 
Balata, block, Panama *50 @51 
Balata, sheet........ 100 @... 

Mexican—Scrap......... *22. @... 


* Nominal. 


Scrap Rubber 


In sympathy with crude the market 
is easy in tone, while the volume of busi- 
ness is limited and weakness is apparent. 


Boots and shoes......... 6 @6% 
Arctics, trimmed........ 5 @5% 
Arctics, untrimmed....... 4 @4\% 
Tires—Automobile....... 24% @... 
Bicycles, pneumatic.... .. 1% @... 
Hose, steam, fire........ @1% 
Inner tubes, No. 1....... .-. @10 

Inner tubes, No. 2....... A oS ae 


The Foothold 


The foothold in croquet, high instep 
and open vamp, is a big seller in the re- 
tail shoe stores of the country, espe- 
cially at this time. 
woman seems to prefer a foothold te 
any other type of rubber. The croquét 
style seems to be the most largely de- 
manded, but in New York and some 
other large eastern centers the high in- 
step foothold is the more popular. 

Another style is known as the Shell. 
This is a light weight, self-acting clog, 
bright finish, net lined. It is designed 
for men’s light-weight shoes. Men 
seem to like the appearance of a rubber 
of this type, but they want it to fit the 
foot closely. In cities where snow and 
slush are not apt to be deep the shell has 
a large and steady demand, and is a 
particularly good seller for shops which 
attract the better class of men’s trade. 


SERVICE PIN 


Awarded to Lieutenant R. E, Day, 


a Goodyearite 

An impressive ceremony was held re- 
cently at the Goodyear Tire & Rubber 
Co. at Akron, O., when Lieutenant Ray- 
mond E. Day, a Goodyearite who lost 
the sight of both eyes in the World War, 
was awarded the five-year service pin 
he had won before going into the army. 


The average city - 


Day was wounded while leading his 
company of the 146th infantry, 37th 
division, in the Argonne. He was re- 
cently returned to Akron after his dis- 
charge from the army hospital at Fort 
McHenry, Baltimore. eB 


Replying to the presentation of the — 


gold pin by the manager of the com- 
pany’s labor department, Lieutenarit 
Day expressed his gratification over the 
loyalty of the company to its employes. 





Thomas Trout with Brauer 
Bros. Shoe Co. 


St. Louis, Oct. 5—Thomas Trout, 
one of the well-known men in the shoe 
industry, has associated himself with 
Brauer Bros. Shoe Company, manu- 
facturers of children’s, ‘misses’ and 





THOMAS TROUT 


General Manager and Member of Board 
of, Directors of Brauer -Bros. Shoe 
Company 


growing girls’ welts for the jobbing trade 
and larger retail stores. In addition to 
having been appointed general manager 
with direct supervision over factory 
production, he has been elected a 
director. Mr. Trout’s entire business 
career has been spent in the shoe indus- 
try, practically all of this up to the 
present time having been with A. S. 
Kreider Company. For the last three 
years he has been attached to the St. 
Louis branch of that firm. 





Contact with Workers 
W. H. McElwain Co. Issue Organiza- 
tion Paper, ‘*The McElwain Stride”’ 


A publication having the interest of 
the workers in the factories, wholesale 
distributing houses and in the executive 
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departments must of necessity be rather 
far flung in its aim and purposes. The 
first issue of the McElwain Stride covers 
not only the explanatory points about 
the factory, but the rather personal 
news of factory, wholesale distributors 
and the executive organization. , 

In it we learn that W. H. McElwain 
started in business in 1894 and the 
growth has been such ‘that its stock- 
holders now number over 4,000, em- 
ployes up to 7,500 and the ‘property 
to over $15,000,000 above all its debts. 

The publication. is dedicated to a 
better service to the independent retail 
merchants and J. F. McElwain, tells it 
as follows: ° 


One Hundred Per Cent to Inde- 
pendent Merchants { 


“Your directors have decided to 
put to the acid test of publicity the 
principles and policies guiding’ this 
business, the methods of execution 
and the results attained. If we act- 
ually excel in our work and, as a 
result, render’a distinet service to 
the community, it is claimed that 
only through correct publicity can 
the full benefit of our achievement 
be made effective. After accepting 
this viewpoint the importance of 
this work to all cannot be too strong- 
ly emphasized. 

“We are convinced that through 
efficient advertising the indepen- 
dent retail merchants throughout 
the country, through whom we 
distribute 100 per cent of ourprod- 
uct, will’ be greatly assisted in 
maintaining their present strong 
position in competition with fac- 
tory direct outlets or any other 
method of distribution. With the 
good will of the retail merchants 
assured, and with a strong belief 
in the efficiency and team play in 
the manufacturing and distribut- 
ing ends of our pusiness, we are 
looking forward to the best season 
we have ever experienced. In 
making this statement we are not 
unmindful of the difficulties con- 
fronting us. 

““We do not propose to ignore the 
human side and we believe “The 
Stride’ will help weld us together 
in even closer relationship and 
will develop a spirit which can 
overcome any resistance. 

Our advertising department and 
advertising associates will have our 
unwavering support. Long and 
careful study of the character and 
ability of these men and their plans 
of execution justify such ‘ whole- 
hearted support on the part of all.” 
—J. F. McElwain. 
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SSS Siete eeins mate 


No. 45—Havana Brown 
Kid, 8% inch Lace, 299 
Last, 1 7-8 inch Heel. 


$10.60 


No, 12—Havana Brown 
Calf, 844 inch Lace, 578 
Last, 15-8 inch Heel. 


$9.50 


THE SELBY SHOE CQ., Portsmouth, Ohio 
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SELBY’S 
ARCH PRESERVER 
SHOES 


for Women 
NOW IN STOCK 


The first requisite for building up the 
sale at retail of ARCH PRESERVER 
SHOES is to fit them RIGHT. To do 
this you must have at all times a full and 
complete run of widths and sizes. We 
have put in stock thirty-five styles of 
ARCH PRESERVER SHOES so that 
you may always be able to get sizes quickly 
and thus keep your 
stocks in such shape 
that you needn’t lose 
sales or risk dissatis- 
faction in fitting 
through lack of cer- 
tain sizes. 


ALL ARCH PRESERV- 
ER SHOES are carried 4 
A to D, and up to size 10. 


The four numbers illus- 
trated here are amon 
the best selling ARC 
PRESERVER SHOES. 
There are over 30 
others shown in our 
new catalog — which 
shows also a great va- 
riety of stock shoes— 
not Arch Preservers. 


Oct. 9, 1929 




















No. 3—Black Kid 8% 
inch Lace, No. 305 Last, 
17-8 inch Heel, Combin. 
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NE of the needs of the shoe and leather industry is a yearly statistical survey 
in the nature of a complete itemization of the works and efforts of the tanner, 
the shoe manufacturer and the retail distributor. We are indebted to the 

Merchants’ National Bank of Boston for the statistical summary issued herewith 
and wish to emphasize credit for the thoroughness of their service to the industry. 


This banking institution has completed an analysis of the year’s shoe and 
leather business worthy of the effort of a national association. It was just by good 
fortune that we obtained a copy of the tables and we transmit our good fortune 
to those students of the industry who wish to know facts and figures. We hope 
that the day is not far distant when information will be available as to the pro- 
duction in factories, thoroughly classified, and even the path and progress of a style 
in the retail stores of this country. We have appended to this compilation the 
figures prepared by James M. Montgomery, vice-president of Richard Young Com- 
pany, New York, which have been a constant reference as to factory capacity. 

Editor. 


Pounds 
Pounds 70,000,000 
450,000,000 


















60,000,000 





400,000,000 


350,000,000 








50,000,000 


300,000,000 
250,000,000 40,008,000 


200,000,000 30,000,000 





150,000,000 

















20,000,000 
100,000,000 
50,000,000 10,000,000 
1916 1917 1918 1919 1920 
1916 1917 «=«1918-—S «1919 = 1920 
Imports . rn cee into the Renpente ‘of Calfehieie inte the 
_— —— United States 


During Twelve Months Ending June During Twelve Months Ending June 
30th Each Year Since 1916.’ Expressed 30th Each Year Since 1916. Expressed 
in Pounds. in Pounds 

Pounds Square Post 
90,000,000 












80,000,000 





70,000,000} 


60,000,000 


50,000,000 


40,000,000 


30,000,000 


20,000,000 


10,000,000 











0 


Exports of Sole Leather from the Exports of Calf and Kip Leather 
United States from the United States 


During Twelve Months Ending June During Twelve Months Ending June 
30th Each Year Since 1916. Expressed 30th Each Year Since 1916. Expressed 
in Pounds. in Square Feet. 
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Statistical Survey of Shoes and Leather 


Invaluable Compilation of the Vital Figures of Trade Made by Merchants 
National Bank of Boston 


9 


Pairs 
20,000,000 








1 8,000,000 
16,000,000 
14,000,000 
12,000,000 
10,000,000 

8,000,000 


6,000,000 














1916 97 1918 19 1920 


Exports of Boots and Shoes from 
the United States 
During Twelve Months Ending June 
30th Each Year Since 1916. Expressed 
in Pairs. 


Pounds 
150,000,000 








125,000,000 
100,000,000 
75,000,000 
50,000,000 


25,000,000 











1916 «= .1917 - «(1918 1919 1920 


Imports of Goatskins into the 
United States 
During Twelve Months Ending June 
30th Each Year Since 1916. Expressed 
in Pounds. 























Exports of Goat and Kid Leather 
from the United States 


During Twelve’ Months Ending June 
30th Each Year Since 1916. Expressed 
in Square Feet. 
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qGs 
Stylish Spats 


Sounding the key-note of 
Style but always closely 
harmonized with Just Price 


and True Quality. 


William Greilich&Sons 


Factory and Soles Of Fices 
Brooklyn, N. ve 
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ae 
Statistical Survey of Shoes and Leather 
Exports of Manufactures of Leather from the United States 
(United States Department of Commerce) 
VALUE 
scomet | omer |. ‘Twelve :-Meaths Eating a 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
Wi nideese lll lll ll) Saeeaas | Simos | “Zzottor | “odtacen, | Meteraos | “rose | “eeotos 
Fike eho ae bo aia 687.673 4,188,582 | 36,959,966 | 17.356:543 623,508 | 31,698,953 "755, 
> peed edie de ed 1.847.167 2,886,518 8,040,053 | 12,491,074 9,404,747 | 13,500,971 | 22,610,160 
vena e866 6 6m SO OS 50, 103, Not compiled | Not compiled 147,487 288,140 723, 
tt 5 i Rape eee De 88,160 sg10 |, 230,037 9 Bee ss ‘ara 436.087 1 39-530 
Somer Sees te tS ee qo0823- | lncholed ta. | Inckeierio’ | ince | tne 3,229 
All Other er Other All Other 
Thee Dbbaiws Rew a 787,196 481,615 } 11,645,361 7,458,685 3,646,732 4,364,466 7,797,429 
SAS SED 6 PERE, $0,101,334 | $8,856,735 | $06,629,928 | $45,119,830 | $41,443,453 438,022 | $92,056,056 
——"SFigures cover period beginning January Ist. 
Exports of Manufactures of Leather from the United States 
(United States Department of Commerce) 
QUANTITY 
of these exports cannot be 


are expressed in terms of value, embraces all 





Month of 


Twelve Months Ending 

















st. 

















(United States Department of Commerce) 
exports by countries of destination are Sole Leather and Gost and Kid Upper Leather. 


The only kinds of Leather for which statistics are available showing 
These statistics, as issued by the Bureau of Foreign and Domestic Commerce, are given 


SOLE LEATHER (Expressed in Pounds) 





Exports of Leather from the United States. By Countries of Destination 





Month of 

June, 1919 June, 1920 June, 1916 " June, 1917 June, 1918 June, 1919 June, 1920 
2,241,192 1,809,168 20,358,472 15,895,059 15,012,220 16,687,454 20,289,557 
279,277 396,300 2,722, 400,723 3,801,662 . 407, 3,651,159 
1,408,093 790,262 12,800,183 373,021 892,847 8,108,051 10,543,714 
553,822 622,606 4,836,080 6,121,315 4,317,711 5,172,196 6,094,684 
3,565 5,564 Not com; ‘ot compiled 19,362 19,1 47,695 
70,228 14,373 199,313 315,632 273,013 290,150 285,823 

Not compiled 219,251 Not compiled Not ipiled | Not compiled Not compi 1,734,779* 





Twelve Months Ending 



















































































Countries of Destination Month of Month of - 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
rel 1,665,323 5,180 Grouped with Grouped with 164,980 4,093,023 1,234,879 
Other | * 
ONPG SP 614,330 5,457 989,473 1,033,163 30,450 1,840,811 6,918,404 
‘ ; 794,332 9.766 6,888,428 12'465,709 2,479,243 11,359,758 2/361,851 
Pees es 61,895 - 5.562 || Grouped with i 55,513 907,065 1,069:748 
‘Other Countries| i 
, 762,216 3,645 4,795,151 gs SEERA DES 1,266,198 4,196,280 
5 ake se ate ae ea 1 008,000 = 10/2103 Eyed °° °4551,i22"° to08, Pie iae 
eden oT YaT KE "70,167 |.............. 3,355,706 1o08 118 61, 1,727,187 2'455.311 
Oe in 6 to a RS Bre, Be wen 34,847 103,969 1,553,926 706,287 997, 683.011 757,657 
Inited Kingdom .: ; ; kicks 20,906,259 386 36,960,320 43,952,548 10,662,470 109,993 454,976 
MONEE 6 a Ok cag ate a 6 cc 275,426 ‘827 402,161 280/447 503, 1,310,261 2,049,241 
Newfoundland and Labrador; : ; 1) ]; 57,988 10,132 798,974 699,298 377,479 420,426 389,062 
China . ae ie 9a yg A nen Saale 52,851 27:165 Grouped with with 334,413 382,556 252,566 
? ce 306,606 246,421 2,189,449 356 780,779 2,456,301 3,868,060 
Bak oad eee eee ck cécckmeed 4,780,304 7,189,494 254'865 3,173,491 2,923,275 
BO Fas ; 10,080 28,181 ‘302,587 ‘208,412 57,061 51.768 38,600 
Sats ; 78,584 23,975 Grouped with | with 189,616 339,862 194,615 
Other tries} 
British South Africa cc aca torts CS Beery ay 254,961 172,884 38,679 21,049 20,872 
ya ghd Sodas oetetia 658,123 115,302 2,288,437 5,097,688 1,227,718 ; 2,919,025 _ - 
Goat and Kid Leather 
(EXPRESSED IN SQUARE FEET) 
Countries of Destination Month of Twelve Months Ending 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
Se a eee es ae 51,901 6,922,476 9,264,090 830,417 6,493,805 7,392,913 
eae yt PETE Dea ‘O1S447 $0083 4.402;904 ooer soe 005, 3,461,119 ‘127 
eps Ss Ee p6 111,767 17.252 519,540 255,412 2,809,720 1,021°145 
Pee ty Pee Sy 46,000 9,660 1,521,027 2,058,035 4,138,694 276,301 4.319.316 
Spee 5 aie aca 301,835 5.215 6,426, SE Di poo acanmaaaea 301,835 1,283,351 
TE ae an ae 437.716 "737 1,019,093 1,065,391 44,286 2,335,465 1,856,153 
ee cakes 173,193 15,406 1.723 1,853,097 144,702 609,261 883.4 
- ope 375,896 164,289 4 850,791 10,087 3,269,530 2,316,374 
wie seg bisa tae eke ae 11,474,175 ‘657 47'831,008 35,369, 4,038,796 20;270,146 001,206 
HR Se ts ig ies 1,008.7 152,347 3,394,844 4,253,515 4,910,114 6 6,115,451 
pi tighelihae ee 105,774 162,196 2,332,227 1,502 1,171,568 1,219,570 976.730 
; PR, ee OS 22,349 494 | 1,417,379 |" 1,230,580” 164,899 553 
+ td fae | fae | ape | eee | aaa | te | fers 
os Rg sy 2,124 10,589 495,308 252,879 331,276 374,643 298,037 
ey ap ER 73,815 49,981 541,409 2,475,939 1,425,505 2,412,313 376,901 
oa Re ibete aloe 27.733 94.506 1,504,566 1,980,661. 480,262 492, 362,736 
- Siesta 19.502 £80,070_|__ 3,432 7,217, 6,217,112 Len s#73,435__ 
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PSROGKTON MADE 
SHOE, 


**The Shoe That Made 
Good in a Day”’ 









A. C. LAWRENCE’S No. 41 
RUSSIA CALF BAL., 
LEGION LAST, SPRING STEP HEEL 


The Line of Truly Unusual Values 


ener er 


Poole & Johnston Shoes have demonstrated unmistakably that they 
are a highly profitable line for the retailer. 





They have the style and workmanship features which sell quickly and 
the fitting and service features that satisfy fully. 


This line has been a full fledged success from the start and today our 
factory is running at capacity, as usual. 


If you are looking for all round values, see this line of Men’s Welts of 
the medium grade. 





POOLE & JOHNSTON 


Makers of Men’s Medium Grade Wells 
BROCKTON, MASS. 


Campello Station 






Heel 









Showing correct breasting angle 


Ordinary 
Rubber 
Heel 


Showing poor trim of breast 


SPRING STEP STYLE 


e receding breast of the SPRING STEP Heel— 
in the first illustration—is a real innovation 
in rubber heel i 
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on rying these heels have that ae 1! poe 
. it trim, m a 

sega enki tans cess bs Loeeget 
this way, but require the unattractive vertical or 
Have YOUR shoes SPRING STEP heeled. 
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Useful to Students of Facts and Figures 
Imports of Hides and Skins into the United States 
(United States Department of Commerce) 
VALUE 
Month of Month‘of ~ Twelve Mosthe Eading See 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
Buffalo Hides ..... é MS hee $562,006 $440,013 $2,463,270 $6,125,219 995 175,007 $3,502,159 
Ce! <acr sie ee ; WP Li ecctecceted Lunch atiee {tied | Lae ae 00.500 
all other pri all other pri all other 
to 1919 to 1919 to 1919 
Collies i's + 0s 6 BF egg 3,384,679 2,461,843 16,906,954 15,593,049 5,276,601 10,141,965 38,065,554 
Cot gc 3a 6 ois 0c8 ania ace 8,336,067 7,471,852 88,050,118 99,950,653 67,750,124 60,324,662 | 151,218,395 
noc .s aie ge oe 10,198,259 8,048,713 “405, 55,419,809 731, 51,226,389 | 121,513,482 
Horse, Colt, and Ass Ean spe 292/824 644.271 2'315,724 6,191,827 Y 15082,642 9,876,501 
9 — ee. ees 2,163:238 4374001 18,8303 29,681'38 19,105,988 21,280'5 1 47070128 
AvOterGking 5. c sce te)| BO8BER 329,979 2'157.756 ‘779,983 2,677,317 1'870:20 4,219,736 
Total Hides and Skins ..... . . .| $25,371,121 | $23,925,184 || $158,861,376 | $216,363,609 | $131,628,352 | $149,289,544 | $376,802,462 
Imports of Hides and Skins into the United States 
(United States Department of Commerce) 
QUANTITY 
Month of | Month of Twelve Menthe Bading 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
PS AE RE RIES: 126,360 99,277 599,343 1,338,965 501,700 444,545 751,321 
Buffalo Hides Ewe ae alae diated 2,674,382 1,770,454 13,003;888 27'095,228 10,497,860 9.514.980 14,682/279 
ke 0h econ BO Is s0naSueksaeie under | Listed under Listed under 10,953 60,495 
Cabretta Hides {Boe eas * ES eT saab all other prior other al other prior 4,026 101,848 
Calfskins (pounds) ....0..225005. 6,655,929 ' 4,385,887 64,135,493 | 46,336,195 13,161,315 20,648,425 359, 
Cattle Hides oe an ie Peron : 222 2) 80,163038 | 21;908,041 |} 434,177,771 600, 267:499.770 | 253,876,730 | 439,461,092 
Goatskins sec ie ate +e] 15,458,134 6,764,588 || 100,657,021 | 105,640,307 932,937 89,004,528 | 126,995,612 
Horse, Colt, and Ass Skins (pounds) : : . 1,422,020 2'356,334 18,126; 27,670,371 (059,035 6,312,699 36,317,547 
jeces ... 105,134 104,827 || Not compiled | Not compiled | Not compiled 959,133 
Kangaroo and Wallaby Skins tone A Feat 111,266 148,525 1,219,129 9586 Srolee 1,053,490 1,192,519 
Sheepskins (pounds) ........- 5,977,022 8,106,355 || 101,459,281 95,730,598 55,468,915 61,895,515 | 100,866,446 
ARG 9. k's oem. 1,022,556 | 691,383 890, 10,176,141 9,226,176 5,831,324 10,592,089 
~ ‘Total Hides and Skins (pounds) . . . 63,484,615 | 46,132,467 || 743,669,860 | 700,207,497 | 432,516,603 | 448,141,726 | 798,560,257 
Exports of Leather and Tanned Skins from the United States 
(United States Department of Commerce) 
VALUE 
Month of | Month of Twelve Menthe Bading 
June, 1919 June, 1920 june, 1916 June, 1917 June, 1918 June, 1919 June, 1920 
Belting Lea ieee $367,322 $5,635 $2,608,176 $3,122,841 $2,544,257 $3,230,510 $2,198,902 
. Automobile, and Upholstery Leather - 62,527 28,780 38; 97, 130,891 302.788 628, 
Glove Leather... . . Ll haeeeta rs 150,520 290/377 675,964 1,497,957 2,542,282 2,083,537 2,406,205 
Patent Leather |... . rie $i 1,558,070 2,207,823 4,626,975 7,150,097 4,690,320 8,337,039 25,503,100 
SoleLeather .......- ? - 9,434,962 615,753 27:186,761 39,026,278 12;245,967 825,505 35,406,507 
Upp and & ‘ene ey ae pee 3,330,161 1,292,094 6,216,011 8,229,038 7,554, 17,121,682 28,160,688 
Goat and Sack ehe 2 ‘ ‘008 1,548,603 18,420,905 30,285,489 14'382,698 27'082;023 59,657,433 
Cattle Sides... . a ha ed $351 337 Seen ep ce Included in all Included in all 1,380,697 6,550,337 6,134,993 
other er 
Grain and Finished Splits ita dbs hseceae ces 43,101 |" | Genen ee PEP IRR wae 5,284,166; 
Waxand Rough Splits... 1 ss cscccscccosceee 125,632 |" “ ici AAS Es eda ae ME aed ae 1,500, 
STE 3. @-h ahs: 4 9 4h eee 3.602.517 981,535 11,635,931 12,810,199 9,214,160 15,695,969 22/244 676 
Allother Leather. ...-..... ; 308,175 560,564 8,664,227 6,370,790 4,751,549 9,296,105 10,646,319 
Total Leather ....... . . «| $30,805,599 $8,199,897 || $80,073,887 | $108,589,743 | $59,437,390 | $126,525,495 | $199,772,35/ 





























*Figures are for six months, July to December inclusive, 


tFigures cover period beginning January Ist. 


Exports of Leather and Tanned Skins from the United States 
(United States Department of Commerce) 














QUANTITY 
ctlowing table does not give the total exports of leather and tanned skins from Soe ited Beaten, nn cease inpostnns eens of thane eapests eonnst be 
nial quan’ oh aS give, however, the principal classes. The above table, in which the exports are expressed in value, embrace: all 
exports of leather and skins, 
Month ot | Month of Tavive Mists Rating Ryan 
June, 1919 June, 1920 June, 1916 June, 1917 June, 1918 June, 1919 June, 19 0 
Sole Leather ue Speen 2 00 6 6.86.6 Chee 27,956,442 1,149,680 78,013,520 89,542,123 22,766,498 82,961,220 71,530,£ 30 
Upper teas i Kip (square feet) . &. 600m 6,264,721 1,577,523 20,801,137 19,390,788 15,514,785 31,133,060 37,099,168 
Goat and (square feet) ...... 16,954,904 2,417,888 93,985, ‘617 83,313,154 37,708,461 58,711,582 92,423,158 
ttle Sides (genece 0 SP eS ae $8,021,771 |... ‘iearass F Bes eomanet tee comnphed U4, 29,909,613 ctr? 
War 4 heed eee Me oH et CADE LEMOS OE 


























‘*Figures are for six months, July to December inclusive. 


tFigures cover period beginning January Ist. 
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Cat 
Cal 
Hoi 
‘Hot 
Ho. 
ee * e x 
Are You Familiar With the New Plan of Selling Shoes? | £ 
(Gos 
Kid 
Price reduction is not the only way to move shoes when sales are slow. Cat 
Shrewd merchandisers of other lines are using certain business-getting appeals _ 
with marked success. Pig 
Their ideas may be profitably applied to retail shoe selling. 
You read of an automobile with a certain mechanical contrivance, and the de- . 
sire is aroused for a car with this feature. - 
A clothier tells you that you will not suffer from the heat if you wear a certain _ 
summer suit. You become interested in this particular type of suit. tran 
You, too, can interest your trade in a dull buying season, if you use the right aan 
appeal at the right time. 
There are seven big appeals that can be applied to Korxole (cork). innersaled on 
shoes which enable them to be sold easier and quicker. 
PA 5 appeals will bring more customers into your store. They will increase your me 
good-will. a 
Let us tell you all about them in our “Plan No. 3—New Methods of Merchandis- 
ing Shoes.” Send for it today. 
Armstrong Cork Company Hog 
133 Liberty Street Lancaster, Pa. 
Branches in the Principal Cities 
Cow 
Hei 
r83 Cow 
is Cah 
tA vs Stee 
va nyse! Bull 
“The Flexible Cork Innersole That’s Built Into the Shoe” 


920 

















Statistical Survey of Shoes and Leather 


Receipts and Disposition of. Live Stock at Public St ards d ul 
eip p tty ocky uring July 
(United States Department of Agriculture) 

































































Cattle and Calves Horses and 
Calves (1920 only) Mules ‘Hogs Sheep 
Receipts: > ; 
Rs asi ww hie es ak eee Sa ee tees 1,678,066 468,789 © 38,086 2,849,628 2,034,255 
pO RR SR ne Oar roe are 2, 022, 974 | Not compiled 53,141 3,011,163 2,287,462 
J 1 Jay 31 Me ae tg? ey 1f 954, "497 3,109,147 511,285 26,735,016 10,975,545 
in bag uly 31, iid Pac? A ail as aS 12,338,876 | Not ‘compiled 458,036 28,477,954 10,988,711 
Loc 
OE PE ia? fees Ga ee Le ee Se 939,827 WE Eas ccctnccacwcd 1,754,338 1,001,763 
July, 38 — PEI ee ee Oe ce OS LED PE 1,272,157 | Not compiled Se See 2,026,233 1,204,985 
J oF “ES RPS ies Veer Seto AZo 6,991,349 A Sere rere re 17,264,191 5,789,935 
anuery 4 to J ul 31, Loreal Roan he ah eek id 7,447,358 | Not compiled |.............. 19,703,130 6,255,415 
‘naa an , . 
Je se ee eae a oa ees 8 218,365 Bee. sewn a deiaid 27,213 324,265 
July, MN 27 cS aaa be cee a cas he a Rival de ‘ Not compiled |............,. 4,295 340,452 
January 1 to July 31,1920 ......... 1,887,042 PEROT So ccs cn ocate 494,428 1,640, 
January 1 to July 31, a SP Sa ernie rede 2,246,048 | Not compiled |.............. 505,723 1,426,891 
Total Shipments: 
FOE 2 ee ne WE eco are, ae 734,024 141,294 39,581 1,101,178 1,029,443 
po RRA SRR 80 se ae epee ane Gee ee 716,528 | Not compiled 48, ;462 1,091,718 
January 1 to July 31, Fag Ce ae ee 4,874,532 746,086 520,694 9,413,315 5,228, 
January 1 to July 31,1919 .....,.... 4,747,053 | Not compiled 450, 514 715,858 4,735, 
Hides and Skins in Stock and in Transit in the United States* 
Expressed in number of pieces except where otherwise specified 
(United States Department of Agriculture) 
Kind ec. $1, 1918|Mar. 31, 1919) June 30, 191 pt. 30, 1919) Dec. 31, 1919|Mar. 31, May 31,1 'une30,1920 
Cattle Hides... .. 6,470,502 5,108,516 4,696,332 6,158,289 7,349,146 | 6,558,300 | 5,849,375 6,212,946 
Calf and Kip Skins: ; 
ag Z 1,561,959 1,219,935 2,285,015 2,055,084 2,117,442 1,930,248 | 2,724,056 3,107,393 
TR A 648,169 415, 558,033 947,546 1,122,156 1350 924,042 915 499 
Horse poo Mule Hides 110,993. 85,132 94,604 218,573 267,504 236, 259,689 236,819 
Horse Fronts.(Whole) . 13,564 45,212 52,647- »398 201,372 126,115 83,125 60,630 
Horse Butts (Pairs) 189,945 149,244 122,473 173,107 373,244 é x 299,097 
Horse Shanks .... 90,522 ‘81,796 420 51,871 54,779 114,393 137,341 166,364 
Pama ap y 6,372 9,840 4,405 | ,060 9,389 11, 10,633 
Kangaroo and Wallaby 305,900 185,816 556,921 492,674 907,410 937,366 744.164 670,716 
Deerand Blk .... 241,242 189,970 169,618 216,679 171,013 225,326 107, 127.023 
weet ee are 7,044,284 A 16,991,195 | 16,749,664:} 15,984,179 | 15,968,660 | 14,131,330 | 14,562.713 
Me pga. k «6 x3 060 181,952 2,521,016 823,7 752, 468,188 791,150 |. 60,999 
Gobeette 6k es 2 a. 923,462 559,576 697, 2,736,802 2,092,425 2,047,519 | 2,253,785 2,070,471 
Sheep and Lamb 14,145,682 8,267,126 8,118,702 8,661,215 9,296,812 9,227,252 | 9,004,621 | 10,993,228 
Pe — ene ts 47,080 36,737 75,187 236, 424,217 307 |. 557, 759,466 
an : ; 
- Skins (pieces) 261,025 171,232. 82,929 68,914 158,631 74,553 112,277 144, 
Strips 1,442,361 1,437,384 1,762,309 748,433 1,189,945 1,744,785 | 1,680,174 1,815,731 
I a igs Les ee he deen Mahe etceaseha 3,731 17,686 20,1 18, 690 14, 12, 
Other Hides and Skins - .|...........-[eceseseseee- 6,839 | . 206 25,367 22,412 I IS ee Pree 
*The gintietion of toch of hides and <idas on tune 30th are the latest available. On account of the fact that the work of compiling these statistics has been. 
pormge fp be} at Agriculture to Department of Commerce, and this work is to be expanded td include other data, no further statistics of 


stocks will be issued for two months. 


me ‘Compnsipens July ist 


of Agriculture, indicate 
a rt 4 and the number 


two 


mp 


ber of sheep on Beit 1, ay the number of hogs in the United States 


farms taken more or less at random 


























MS Ta i The actual totals of agers free 3 a ly A by classes of live 
stock, are given in the accompanying table: 
Number on farms Change 
— July ist 
i919 1919-20) «1918-19 1917-18 
H Per cent Per cent Per cent 
Over Gamsmtbe eld... wees 397,669 493,521 —19.4 — 8.5 — 2.6 
Under Gmonthsold .......... = 533,155 623,184 —14.5 — 3.0 + 7.7, 
EE a soy Sr wer ah ie ae ee 930,824 1,116,705 —16.6 — 5.3 + 3.3 
Reneiia tera i a tle ROE ge 487,756 526,624 —7.4 — 0.8 + 0.6 
TOUR Og no ks wa ea ee 168,988 172,321 —1.3 + 6.6 +12.3 
Cows and heifers ..-. .°......... * 656,744 t — 6.0 + 1.2 + 3.6 
ON hs iat nbs eae a oer ee ee Og 261,119 284,252 — 8.2 +.1.1 + 6.1 
DON is ag eae rs eee eS ech 553 212,719 —17.0 — 0.6 + 2.5 
UN es a ee he eee ee 95,621 104,890 — 8.8 + 2.8 + 4.9. 
i Pere o's 1,200,087 | 1,300,806 —7.7 "+ 1.0 + 3.8" 
eS ae ee he a ae eee ‘ NES a a 736,623 762,119 — 3.3- +10.0 * 12.7 
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FULTON—one of the very “first families” in the field of invention— 
has as its emblem the coat-of-arms shown above, cherished as a 
priceless possession. 


One of the very first families in the leather world is expressed by its 
emblem the tower-and-castle of 


NEW CASTLE KID 


protected to the fullest extent of the law and as proudly cherished as 
any personal coat-of-arms. 


BLACK WHITE COLORS 


New Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory: Wilmington, Del. . 
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Useful to Students of Facts and Figures 


‘Live Stock Before and Since the War 
SHEEP 











Recent 
Estimate 


Before the 
War 





Number 








419,000 4 
56,502,000 











Includes joes and zebu, 








35,711,000 
23,092,000 
3,000 


(7) 
(W) 
49,719,000 











Formosa : 
United States . 














33 governmesits of the Caucasus, Central Asia, 
and Sii nofficial estimate. e 


The census of June 1, sees, ee shows 43,225,000 


sh excluding lambs with a 
31, 1914, of 56,000,000 incl 
official estimate 

th ar at aoe luding lambs a’ 
e num inc. 
Bi485,000. qjLess than 500. = 


tor Dee 311 1914, Salbaeen 
te of” Dec. 


sludeag —— 





#33 its of the Caucasus, Central Asia, 
and aie = 
be aes estima 
xcluding ee ‘territory. 





Production and Distribution of Footwear 
By JAMES M. MONTGOMERY, Vice-President Richard Young Company, New York 


The following facts and figures have been secured 
from the most reliable sources, and I believe are 
approximately correct: 

The estimated population of the 

United St. 103,500,473 

Less, allowing for those who do not 
3,500,473 


In round numbers 


In good times the average consumption 
of shoes per capita, including men, 
women and children of all ages, is 

; estimated at 4 pair, a a 

n poor times estima’ at pair, 
300,000,000 


Average yearly consumption 


™ maximum capacity of production 
tates, as per list, is . 
1: 751,475 nerd da ag NaS Bas 
on 300 work lays per annum, the 
total output ‘eal amount to 
It is, therefore, clearly evident that if 
the estimated consumption is cor- 


The situation in Canada is practically the same: 
The population amounts to 361,000 
Less ance for those who do not 

361,000 


In round numbers 
The average a on the same Pair 
as in the United States will 
28,000,000 


The ee ery omertty 
as per is ay, 
or on basis of 300 wor ahive p mode 
annum, the total output Said 


Therefore, they can only run to 75 per 
cent of their which (without .an 
ane eset h would amount 


Maximum Capacity of Shoe Manufacturers 
in the United States per Day 


eS mtoe 
BSRSsh. 


eRe a 
BE8Se 


1,751,475 
Maximum Capacity of Shoe Manufacturers in 
Canada 
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212 ESSEX STREET C. H. DANIELS, Prest. 


Consolidated Shoe Company 


Boston, Mass.,U. S.A. 


Children’s Shoes 


IN-STOCK 


Close Edge Turns 


Pat. Vamp and Fox, Mat Top, Button, i 1 Black Kid, Kid Tip, Button, Corru- 
Corrugated Sole, Foot Prints center. These _ sty les san stock gated Sole, Foot Prints center. Last 
Last 90. Spring Heel. for immediate  ship- 0. Spring Heel. 


No. Q 216—4-8 D............. $1.90 ment; limited quantity No. Q 200—4-8 D............. $1.90 
No. Q 416—8}4-11 D.......... $2.50 in Boston. The main No. Q 400—834-11 D.......... $2.50 


Pat. Vamp and Fox, Blumenthal White stock, however, is at 


Kid Top, Button, Corrugated Sole, r ciate fact i Havana Brown Kid with Tip, Corru- 
Foot Prints center. Last 90. Spring = Gone _— ee. a gated Sole, Foot Prints center. Last 
Heel. Pennsylvania. 90. Spring Heel. 


No. Q 210—4-8 D............. $2.25 No. Q 220—4-8 D............. $2.20 




















CABLE ADDRESS MAIN OFFICES 
“TABWHEEL”, BOSTON 209 SOUTH ST, BOSTON 
Sides Heads 
Backs Bellies 
Bends Shoulders 


ALPENA LEATHER CORP. ALPENA 


rd WISSINOMING 
New England Selling Agents SWIFT RUN 
JANNEY & BURROUGH, Inc. OLD VIRGINIA 


RIVERVIEW 
PACKER HIDE OAK TANNAGE 


ee ee 
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The Rise and Fall of Leather Prices 


1915 1916 1917 1918 1919 1920 


PE ee EEE CEE EEE GEE CLE EEE 








1917 1918 1919 1920 


PTTETTLETITIT EERE LELi Tit ELeCe Lect TEE EPP eP Et 
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Another Example of 
Sinbac’s Helthy-Fut Values 


Combining Style and Grace in Shoes for. Misses and 
Young Ladies, quality in materials and character in 
workmanship, at prices that merit your attention. 


An all leather shoe, leather inner sole and best grade outer 
soles, over new stylish last. Solid satisfaction guaranteed. 


Mahogany Side Leather, Perforated Tip, Lace Stay and 
Foxing. High Cut Ball, English Toe, 8-8 in. Heel, 


McKay sewed. 

3310—Child’s, 814 to 11, Width D 

3313—Misses’, 11144 to 2, Width D............... 
3314—Y. L., 2% to 11, Width D 


Carried in Stock for Immediate Delivery 


Fall and Winter SIN BAC One of Our 
Salesmen is Probably 


Catalog of Complete Line ¢ 
Mailed Without The Helthy-Fat line Near Enough to 
Call 


Obligation } TRADE MARK REG. U.S. PAT: OFFICE 


CHICAGO, ILL- 





SINSHEIMER BRO. & CO. 
211-15 West Monroe St. 
49th SEASON 
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FACTORIES AT 65 PER CENT 


Output Mostly Siaple, Semi-Staple, 
Children’s and Work Shoes 
With the factories operating to about 
65 per cent of their rated capacity, the 
output of shoes continues chiefly in the 
staple, semi-staple, children’s and work 
shoe grades, with only a relatively 
small percentage on what may be called 
novelties or new styles. While the out- 
standing feature of the orders coming 
in from the salesmen is that they are 
for “sweeteners” for the retailers’ stocks 
the fact remains that these are for rela- 
tively small lots and do not tax the 
capacity of the plants devoted to the 
higher grades of style footwear. The 
shipments from the various plants con- 
tinue heavy, but these are on the types 
of footwear noted and relatively small 
quantities of goods are being put 
through for the in-stock departments, 
as there is not yet any really definite 
line to be had upon what will be the 
high style call. The weather, which has 
been exceptionally warm, has also had 
a deterring effect on retail trade 
throughout the St. Louis territory. 


RETAIL TRADE STEADY 


Volume, However, on Medium 
Grades and School Shoes 

The St. Louis retail stores have not 
added any particular vigor to their 
pushing of seasonable goods, evidently 
being inclined to let the public express 
its needs until the temperature leads to 
a more definite demand for Fall and 
Winter goods. While there is a steady 
trade reported, the volume has been 
on medium grade goods and school 
shoes and similar footwear, rather than 
upon the extreme novelties. In such 
advertising as has been done during 
the past week Brandt’s has been featur- 
ing slippers at from $8 to $12 in silver, 
white and black satin, patent leather 
and white kid. Swope’s has been fea- 
turing brogue oxfords with the woolen 
hosiery accompaniment, the oxford be- 
ing priced at $12.50. Sensenbrenner 


ned 
Ae, 


Mise in Ghee Markets 


and Merchandisi 


Manufacturing 
1 America’s Shoe 


PUTT RRRLRDRRELOCUACORDADD ADE EAANAN MMMM NM eT iti! IAT 


St. Louis 


has been pushing boots in the brogue 
type of perforation and pinking at 
$6.95, dark brown being the color in 
this special lot. At Ackerman’s the 
feature has been tan and black calf 
boots at $5.85, while Williams’ has been 
devoting its efforts to a final clearing up 
of various types of footwear and to 





Youthful Ghost Captured 


The International Shoe Com- 
pany laid a ghost last week in 
one of its factories, without dis- 
turbing the “‘ghost,”” which walks 
at regular intervals to the satis- 
faction of the employes. A scare 
was started over the death of an 
employe suddenly in the fac- 
tory, and it was emphasized by 
mysterious appearances in the 
factory at night, with the result 
that the employes were rapidly 
becoming demoralized. The po- 
lice took hold and captured a 
youthful attache of the plant, to- 
gether with a sheet and other 
paraphernalia. The ghost dis- 
appeared and the factory force 
was once more put at ease. 











pushing children’s goods. At the 
Grand Leader department high shoes 
have been given prominence at $6.85 
per pair in Havana brown, field mouse 
and dark gray kid, a few of them being 
in a combination of colors. The shoe 
department at the Famous-Barr store 
has been putting out as a leader satin 
boots at $16, 11 inches high, with fancy 
stitching on the top. Black, blue, 
brown and gray have been the colors. 
In the men’s lines Hutcheson’s has con- 
tinued to feature the 20th anniversary 
sale with special lots at $12.50 to $14. 


Wholesalers and Manufacturers 
Meet 
The St. Louis Shoe Wholesalers’ and 
Manufacturers’ Association had its 


MMi 


Develop - 
ters P 


eons sateen rR 


monthly dinner Friday, September 24, 
with a very full attendance. Part of 
the evening was devoted to discussing 
the furtherance of plans for the joint 
display of the St. Louis houses at the 
Milwaukee convention in January, and 
the remainder to listening to the plans 
of the officers of the local and State 
retailers’ associations for the tri-State 
convention of Missouri, Kansas and 
Nebraska in St. Louis next February. 
President C. E. Williams of the Mis- 
souri organization, President Arthur E. 
Ebbs of the city organization and 
John A. Hutcheson, treasurer of 
the city body, made talks and ex- 
plained what had been done and what 
was being planned. The wholesalers 
and manufacturers will support the 
preparations for the St. Louis meeting 
and will decide upon the extent and 
details at a later date. 


Tweedie Upheld by Court 


The rights of Charles Tweedie to ex- 
clusive control of his product, the 
Tweedie boot top, were confirmed in 
the United States District Court last 
week in an action which he had brought 
charging infringement upon his patent 
and design by another concern. The 
court went quite extensively into the 
details of the case and sustained the 
Tweedie contentions completely, order- 
ing the defendant to cease infringing 
upon the product of the Tweedie Boot 
Top Company. Further orders as to 
penalties and damages are to be acted 
upon later. In rendering the decision 
the court recognized the means by 
which adequate fitting qualities were 
attained as new and exclusive. 


Price Trend Downward 


Price revisions continue to be re- 
ported from time to time by various 
St. Louis houses, as production costs 
vary from the figures set when the sea- 
son opened. While no very large reduc- 
tions are being made on any particular 
numbers, the trend is continuing stead- 









Where to Buy 


Wonmien’s Shoes 








COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 


Straps, Pumps and 
Tiesin Black Satin 


and All Leathers. 
vans 118 Pheenix Sew Bostou Uffice 
Baverhill, Masa 110 Lincoln St. 








SIXTY STYLES OF 
COMFORT SHOES 


IN STOCK 
Juliets, ee Bals, Polish, Sandals, etc., 
women's Welts and warm lined 


shoes, men’s ee. 
TIMSON BROS., Inc. 
620 Atlantic Ave. Boston, M 


PHILLIPS-CRAM “=. 
Makers of 
Women’s Turn 
Slippers 
276 River St., Haverhill, Mass. 
Boston Office 
207 Essex Street 


Women’s Turn Comfort Boots 


IMMEDIATE DELIVERY 
Sold in dozen pairs or case lots. peecighs 
Price $2.85 


runs. Sizes 3 to 8. 
Cushion Sock Lining Rubber Heels 
Terms, 5% 10 days 
SILVER SHOE CO. 
Essex St., Haverhill, Mass. 


ONE-STRAP McKAYS 


WHOLESALE PRICES 
Women’s Black Cab One-Strap Sandals, 
McKays, $1.75, less 5% ten days 
Case lots only—36 pairs to case 
3to8 4to8 


THE WRIGOMAC SHOE CO. 





























Haverhill, Mass. 













E. A. &M. C. Witherell Co. 
Manufacturers 
Women’s Turn 
Boots and Slippers 
Factor: 
Haverhill, Pass. 
Boston Office 
147 Lincoln St. 








WHITES THAT ARE WINNERS 
DAN MAIN’ wore swore nouzTES 


VEU WV 7URKS~— MsKAays 
HARTMAN SHOE COMPANY 


HAVERHILL, 








; WANTED 
Where to Buy $tyies 
An extra editorial service to “Recorder” 


readers, free for the asking, with authentic 
information on current problems. 
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ily downward in consonance with cost 
of materials. There have been no 
changes in labor costs, but there is in- 
creasing evidence that labor is settling 


_ down to a better gait and turning out 


more goods with each succeeding month. 
In other words, labor is seemingly be- 
coming more efficient and the effect is 
being shown in the cost sheets. 


Walk-Over Boosters Meet 
The regular monthly meeting of the 
Walk-Over Boosters’ Club was held 
Tuesday, September 28, at the 612 
Olive Street store. President Miller 
presided. Miss Whitescarver, who is 
secretary and treasurer, was not present, 
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due to illness. There were 21 members 
present from the several stores. Store 
problems were discussed and entertain- 
ments for the coming Fall were planned. 
Arrangements for a theater party and 
dinner at Bevo Mill were made. This 
will take place some time in October. 
Work on the new uptown store of 
Walk-Over Shoe Company at Grand 
and Washington has started. The new 
store will have fixtures in French gray 
and this color scheme will be followed 
throughout the store. The display 
windows will also be remodeled, the 
back being paneled to a height of about 
three feet, and above this will be 
French windows. 


Chicago 


LOW CUTS STILL SELLING 


Weather Too Warm for the Sale of 
High Footwear 


Both retailers and wholesalers an- 
ticipated that they would be forced to 
carry over large volumes of low shoes, 
but since the weather has been in their 
favor, they now look forward to dis- 
posing of the greater percentage of the 
low cuts which they had on hand. On 
the other hand, this has had a tendency 
to postpone the demand for boots which 
many dealers stocked for immediate 
Fall sales in September. 

Local shoe men are of the opinion 
that the price level has been established 
and are placing orders without fear of 
further declines. However, these or- 
ders specify in almost every instance 
shoes for immediate delivery. 

Newspaper advertising by local deal- 
ers shows that there are many good 
shoes to be had for $9 and $10, 
and while prices still go as high as $16 
and $18 there has been more of a tend- 
ency the last 30 days to create a con- 
stant demand for medium priced mer- 
chandise. Two of the large Western 
mail order houses have issued new lists 
cutting their catalogue prices from 10 
to 20 per cent, so that shoes that for- 
merly sold for from $5 to $12 are now 
selling between $4 and $9. 


Florsheim Has In-Stock Depart- 
ment 

The Florsheim Shoe Company has 

installed an in-stock department which 

will enable them to make prompt ship- 

ment to all their dealers in the future. 


Shipments from East Are Delayed 

Local jobbers are having much dif- 
ficulty in securing shipments from the 
East. For some reason it seems to take 
a great deal more time to get express 





shipments through this year than dur- 
ing any previous season. This has 
prevented them from making immediate 
shipments on Fall novelties. 


Metropolitan Opens In-Stock 
Department 


The Metropolitan Shoe Company 
has opened a new in-stock departmeni, 
carrying a line of women’s novelty 
shoes and has established headquarters 
in the Lees Building, S. Kahn is in 
charge. Mr. Kahn was formerly as- 
sociated with the Novelty Shoe Com- 


pany. 


Reports Sales Increase 


Mr. McLoughlin, advertising and 
sales manager of the J. W. Carter Com- 
pany, Chicago, reports that his men 
are finding business very good on the 
road in their various territories and 
that the volume of business that they 
are doing is very satisfactory. He feels 
that the demand for merchandise 
which can be retailed between $10 and 
$12 is increasing quite materially. 


Uses Certificate to Boost Business 


A novel business building scheme is 
being used in Chicago by the H. A. 
Meyer Shoe Company, carrying a full 
line of Bostonian and Boyden shoes. 
To each patron is given a certificate 
good for one dollar in trade until 
January 1, 1921. Mr. Meyer’s plan 
has proved very successful. 





New Shoe Stores 


A. S. Student, Fitchburg, Mass. 

Aaron J. Rosen, Kansas City, Kan. 

Mrs. M. B. Stinchfield, Skowhegan, 
Maine. 

Hyman Kotzen, 294 Water Street, 
Quincy Adams, Mass. 
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BOOT SALES INCREASE 


Helped Along by Spell of Unex- 
pectedly Cold Weather 


A spell of Winter weather, with gas 
pressures low, plus a gale blowing 
through the city, reminded people last 
week that high shoe season is here. 
Trade picked up quite a bit while the 
cold spell was on. It was the first 
weather to help traée that the dealers 
have had this Fall, and everybody ap- 
preciated it. 

Brown brogues had the best run 
among the boots, with blacks a close 
second. Quite a number of low shoes 
were sold despite the cold weather, and 
all the merchants visited reported 
heavy sales of woolen hose, which was 
accepted as evidence that low shoes are 
going to be worn well into the Winter. 
With the prospects for low shoes hold- 
ing their own this Fall and Winter, 
merchants are expecting a heavy sale 
of arctics again. 


Orthopedic Department Established 


At the Halle Bros. Company an or- 
thopedic section has been established 
for Halle Bros.’ Flexo Form shoes, and 
it is proving very popular with the 
patrons of the store. Many expressions 
commending the management for its 
progressiveness have been uttered by 
patrons. There is a specialist in charge. 
The store management ,argues that in 
other lines service is one of the com- 


BOOTS MORE IN DEMAND 


Cooler Weather Stimulates Regular 
Fall Trade 


A considerable change-in weather 
featured the first few days of October— 
a change which brought with it a de- 
cided increase in the sale of boots. Up 
to the time of the change in the weather 
merchants here were doing a good busi- 
ness in Fall oxfords. The sale of this 
kind of stock was not at all unwelcome, 
for the fewer pairs of low shoes the mer- 
chant carries over until next Spring the 
better off he will be. 

The demand in women’s footwear is 
for the brown, black, and gray kids 
with the nine-inch height predominat- 
ing. Blues and champagnes in ten, 
and ten and one-half-inch boots are be- 
ing displayed freely, but they are not ex- 
pected to sell freely until later in the 
season. Men’s lines are moving in 
normal order, the bulk of the business 
being in tans. However, one change in 





Cincinnati 
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Cleveland 


modities sold the consumer, and with 
special service in the shoe department 
increased volume of business will make 
up for the extra expense. 


Hosiery Prices Lower 


Many dealers have taken advantage 
of present conditions that prevail in 
the trade to conduct sales of silk and 
woolen hose. Several of the largest 
stores in the downtown section along 
Euclid Avenue conducted sales Mon- 
day and Tuesday, October 4 and 5. In 
some instances price reductions on silk 


hose amounted to 50 per cent, and” 


the consumer had the opportunity to 
purchase for $2.50 a pair of silk stock- 
ings that sold in the Summer for $5.00. 
That the bargains were appreciated 
was shown by the busy appearances of 
the stores while the sales were in 
progress. 


Stone Company Has Sale 


The Stone Shoe Company is conduct- 
ing a very successful sale, as a result of 
important reductions in prices. The 
company has announced all walking 
heel oxfords that sold at higher prices 
than $12 to $12. In the goods are 
I. Miller and other well-known makes; 
tan Russia, brown and black kid. At 
the same time the announcement was 
made that 2,000 pairs of boots that 
included up to $15 values had been 
cut to $10 and $12. 


the nature of this business has been 
noted, and that is that there is a greatly 
increased demand for the heavier lines, 
such as those carrying double soles, re- 
versible welts and extension heels. The 
early Fall trading gave indication of a 
better movement of black footwear, but 
the cold weather sales show that the 
odds are still in favor of the tans and 
browns. 


REFUSE TO GRANT INCREASE 


Manufacturers Turn Down De- 
mands of Workers 


The demands of the local unions of 
shoemakers for wage increases ranging 
from 20 to 100 per cent, recently pre- 
sented to the Cincinnati Shoe Manu- 
facturers’ Association, were formally 
turned down this week in a letter sent to 
the heads of the local organizations by 
Secretary William H. Tateman. The 
association based its refusal on the fol- 
lowing reasons: First, the industry at 







Where toBuy 


| Women’s Shoes 




















ALGIER SHOE MFG. CO. 


ier Phoe 





PARIS SF WEWVORR 
Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








The “Spartan” Shoes 


for 
Girls of All Ages 
, The Acme of Perfection 
Carried in Stock 
Send for Our Catalogue 
Bacon-Rollins Co. 
Factory: Lynn, Mass 











“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 


OOTS, OXFORDS 
22 AND SANDALS 


Cushion Seck Lining 
Widths, D, E, EE 































<= 
was aoe il 


meee ll 
































phlet showing other in-stock 
*‘ BRANDAU SHOE CO., Detroit, Mich. 








IN-STOCK 











Complete line of Men's 
Everetts, Romeos and 
ae ag in Havana Brown, 
and Golden Brown. 
Also Women’s Boudoirs in 
Cabretta and Satin, 
all colors. 
ane anne SHOE CO. No. Reading, Mase. | 
FERN & POOR CO., Inc. 





Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 





















GSP eer: 


Where toBuy 


Men’s Shoes 











Stacy Adams Ce. 
Manufacturers of 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 





























Gentlemen’s 


Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 














(P) MAPACKARD COMPANY 


eoneeneneueseeses BROCKTON Corncncogcoceege 











pee nee MORAN 


THE 


JOHN RPHY 
HOE 


ore Oe) vacrony mew YORE Ornces 
uae 82-38 wae et 



































BOOT AND SHOE RECORDER 


large is in a lax condition; second, the 
insistent demand of the public for re- 
duced prices in footwear does not war- 
rant increased cost of production; third, 
liberal advances already have been 
granted this year; fourth, according to 
experts, the crest of the high cost of 
living has been reached and prices will 
decline. 

The present existing wage agreement 
with the local workers expires Novem- 


New 


TRADE SITUATION UNCERTAIN 


New York Merchants at Sea on 
Styles and Prices 


Just where the New York shoe re- 
tailing situation is headed is difficult 
to determine and even the most con- 
servative merchants are at sea on both 
prices and styles as October and colder 
weather make their appearance. Signs 
of weakening on the price proposition 
are multiplying and more retailers are 
stressing lower prices and general re- 
ductions than ever before. The Wana- 
maker sale continued all last week and 
drew large crowds of purchasers. How- 
ever, in the experience of most retailers 
the general public is insisting on quality 
more strongly than ever and mere price 
buyers are in the minority. Those mer- 
chants who have sacrificed quality for 
low prices apparently are not meeting 
with great success. Those who have 
maintained quality but have marked 
their shoes on a smaller margin of profit 
than usual seem to be getting the bulk 
of the business. 


Quality Shoes Sell Best 


A manufacturer whose name stands 
for the highest quality of men’s footwear 
reports that he receives several tele- 
phone calls daily from prospective ulti- 
mate consumers who ask him in what 
retail establishments his shoes are 
handled. The experience of retailers 
also bears out the contention that the 
public is demanding quality and is 
seeking shoes of known reputation in 
larger. numbers than usual. In general 
reports of merchandising conditions in 
this city, the large department stores 
have admitted that their shoe depart- 
ments are dull. Few of the depart- 
ment stores handle branded shoes or 
advertise the makers of their footwear. 
The shops that handle shoes exclusively 
report a fair volume of business, those 
who have made comparisons with the 
number of purchasers in the depart- 
ment store shoe sections asserting that 
their volume of trade appears to be 
larger in comparison with the big stores. 
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ber 1. During the early months of the 
current year an average of 60 per cent 
increase was granted the workers in the 
local factories and this increase was 
made retroactive to last November. 
Up to the present writing no further 
developments in the local situation 
have been noted. However, it is the 
opinion of the majority of the members 
of the trade that a satisfactory settle- 
ment will be made. 


York 


Low Shoes at $9.75 


Gimbel Brothers attracted some :t- 
tention in the local shoe world last weck 
by running a sale of 4,500 pairs of 
pumps and oxfords at $9.75 a pair, 
made by Laird Schober & Co. of Phila- 
delphia. Large quantities of news- 
paper space were used to advertise the 
sale, which was a brilliant success. 
Shoe men discussed the value of using 
Laird Schober’s name in consumer ad- 
vertising, as the name, while well known 
and established in shoe circles, is not as 
firmly established in the minds of con- 
sumers as those of some other shoe 
manufacturers. 


Emphasize Price Drop 


Franklin Simon & Co. continue their 
general policy of calling attention to the 
fact that prices this year are lower than 
last year, frequently quoting the price 
levels of 1919 for special lines of mer- 
chandise. They have followed this 
out in the men’s shoe department and 
in one ad offering men’s Franklin shoes 
at $12 a pair emphasized the fact that 
they “were $14 last year.””. They con- 
tinued, “Price changed. Quality still 
doing business at the same familiar 
stand.” Officials of the company as- 
sert that the method of advertising 
prices compared to those of last year 
has brought excellent results to the 
store. 


Men’s Bals at $11 


Saks & Co. are continuing their 
drive for the men’s shoe business of the 
city. They offered last week 1,300 pairs 
of men’s high shoes in brogue, blucher 
and bal models, of black and tan cor- 
dovan, light and dark tan calk and 
black French calf at $11 a pair, stating 
that they were made to sell at $14, $15 
and $16. ‘ 


Walk-Over Store Moves 


The Walk-Over Shoe store at 1439 
Broadway has been moved to the 
southeast corner of Broadway and 4(th 
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Street. The new store has a deeply re- 
cessed entrance with spacious show 
windows on either side. The fixtures 
are of walnut and a balcony runs along 
either side of the store room giving ad- 
ditional space for stock shelving. 


Brogue Pattern Waning? 


Style development is materializing 
slowly. In men’s shoes the brogue ef- 
fect in both high and low shoes appears 
to be waning among the high class re- 
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tailers. It is being offered so widely in 
medium priced and low priced shoes 
that the exclusive shops feel that its 
style appeal has been lost. However, 
the brogue effect in women’s footwear 
appears to be running a close race with 
those who are sponsoring high fancy 
boots. Strap sandals in conservative 
models are featured by the exclusive 
shops, but many models have been 
copied in cheaper footwear, and here 
again much of the exclusiveness has been 
lost. 


Lynn 


Sells In-Stock Shoes from 
Auto Truck 


The Charles O. Timson Shoe Com- 
pany is developing a “portable stock 
department,”’ which is certainly some- 
thing mew. They are fitting up a 
motor truck with a stock of shoes and 
a salesman will drive the truck over 
his New England territory. The sales- 
man will accept orders for shoes, and 
will deliver them to the store at once, 
taking them from his truck. Some mer- 
chants will get a weekly service. The 
salesman will call every Monday morn- 
ing, and will deliver to the store, right 
off the truck, shoes to fill the holes 
made in the stock by the Saturday 
sales. 





Offer of Large Order 


The Lynn Jiem reports that a buyer 
of shoes has asked Lynn firms to figure 
an order of $2,500,000 worth of shoes. 
The buyer writes: 

“Our relations with you have been 
very pleasant during several years. . . . 
As you know, you made us a good many 
hundreds of cases of shoes, both high 
and low cuts.” 


Country Club Shoes 


V. K. & A. H. Jones & Thomas are 
developing a line of country club shoes 
for next Spring and Summer. Present 
models of them show five and six eyelet 
oxfords with vamps of white buck, 
saddle straps of brown, blue and black, 
and soles of rubber, fibre or leather. 
Some have spring heels, so they can be 
used for tennis. Best sellers for Fall 
and Winter, with this firm, are walking 
boots of brown calf, with military heels, 
and Fifth Avenue shopping boots, of 
fine black kid leather, with dress heels. 
The uppers of these shoes are stitched 
fine, to give a glove-for-the-foot effect. 





Pushing Comfort Shoes 


Some Lynn shoe men are taking new 
views of comfort shoes. Perchance it 


would help if many a shoe merchant 
did likewise. That a comfort shoe is 
comfortable like an old shoe is a com- 
mon notion. But it is wrong, according 
to Lynn shoe men who take a new view 
of comfort shoes. They figure that the 
proper comfort shoe strengthens and 
supports the foot. It encourages the 
foot as it treads along the daily walk 
of life. 

These Lynn fellows point out that 
there are now many comfort shoes 
suitable for street wear, as well as 
house wear, not alone for elderly women, 
but for young women who are consider- 
ate of their health, as well as of style. 
They urge that shoe merchants accept 
the new view of comfort shoes and 
present comfort shoes to their customers 
accordingly. Sentiment sells many 
shoes, they declare, and it is quite as 
possible to build up a sentiment for 
comfort shoes as a sentiment for extreme 
style shoes. 


Sport Shoes for 1921 


Believing that next year will bring 
more sports than ever, the Donn D. 
Sargent Shoe Company is giving more 
attention than ever to its sport shoe 
line. It has in its samples all white 
shoes, even the soles and heels being 
white, and white shoes with ball straps 
and saddle straps of contrasting colors. 


Cup Shaped Heel Seat Designed 


Everett Dunbar has designed a 
custom last. It has a cupped heel 
seat. The shoes made over this last 
will have to be nailed on by hand. The 
nailing machine will drive nails against 
a flat heel seat only. Old time custom 
shoemakers declare that the cupped 
heel seat is the only seat which fits the 
heel of the foot right. 


Sells “‘Quick Action’? Styles 


With new samples of millinery boots 
of blue, brown and gray, Mr. Lally, 
salesman for Mitchell, Caunt Company, 
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HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 
Every Wednesday and Friday 
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in “Where to Buy” columns—a 
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rent problems in merchandising. 
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Soft Soles and Moccasins 
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oods. We do not sell 
the retail trade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 
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BROOKLYN, N. Y. 
BOSTON Office, 147 Lincoln Street 
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For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 
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has started on the road. The firm is 
making a specialty of ‘“‘quick action” 
styles, that is, shoes made in three 
weeks, for sale at once. 


Colored Shearling Slippers Made 


Blue, green, pink and brown slippers 
of shearlings or wool skins are being 
made by “‘Wooleather, Inc.,’’ for the 
college trade; also for the Christmas 
trade. 


Shoes for Big Boys 

An extraordinary variety of footwear 
is made in the North Shore district, but 
there is always room for one more. 
Marston & Tapley Co. of Danvers 
have a line of “shoes for big boys” 
which is now so staple they carry them 
in stock. 


Two Types of Shanks 


J. J. Grover’s Sons have solved that 
perplexing problem—“Should shanks be 
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rigid or flexible?’* by making shoes with 
both. They have one line of shoes with 
the arches’ supporters built in, and 
another line with flexible shanks. 


Firms Change Locations 


The Harrington Shoe Company, 
makers of welt shoes for women, 
missés and children, has moved from 
the Vamp Building to Manchester, 
N. H. The Lane Shoe Company has 
moved from Mechanic Falls, Me., to 
the Vamp Building, in Lynn. They 
make McKay shoes for misses and 
children. 


Some New Stock Shoes 


T. J. Kiely & Co. are making up 
some black and tan welt shoes for 
women, misses and children, some for 
immediate delivery and some for the 
stock department. The Kiely factory, 
by the way, runs most of the year on 
white buck shoes exclusively. 


Haverhill 


NOVELTIES IN BEADED STRAPS 


Haverhill Pinning Its Faith to 


Beading 

In women’s turn pumps the novelty 
for Spring, 1921, is beading in a great 
variety of patterns and colors. These 
beaded effects are shown in connection 
with straps of many graceful patterns. 
A typical line which illustrates these 
novelties is that shown by Hazen B. 
Goodrich & Co. These are a few of the 
various strap pump patterns: A two- 
strap with gold or silver clasp; an 
instep strap arranged with open strap 
at the front and a cross strap to hold it 
in place (the modern cross strap, by 
the way, differs from the older pattern 
by being all in one piece); a one-strap 
with cut-out effect on the side of the 
vamp; so-called ankle strap, which is 
somewhat above the ankle, having -an- 
other strap which holds it over the in- 
step; an imitation two-strap and imi- 
tation five-strap in beaded effects. - 


Colors in Beading and Materials 


Beading is shown in brown and blue 
iris, jet, steel and gun metal. Pumps 
are of kid in light and dark blue, white, 
gray, brown, bronze and black, also 
blue and brown ooze and patent leather. 
Some carry full Louis heels and others 
feature light Cuban Louis heels. A 
novelty is an open-work oxford with- 
out tongue, especially effective in black 
or brown ooze. The ‘“‘Pep”’ strap oxford 
is another pattern shown in a combina- 
tion of black kid vamp and brown ooze 
top, also patent leather vamp with 


champagne kid top. Attractive samples 
are a two-strap of blue kid with gold 
buckle fastening, and another with gold 
kid vamp and quarter, black satin strap 
and gold buckle. 


Manufacturers and Workers Get 
Together 


The Haverhill Shoe Manufacturers’ 
Association and the Shoe Workers’ 
Protective Union in conference with 
representatives of the Haverhill Cham- 
ber of Commerce have reached an agree- 
ment which will, in a brief time, result 
in full operation of Haverhill shoe fac- 
tories. Committees representing em- 
ployers and employes will be selected 
to classify factories and to standardize 
wages. This work will be completed in 
about two weeks, at the end of which 
time it is believed that all matters 
under discussion will have been ad- 
justed. 


Shoes for the West Indies 


Porrell, Allen & McGee Company, 
makers of women’s shoes in this city, 
will show samples to merchants in the 


West India Islands. Their representa- 
tive, Russell I. Jackson, will visit these 
islands in the near future with samples 
of the concern’s line. 


In Charge of Stock Department 


Lyman W. Stockbridge, for 25 years 
associated with Hazen B. Goodrich & 
Co. of this city, and more recently with 
out-of-town concerns, has returned to 
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Haverhill and is now in charge of the 
in-stock department of the Hartman 
Shoe Company’s factory on Wingate 
Street. This concern has recently in- 
creased its in-stock facilities. 





Cuban Buyers in Market 


During the past week or more several 
buyers from Cuba have been in the 
Boston and Haverhill markets. They 
are placing orders for future delivery 
and looking the market over in general 
as regards the price situation. This 
latter, it may be added, is an important 
factor in the sales which are made at the 


BUYS SHOE FACTORY 


Boston Company to Occupy Former 
Sears-Roebuck Plant 


The Elite Shoe Company, Boston, 
have purchased in the neighboring town 
of Holbrook the factory recently 
owned and occupied by Sears-Roebuck 
Company. The Elite concern will at 
once take possession and begin the 
manufacturing of men’s welt shoes. 
This concern has had a wholesale de- 
partment in Boston for several years, 
operating retail stores in that city and 
elsewhere and merchandising a line 
of men’s high-grade footwear. In the 
recently acquired plant the Elite Shoe 
Company will produce a line of these 
goods for their wholesale house and for 
the retail trade. Lyman E. Snow and 
his two sons are the owners of the 
Elite Shoe Company. 


Recognition of Faithful Service 


Fred E. Rowe, for nearly 20 years 
associated with the C. A. Eaton Com- 
pany in responsible positions in execu- 
tive departments, was recently elected 
a director and made a stockholder in 
the concern. He entered the employ of 
the company about 18 years ago, during 
which time he has filled such positions 
as office manager, paymaster, head of 
stock department, advertising manager 
and now assistant general superintend- 
ent of all the Eaton Company’s factories 
in Brockton and Augusta, Me. 


Fall Footwear In Stock 


Brockton factories maintaining in- 
stock departments are sending out Fall 
and Winter catalogs to the retail mer- 
chants. These catalogs are handy for 
ready reference by merchants who wish 
to get seasonable goods promptly 
shipped. That issued by T. D. Barry 
Company illustrates styles of bals and 
bluchers in black and colored leathers. 
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present time by Cuban merchants. 
Haverhill sends a large amount of foot- 
wear yearly to Havana and other Cuban 
cities. The light turn footwear for 
which Haverhill is so well known 
throughout the world is particularly 
popular on the island. 


Heel Company in New Quarters 


The Superior Wood Heel Company is 
now located in the new Gilman factory 
on Hale Street, occupying part of one 
floor. This concern, formerly on 
Granite Street, have in their new plant 
increased facilities for production. 


Brockton 





Two oxfords are featured, one in brown 
Cordovan of the semi-brogue pattern 
and the latter a patent leather oxford. 


Factory Office Improvements 


C. S. Marshall Company, having 
gotten their Spring line of Marshall- 
made men’s footwear into the hands of 
their traveling representatives, are now 
making changes in their offices which 
will increase the efficiency of the office 
department and facilitate factory pro- 
duction. 


Associated With Local Concern 


Hugh F. McEntee, formerly of the 
sales department of the United Shoe 
Machinery Company, and identified for 
the past 12 years or more with the 
Brockton office of that concern, re- 
cently resigned his position to associate 
himself with the shoe manufacturing 
firm of John C. Kelly Shoe Company. 
This latter concern, which recently 
began the manufacture of men’s welts 
in this city, now has all departments 
under full headway. 





Industrial Effort 


Its A B C’s Are Treated by A. E. 
Oldaker 


Brooklyn, N. Y., Sept. 27—A dinner 
was tendered tonight by the Jacobs & 
Thatcher Co. at Sheepshead Bay, L. I., 
to A. E. Oldaker, the newly admitted 
member of the firm. Mr. Oldaker very 
cleverly explained some of his plans for 
the greater efficiency of the concern by 
use of a series of graphic charts showing 
that the success of every movement de- 
pends entirely upon the ‘““M” and “E” 
of ““Me.” Mr. Oldaker’s talk was en- 
titled “‘A B C’s of Success.” “‘After all, 
Who Pays the Wage? Neither capital, 
nor labor, nor management, can stand 
alone,” said Mr. Oldaker. 
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Children’s Shoes 














IN-STOCK 


Infants’ and Children’s 
Fine Shoes 
Our Catalog for Fall is Now Ready 
JOBN | M. AHEARN SHOE CO. 
Boston 
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Ballet Slippers 











VERY BEST IN BALLETS 
TRY OURS 
Wonmen'uigsh, ctpee Sih eee tee 
‘omen’s s to . 
Chis «gto leis LSS 
Whites Ten Cents a Pair More 
PURITAN SHOE CO, Inc. 74 Reade St., N. Y. C. 


“Jronclad” 


Al most impossible 
to wear them 
out. 













Leather and 
Canvas. 
Philadelphia, Pa. 


BALLET SLIPPERS 


Women’s Black, - $1.65 and $1.75 grades 
Misses’ Black, - $1.60 and $1.65 grades 
Child’s Black,- - $1.55 and $1.55 grades 
Black ~- $1.50 and $1.60 grades 

JOHN E. McNAMARA 


BROOKS SHOE MFG. CO., 
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Standard Shoe Materials 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 Summer St. 
BOSTON 


Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
covors MAT KID 


95 South Street, Boston 
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Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 25 5e2*" S572" 


Tanneries at Danversport 











GUARANTEED 
HUB TWO YEARS 


3 Hub Gore means ity and 
aN Service, because the Best of 
Materials and Highest Skilled 

Labor are Used 


BOSTON OFFICE NEW YORK OFFICE 





395 Broadway 








Beggs & Cobb, Inc., Boston, Mass. 











No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
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Boston 


RETAIL TRADE NORMAL 


Majority of Merchants Have Confi- 
dence in Future 


A visit to the retail shoe stores of the 
city finds trade in much the same condi- 
tion as during the past week. The 
majority of the merchants are confident 
in the future and feel that business is 
as good as could be expected. While 
the consumer at present seems to hold 
the whip hand and no one can predict 
with certainty when the buying im- 
pulse is going to seize the public, yet 
it is a foregone conclusion that with 
lowering of food prices and lessening of 
social unrest, in fact, necessity, if no 
other force, will drive the consumer 
into the shoe stores. When the con- 
sumer begins to buy, retail merchants 
will begin to buy from the wholesalers 
or manufacturers; the whole buying 
situation really depends upon the 
consumer. 


BROGUES. BIG SELLERS 


Stores Have Attractive Showings of 
Fall Goods 


Merchants’ stocks are in fine shape, 
with an attractive showing of Fall goods, 
at attractive prices. While $15 is the 
average high price, some of the high- 
grade, exclusive shoe stores are selling 
a Russia calf brogue oxford readily at 
$20 the pair, but this same shoe a year 
ago would have certainly brought $25. 
Spats and low shoes seem to be the big 
numbers at present. When the weather 
grows colder, a large number of boots 
will undoubtedly be sold. Some mer- 
chants say the percentage will be 50-50, 
but other merchants say that the sale 
of low shoes and spats will keep up in a 
percentage of 80 to 20 in favor of low 
footwear. At the present time, the 
brogue is the big sller. 


CONVENTIONS ARE DISCUSSED 


Merchants Say Have No Trade- 
Bringing Features 


The week of September 25, with the 
Odd Fellows’ Convention which brought 
at least 100,000 people to the city, has 
been much discussed as to its trade- 
bringing features, by the retail shoe 
merchants. It seems to be the con- 
sensus of opinion that not only this 
convention, but conventions in general, 
have no advantages from a_ sales 
stimulation standpoint. Many mer- 
chants argue that people attending a 
convention come to a city merely for 
the business and pleasure of .the con- 
vention. 

Especially’was this noticeable the day 


of the I. O. O. F. parade; it was a 
beautiful day, an ideal one for trade— 
merchants’ decorated their windows 
and were all prepared for a big welcome 
to the conventionites, but stores were 
almost deserted; the clerks all wanted 
to see the parade, so did those who 
flocked to the city; the result was that 
interest was centered outside of the 
store instead of inside. The thought 
has also been expressed that permits 
should not be given by city authorities 
for parades through the business dis- 
tricts, but that the residential districts 
should be chosen, instead. 


THE WHOLESALE TRADE 


Conditions Are Quiet, Buying Is on 
Cheaper Grades 


The general conditions of the whole- 
sale trade are quiet. The retail shoe 
merchants do not seem to be anticipat- 
ing their needs and confidence is lack- 
ing, although in the opinion of a leading 
wholesaler retail merchants should 
make up their minds that the average 
of prices will never slump back to any- 
where near a pre-war basis, and it is 
time for them to buy now for more 
than immediate business. A tendency 
to buy cheaper shoes is noted and the 
question in the minds of many men in 
the wholesale trade is whether the 
public will continue to want the better 
grade shoes, at a slightly less figure, or 
whether they will be satisfied with the 
cheaper grades, if the prices are con- 
siderably less. 


AT THAYER McNEIL’S 


Some New Models in Women’s 
Heather Stockings 


At the store of Thayer McNeil 
Company, some new models in women’s 
stockings in heather shades, with silk 
embroidered clocks, proved big sellers 


at $5.00 the pair. Brogues in dark 
shades of tan are readily selling at 
$19.50; also low shoes and spats. Percy 
I. Thayer, president of the Boston 
Retail Shoe Salesmen, had a word to 
say in regard to general conditions. 

“I think that the weather will make 
a great deal of difference in sales,”’ said 
Mr. Thayer. ‘People will not buy 
woolen stuff and high boots if it is 
warm; cold weather will certainly help. 
However, I think that low shoes and 
spats are going to sell right through the 
Winter and up to next Spring in big 
numbers. It is rather too early as yet 
to foretell just‘ what business will be. 
I believe that merchants usually wait 
until they hold their February sales; 
they then begin to see more active 
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buying and at that time they can 
sound the amount of trade which they 
will! have. I think November will see 
some good lively trade.” 


AT R. H. WHITE’S 


Business in Shoe Department En- 
tirely Satisfactory 

At the store of R. H. White Com- 
pany’s, R. L. Upton, assistant buyer of 
the shoe department, stated that busi- 
ness for this time of the year may be 
designated as normal; he said that the 
shoe department was satisfied with 
the amount of trade which it had en- 
joyed. Quite a few boots are being 
sold in this shoe department; low shoes 
are selling well; the buying trend 
seems to be half on high shoes and 
haif on low shoes; gaiters are good 
sellers. No difference is noted at this 
department in the proportion of boots 
and oxfords sold over the number dis- 
posed of last year. Black and tan 
shades are the favorite colors; in 
women’s boots the 8% and 9 inch 
heights are popular. 


A White Case 


At the shoe department of the R. H. 
White Company, an attractive white 
case brought much business. Women’s 
white shoes were grouped with white 
silk stockings, embroidered with black 
silk clocks; a white feather fan was 
effective; two white handkerchiefs with 





BOOT AND SHOE - RECORDER 





lace borders acted as diminutive mats 
for white pumps with ribbon bows, 
one pump showed a Louis, the other a 
Cuban heel. 
shoe model rested on a white silk em- 
broidered stocking. 


A black and white sport 


A ““RECORDER” VISITOR 


George N. Tilden of Barre Boosting 
National Convention 

A visitor at the ‘“‘Recorder”’ office the 
past week was George N. Tilden of 
Barre, Vermont, president of the Ver- 
mont Shoe Retailers’ Association, who 
stated that he was going to attend the 
big National meet in Milwaukee next 
January. He will be accompanied by 
Mrs. Tilden and by Treasurer Frank J. 
Shea of Barre and wife. Mr. Tilden 
hopes to have at least three shoe men 
from his town at the Milwaukee Con- 
vention, and is now busy getting sig- 
natures from other retail shoe mer- 
chants in the Green Mountain State, 
from which there will be a large dele- 
gation. 

“High tan boots are the biggest sell- 
ers in Barre,” said Mr. Tilden. “‘Brogue 
styles are not taking so well, but in 
Burlington, especially in the best stores, 
they cannot get enough of them. I 
believe that there is a demand today 
for a lower-priced shoe, for instance a 
$12 shoe for around $7 or $8. People 
are still shopping. However, our popu- 
lar-priced shoe is $12 in both men’s and 
women’s styles.” 





Louisville 


COOL WEATHER BOOSTS TRADE 


Men Begin Buying High Shoes 
—Better Demand, Also, for 
Women’s Footwear 
Cold, clear weather is resulting in a 
much better demand for shoes in Louis- 
ville, a temperature drop to the forties 
resulting in the male population scur- 
rying for high shoes, while there has 
also been a better demand for women’s 
and children’s shoes. Business which 
had been a little quiet, due to hot 
weather, changed in the wink of an eye, 
and local merchants as a whole have 
been good and busy for the past several 

days. 

In men’s shoes, demand is contin- 
uing steady in tan, with the brogue 
models showing some improvement, 
while English models continue to lead. 
Young men are taking to the brogue 
style fairly well, but of course the older 
men want more conservative merchan- 
dise. 

Low Shoes Still Selling 

In women’s shoes dark browns and 

blacks appear to have the center of in- 





terest. Satins have been good, and 
suede promises to be a good seller again 
this year. Satin and suede pumps, 
perfectly plain, or stripped, with Louis 
and baby Louis heels, have been good 
sellers, while single instep strap effects 
are moving, and prospects are that the 
ankle strap will be good for some 
months. Spats are going good and prom- 
ise to be big this year. Indications are 
for a big year on low shoes, pumps and 
oxfords, with spats worn, instead of 
boots. Brogue oxfords are selling nice- 
ly, while dark brown military boots are 
getting a call. Black satin and suede 
boots are also moving. 


Business Conditions Good 


Although some cities are being hit 
by big layoffs, especially at automobile 
manufacturing centers, local industries 
are not being slowed down at all, and 
business conditions are good. Labor is 
well employed, industry and commer- 
cial life is thriving, and the agricultur- 
ists are living on the fat of the land. 
Country buyers have been especially 
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Engraving and Printing 
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ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
Ss Printing Service for 


our Special 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 
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COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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DISPLAY MEN 


Attractive nt Stor Cac Fi Win-Doce 
ugs, Mats, Cards, Flow 
Window Inexpensive 
my ply, se * of 
WIN-DECO DISPLAY | pn oll 
93 Federal St., 

220 E. Lex. i 

624 Consumers Blidg., Chicage 








Window Displays 
BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, etc. 


Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO, Ine. 








30 Reade Street, New York 
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Miscellaneous 




















OHOE BUCKLES 

OF EVERY DESCRIPTION 

: BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO. 


198 MMONTACUE ST BROOKLYN.N.Y 





You need this book on 


SHOE WINDOW 
DISPLAYS 
Get it today! $2.75 postpaid 


FRANK P. TAYLOR 
381 Wash’n St. Boston, Mass, 














joe shoe buckles 
ever since 1905 


L. ALTERSON &' CO. 


PHONE GREELEY 606 


lo2 W 34% St., New York City N. Y. 





HAVE YOU THE TIME 


to fuss with your windows, spending 
your valuable time when you can 
ocure at a nominal cost Foote 
Fiand Made hey amet ready for you 
to set up? Write 
FOOTE ‘ASSOCIATES 
40 State Street Rochester, N. Y. 








SALES LETTERS 


MULTIGRAPHED— 
FILLED IN—SIGNED— 
MAILED 


F. S. ROOT CO. 








emery PUBLICITY veces 
6 BEACON ST., BOSTO 





Manufacturer 
e* UALITY BUCKLES 
THE SHOE 
nat at Neesigne <b co. 


PROVIDENCE A. 4 





A good leather BOW or a BUCKLE 
made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 
913 Gates Ave., Brooklyn, N. Y. 











MEYER’S THREAD 
Is the Safe Thread 
iba ara 
Seine 
Used in 156 different indus- 
tries including shoe 


trade. 
* 3. C. MEYER THREAD CO. Lowell, Mass. 
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active. All indications are for a big 


Fall. 


To Discuss Style Show 


A meeting of the Louisville Retail 
Shoe Dealers’ Association will be held 
within a few days, the date not having 
been set as yet. The principal discus- 
sion will be in connection with pro- 
posed style show for this Fall. 


Retail Merchants Meet 


The Retail Merchants’ Association of 
Louisville held its first meeting of the 
Fall during the week, and gave con- 
siderable time and attention to discus- 
sion of greater advertising of Louis- 
ville out in the State. It was claimed 
that to offset business lost as a result of 
Camp Taylor leaving Louisville it 
would be necessary to secure more 
business from surrounding territory. 


Fewer Farms—Higher Costs 


Some interesting arguments were 
made at a meeting of the Louisville 
Credit Men’s Association during the 
week, one of the speakers claiming that 
cities of 200,000 or more should stop 
growing in population at the expense of 
the rural districts, as taking the people 
from the farms is working for higher 
costs, lower production, and injury of 
business generally. Much discussion 
has been heard of late concerning com- 
munity matters and efforts to keep the 
country people in the country. 
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Manager Named for Chain Store 


R. C. Finch has come to Louisville 
to manage the new Endicott-Johnsop 
store at Fourth and Walnut Streets, 
which is almost completed. Much of 
the kis now in the shelves, and the 
store will be ready to do business during 
the coming week. 


New Company Formed 


O. L. Steele, of Lexington, Ky., a 
prominent merchant, has formed a new 
firm with Clifton Ross and James M. 
Todd, also operating stores, the new 
firm to be Steele, Ross & Todd, repre- 
senting a $200,000 merger. The com- 
pany will operate a large department 
store. 


Store Quadruples Floor Space 


Goldstein & Moseson, handling men’s 
shoes, hats, clothing, etc., at Eleventh 
and Market Streets, held its 16th Fall 
opening during the week. This com- 
pany is well out of the high rent dis- 
trict, but has been growing fast for 
some years, and has quadrupled its 
original ground floor space. 


Store Uses Living Models 


J. Bacon & Sons has a nice opening 
during the week, using live models to 
display shoes, clothing, millinery, etc., 
the exhibition being on the company’s 
second floor in the ready to wear 
department. 


Memphis 


FAIRS BOOM BUSINESS 


Merchants Take Advantage of 
Opportunity to Open Selling 
Campaign 


On Saturday, September 25th, there 
opened at Memphis the Tri-State Fair. 
A tremendous attendance came in from 
Mississippi, Arkansas and Tennessee 
points. Some of the shoe stores and 
many of the department stores had 
booths on the ground. The auto show, 
the air displays, the tractor shows, the 
stock exhibit were immense and busi- 
ness was brisk throughout the city. 
Chas. Gerber of the John Gerber Com- 
pany is president of the Fair Associa- 
tion. A State Fair was also held at 
Nashville, Tenn., during the week of 
September 20th. 

The State Fair of Mississippi which 
will be a great event also for the mer- 
chants on Capitol and other streets is 
to be held at Jackson, Miss., October 
18-25. Many trade displays are being 
planned. 


The South Mississippi Fair, a great 
trade attraction for the section near the 
Gulf including many large towns, is to 
be held at Laurel, Miss., beginning 
October 5th. The Laurel Merchants’ 
Association has invited all the mer- 
chants for miles around to come and 
help celebrate the week. 


Predicts Prosperity for South 


Mr. Volk, head of the celebrated 
Volk Shoe Company of Dallas, Texas, 
was in Memphis this week, while en 
route home from the markets. Mr. 
Volk is optimistic about crops and 


‘business in the Lone Star State, and 


thinks the South is soon to enter on a 
new era of prosperity. 


Swimming Pool in Store Building 


Bry’s new six story addition it is 
said will have a sub-post office, a swim- 
ming pool, boys’ barber shop, library, 
rest rooms, beauty parlor and many 
interesting features. All departments of 
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the store including the shoe section will 
be enlarged by this increase in space. 
The store carries a very large section 
devoted to hosiery. 


Children’s Shoes in Balcony 
Kempner’s at Little Rock, Ark., 
416-20 Main Street, are featuring 
Kippy Kichs in children’s shoes. The 
children’s department is in the balcony. 


Memphis Notes 

Friedman’s Toggery is soon to open 
at 102 North Main Street, Memphis, 
carrying hosiery, ladies’ shoes and la- 
dies’ ready to wear. 

The Peoples Store, 100 North Main 
Street, show a line of men and women’s 
shoes in connection with ladies’ wear. 

The Hub Shoe Store had its opening 
this week at 213 South Main Street, 
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F. Pappalado, proprietor. He also has a 
store at 649 Poplar Avenue, Memphis, 
which handles shoes and dry goods. He 
will give his special attention to the 
Main Street store personally. Pen- 
nington goods, Martha Washington 
shoes and other brands are shown. 

Among the newer and more fashion- 
able shoe repair parlors in Memphis 
opened this season is: the Model Shoe 
Rebuilt Company, 346 South Main 
Street. 

The Sterling Shoe Company will 
open in the ground floor entrance of the 
Porter Building, North Main Street 
and Court Avenue, about October Ist. 
They will show the Regal line. The 
Groskind Brothers will have charge of 
the management of the store, the one 
formerly at Goldsmith’s being the 
active manager. 


Detroit 


MERCHANTS OPTIMISTIC 


September Business Unsatisfactory 
But Improvement Is Looked 
For 

In spite of the newspaper propaganda 
and the increasing call from customers 
for lower prices, the shoe dealers of 
Detroit look forward to a good business 
during the coming months. This is in 
spite of the growing number of fac- 
tories which are closing down or short- 
ening hours of work. In fact, Detroit 
merchants are optimistic—perhaps un- 
duly so. 

September business, just closed, has 
not been satisfactory, except in rare 
cases, where there has been some extra 
event to keep up the sales total. This 
is attributed to the weather, and the 
fact that September is an in-between- 
season period. 


High Grade Shoes Selling 


From a close study of the situation 
it would appear that high grade lines 
are selling readily, but that customers 
for the medium and lower grades are 
hanging back. Sales of women’s shoes 
are fairly satisfactory, but men’s lines 
are going slowly. Brogues have gone 
well so far. 

The selling up to date has been prin- 
cipally upon low cut lines. There is a 
tendency now towards featuring the 
high cuts so that ‘business may be 
forced. At the J. L. Hudson Company 
store there is a full window display of 
high cuts, some of which have plenty of 
perforations to distinguish them from 
the ordinary. These are in black, 


brown and camel shades. 
This window is a very striking one, 


the color scheme being bright orange 
and black, October.colors. The per- 
manent background is hidden by an 
immense screen, divided into panels. 
The centers of the panels are filled in 
with orange materials, having a black 
rosette and tassel at the center near the 
top of each panel. The floor is covered 
with orange, except for a border of 
black, which is beaded and fringed. 


The. fixtures in this window are of the. 


conventional wooden styles, stands and 
plateaux, but two pillows, black with 
gold embroidered tapestry insets, are 
also used. One of these is square, hav- 
ing the four corners tasseled, the other 
is in round pillow shape, with the ends 
tasseled. Fourteen pairs of shoes (in 
pairs) are shown and the display was 
admired by many who stopped to view 
it carefully. R. L. Thompson, manager 
of the shoe department at Hudson’s, 
thinks it is a good thing to feature high 
cuts and also that colors should be in- 
troduced into the high cut lines so as to 
give the buyer something new. 


Store Has New Rest Room 


The shoe department at Kern’s has 
been newly arranged, additional space 
being allotted the women’s department. 
A new rest room is being fitted up along- 
side of the shoe department that will 
help to give it prominence. The addi- 
tion to the department is finished in 
American mahogany to conform with 
the rest of the fittings of the store. 


Salesmen to Be Guests of Merchants 


The Detroit Retail Shoe Dealers’ 
Association has arranged for a meeting 
to be held in the Board of Commerce, 
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Where to Buy 


Miscellaneous 
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Where to Buy 


Shoe Polishes 
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for white buck, ete. for white kid, ete. 
NATIONAL SHOE POLISH MPG. CO., Inc. 
PHILADELPHIA, PA. 














The Proper Dress- 
ing for Every Shoe 
Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York 











DO YOU KNOW? 


that you can buy it—or 
sell it—through the 
‘Where to Buy” columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 
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October 21, at which the shoe salesmen 
of the city will be invited. The pro- 
gram is in the hands of J. E. Wilson, 
so the boys can look for a good time, 
although there will be an attempt to 
give some educational features during 
the evening. 


Booming Milwaukee Convention 


J. E. Wilson is on the warpath for 
scalps for the big round-up at Mil- 
waukee in January. He hopes to take 
a large delegation from Michigan. 
Reservations are being made now so 
that the Michigan delegates can be to- 
gether during the convention. 





Bowling League Starts Tournament 


The Fyfe Fellowship Club Bowling 
teams, six in number, one from each of 
the selling floors, are now rolling the 
bowls every Tuesday evening. 





Employes Have Restaurant 


The R. H. Fyfe Company have 
opened a restaurant for their employes, 
where good wholesome food may be 
procured at cost. This will be con- 


tinued during the Winter months, so 


that employes do not have to leave 
the building to lunch in stormy and 
disagreeable weather. 


Giving Up Sale of Women’s Shoes 


The Hanover Shoe Store, with 
branches in various cities, is discon- 
tinuing the sale of women’s shoes. The 
Detroit store at 61 Farmer Street is 
having a closing out sale of the women’s 
lines. When these are cleared out the 
management will give all its attention 
to building up the men’s trade. 


Winn Returns to Detroit 


L. H. Winn, formerly manager of the 
women’s department, S. L. Bird & Sons, 
who has been residing at Los Angeles 
for the past 18 months for his health, 
has returned to Detroit. 


To Open Another Reed Cushion 
Shoe Store 


W. I. Whitney, Gass-Whitney Com- 
pany, is in Denver completing arrange- 
ments for opening another Dr. A. Reed 
Cushion Shoe store to be under the 
same management as the Detroit store. 


Indianapolis 


GOOD FALL TRADE 


Boots Beginning to Move with Old- 
Time Rapidity 


With the month of October and 
much cooler weather arriving at the 
same time, practically all of the retail 
shoe stores, department stores and 
specialty shops are devoting consider- 
able window and advertising space to 
the display of new Autumn footwear 
and are getting fine results. Business 
has picked up wonderfully since the 
advent of cooler weather. 

Oxfords sold well all through the 
month of September but the coming of 
real Fall weather has caused boots to 
commence to move with some of the 
old-time rapidity. Merchants are still 
somewhat in doubt as to just how long 
the popularity of the oxford and wool 
- hose combination is going to continue. 
Many think that with the arrival of 
Winter weather, the demand will be 
almost entirely for boots. 


Low Heels Popular 


There is no getting away from the 
fact that lower heels are going to be 
very popular this year. Cubans have 
been very good, with the military 
species running them a close second. 
Of course, there are still a great many 
French heels being sold but the per- 





centage, in comparison with that of 
other seasons, has been reduced con- 
siderably by the number of calls for the 
lower heels. In colors, brown seems to 
be the ruling favorite at nearly every 
shoe store in the city. Blacks are 
second. 


Attractive Windows 


The William H. Block Company de- 
partment store has an attractive window 
display this week of oxfords and wool 
hose. The strap slipper, a blue and 
black satin boot and several high shoes 
with mannish heels are shown in the 
H. P. Wasson & Co. window. Other 
local stores have divided their displays, 
one-half showing the distinctly practi- 
cal styles, with military heels, and the 
other half the more dressy and extreme 
types. 


Price Changes Not Expected 


Indianapolis shoe merchants are not 
looking for any sudden or unexpected 
changes in conditions affecting the shoe 
business as a result of the recent flurry 
caused by the sudden price cutting by 
Henry Ford and a few other manu- 
facturers. Arthur G. Brown, manager 
of the Marott Shoe Store, and one of the 
best-posted shoe men in Indianapolis, 
believes that the shoe merchants are 
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going to have a very successful season 
and does not look for any ill effects from 
the recent newspaper and other talk 
about sensational price reductions, etc. 
Mr. Brown said that, despite the warm 
weather, business at the Marott store 
during the month of September was far 
greater than it was during the same 
period of 1919. 


Stout Store Being Remodeled 


Workmen have practically completed 


the alterations and improvements at 
the Stout shoe store, 12 East Washing- 
ton Street, and as a result the store 
presents a very attractive outward and 


i 


nward appearance. Practically an en- 


tire new front, giving added display 
space, has been installed, the shelving 
on the inside has been changed and the 
children’s department has been moved 


to the rear of the store. 


E. E. Wilson, 


manager of the store, said that, business 
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Where to Buy 


Women’s Shoes 














BOUDOIRS 
High Grade Wholesale Prices 
Blacks, eg Pa t0-68.28 
One-Strap Sandals, $2.00 and $2.10 


JOHN E. McNAMARA 
Haverhill, Mass. 








Women’s McKay 


Slippers and Boots 
of Character 
Harrison-Lockwood Co. 


Factory. Heese 














Black Kid Boudoirs---Turns 


IMMEDIATE DELIVERY 
High-grade soles, leather heels and box 
SEs 6. 0b Ga ak Os eh Oe AS $1.45 
Clean colors—Red, blue, pink and tan 1.75 

Write for sample. Trial orders appreciated 
Terms, 5% 10 days 


SILVER SHOE oO. 


Haverhill - - ass. 

















Where toBuy 


Children’s Shoes 

















J. PINSKER 


127 Duane Street - New York 
SALESROOM 


Little Gents’ and Boys’ Shoes 


Made by 


Cc. F. STAHLER SHOE CO. 
Allentown, Pa. 
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FAMOUS DAVIS 
NEW PROCESS 


Crumbs of Comfort A FLEXIBLE 

Tia IMPROVED CUSHION SOLE CUSHION SOLE 

SHOES SHOES, DR.A. REED, PAT- McKAY 

ENTEE, 1900, 1901. THIS IS 
NOT THE ORIGINAL DR. A. 
REED CUSHION SHOE PRE- 
VIOUSLY PATENTED BUT 
HIS LATEST INVENTION. 


A. H. BERRY SHOE COMPANY 
PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BLDG. 
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has been very satisfactory and that a 
good Fall and Winter business is an- 
ticipated. Mr. Wilson is of the opinion 
that if the shoe merchants sit steady in 
the boat they will be able to go through 
the entire season without experiencing 
any disastrous results. 


Store Celebrates Anniversary 


The Pettis Dry Goods Company is 
celebrating its sixty-seventh anniver- 
sary this week and in commemoration 
of the event is staging a monster sale. 
The shoe department at the store is 
having its share in the sale and is offer- 
ing $9.00 and $10.00 oxfords, in brown, 
black and tan kid, at $6.85 and $12.00, 
$14.00 and $15:00 boots, oxfords and 
pumps at $8.45. The boots are in tan 
calf, brown kid, black kid and suede 
with French and military heels. 





He Took a Pair of 15’s 


A shoe store at Wabash last 
week received a pair of size 15 
shoes for exhibition purposes. 
The manager of the store put the 
shoes in the window with a card 
reading: “We will give these 
shoes to any person who can wear 
them.” William Smith, one of 
the customers of the store, saw 
the sign and called his son-in-law, 
Tom Bowman of Largo, Ind., to 
come and claim them. Bowman 
went to the store the next day 
and wore the shoes home. He 
said he wears 1414 for dress pur- 
poses, but that 15 is just right for 
work shoes. The incident proved 
a good advertisement for the 
Wabash store. 











Other Indiana Shoe News 


Edward Kaplan, formerly manager 
of the Sample Shoe Store at Evans- 
ville, has opened a new men’s shoe store 
in the lobby of the Intermediate build- 
ing in that city. The store is known as 
Kaplan’s Bootery. As a feature of the 
opening, Mr. Kaplan gave away a pair 
of silk hose with each pair of shoes 
purchased. 

Edward and Virgil Steinkamp, broth-. 
ers, are the proprietors of a new shoe 
store opened last week on West Second 
Street, Seymour. The new store pre- 
sents a very attractive appearance and 
is stocked with a complete line of shoes 
for men, women and children. The 
store is to be known as Steinkamp 
Brothers. 

Earl Chenoweth of Frankfort will 
open a new shoe store for men, women 
and children in that city about Novem- 
ber 1. He has leased a business room 





on South Main Street which will be 
completely remodeled and redecorated. 
The new establishment will be known as 
the Cheney Shoe Store. Mr. Cheno- 
weth has another store in Lafayette and 
as a result the store in Frankfort will be 
designated as No. 2. The manager for 
the Frankfort store has not yet been 
appointed. 

Through negotiations completed last 
week, the Mammoth Shoe Company, 
which operates a chain of retail shoe 
stores throughout the country, ac- 
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quired a long-time lease on the ground 
floor of a new building at 1227 Calhoun 
Street, Fort Wayne, and will open a new 
retail store there within a few weeks. 
Emil ‘Phillips, who has been assistant 
manager of the company’s store at 
Terre Haute, will be in charge of the 
Fort Wayne establishment. 

H. E. Stephens, a salesman for the 
Brown Shoe Company, of St. Louis, for 
a period of eleven years, has joined the 
salesforce of the.Hilgeman & Schaaf 
Realty Company of Fort Wayne. 


Providence 


OFFICIAL FALL OPENING 


Outlet Company Starts Under- 
Price Campaign 


The Outlet Company announced on 
September 24 its official Fall and Win- 
ter opening. L. Steiner reported that 
the company’s intensive under-price 
campaign is on, the result of a vigorous 
merchandise policy to force prices down 
to rock-bottom, consistent with good 
business. This company is operating 
for a larger volume of business at the 
closest margin of profit possible. 

In the shoe department, men’s and 
young men’s regular $7.95 and $8.98 
English model shoes of chocolate brown 
and gun metal calf are being offered at 
$6.55. For the more conservative men, 
shoes are being offered in tan at $7.98 
and black at $8.98; these are regular 
$10 to $12 values. 


NEW STORE FRONT 


Is Being Installed in Gladding Com- 
pany’s Store 


Gladding Company is installing a 
new store front. Remodeling, which 
started during August, is still going on. 
The temporary wooden sidewalk on 
the Westminster side of the store has 
been removed and a new cement and 
glass sidewalk comes to light. This will 
add to the beauty of the new front 
when completed. Work is being pushed 
on same rapidly, and it is expected that 
the front will be finished in its entirety 
in about seven weeks. 


ANNIVERSARY SALE 


A Month-End Sale Is Also in 
Progress 


Last week marked the “Twelfth 
Great Anniversary Sale’’ of the Dimond 
Company, one of the largest depart- 
ment stores of Providence, made fa- 
mous by its “Twelve years of value-giv- 
ing and twelve years of good service.” 
Big reductions are announced in all 
departments. F. Madden, shoe buyer, 





reports that buying: is brisk, with a 
good call for women’s high boots and a 
big demand for children’s footwear. 

At the Boston Store (Callender, Mc- 
Auslan & Troup Co.) a September 
“Month-End Sale” started Septem- 
ber 25 and continued during the past 
month. J. F. Wilcox, buyer for the 
shoe department, states that business 
is holding its own, with a big call for 
women’s black and brown boots. Ox- 
fords are still selling quite well. 


BACK ON JOB 


Secretary Monroe Planning Asso- 
ciation Activities 


William W. Monroe, Secretary of 
the Rhode Island Retail Shoe Dealers’ 
Association, who has been spending -a 
late vacation in New Hampshire, is 
back on the job, all ready for associa- 
tion business, which he intends to fur- 
ther promote this Fall and Winter. 
Mr. Monroe is an enthusiast on New 
Hampshire scenery. 


Schmidt in Rochester 


Harry Schmidt of the loeal Walk- 
Over Shoe Store on Westminster Street 
has lately become an assistant to 
Charles A. Helmbacher, manager of 
the Rochester, N. Y., Walk-Over 
Stores. Mr. Schmidt will relieve Man- 
ager Helmbacher of numerous details 
of store management, in supervising 
the store, window trimming, merchan- 
dising policies and other such duties. 





New Shoe Stores 


Siegel & Diamond, Putnam, Conn. 

Economy Shoe Store, Antigo, Wis. 

Hub Shoe Store, Memphis, Tenn. 

Davis & Link, St. Joe, Idaho, 
branch shoe department. 

Carter & Baugh Co., Bartlett, Texas, 
branch store shoe department. 

M. Kamp, Cape Girardeau, Wis., 
shoe department, about to commence 
business. 
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Model B 301 
Dark Brown Calf Uppers, Fine Oak Tanned Soles, Parkway Last 





HIS splendid last and pattern is carried in stock in a full assortment of 
leathers and grades. 


It is one of the styles shown in the powerful co-operative advertising in the Sat- 
urday Evening Post series for fall and winter 1920. 


High class material and workmanship and real service plus national and local 
advertising makes the CROSSETT SHOE a positive factor in the building of a 
steadily growing volume of business. 


Write for catalog and appointment with salesman. 


CONSTANT IN QUALITY—NATIONALLY ADVERTISED 


LEWIS A. CROSSETT CO. 


Address all communications to 
NORTH ABINGTON, MASS. 


NEW YORK SALESROOM SAN FRANCISCO SALESROOM BOSTON SALESROOM 
606 Marbridge Bldg. 463 Pacific Bldg. 58 Lincoln Street 
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Rochester 


UNIQUE WINDOW PULLS TRADE 


Bert Smith, store manager of the 
R. H. Long Company’s store, is re- 
ceiving many compliments on the ap- 
pearance of his windows which are 
attractively decorated with antique wall 
paper backgrounds with floor mats and 
flower holders to match. 

The trim was executed by the Foote 
Associates and according to Bert is the 
greatest piece of publicity that the store 
has ever used, as the colors are so strik- 
ing that a passerby cannot help but 
stop to look and once they see the shoes, 
Bert says, ‘‘there’s sure to be a sale.” 


See No Price Reduction Coming 


At the weekly meeting of the Roches- 
ter Retail Shoe Dealers’ Association, 
held at the Chamber of Commerce, the 
matter of further price reduction was 
discussed. In the opinion of the retail 
merchants, there will be no change in 
the price of good shoes for the present. 
Although due to the prices which are 
now being paid for hides, it is generally 
believed that by next Fall there will be 
some material reductions. 


‘Public Looks for Lower 

According to the managers of Roches- 
ter’s shoe stores, the public is demand- 
ing lower prices and hardly a day passes 
without one or more customers asking 
why shoes were not coming down when 
automobiles and other commodities 
are being cut. As a whole, the retail 
shoe business has been good, considering 
the weather. The early part of Sep- 
tember was extremely unseasonable 
and, due to the hot weather, the mer- 
chants had very little chance to sell 
boots or low cuts for Winter wear. The 


Prices 


last few days, however, have been ex- 
tremely cold and as a result there has 
been some call for heavy low cut shoes 
and woolen stockings, but as yet the 
demand for boots has been extremely 
light. 


**Anklettee’? Pump Popular 


One of the popular styles for every- 
day wear is an “anklettee’”’ pump with 
both ankle and instep straps. Stores 
that are carrying these novelty shoes 
report that they are doing a good busi- 
ness on them and that customers who 
buy them invariably return with a 
friend to assist them in purchasing a 
pair of the same style of shoes. 

Models of black kid with black suede 
inlays and brown kid with brown suede 
inlays, also shoes of all black suede 
without inlays, are being shown. 


Merchants Need Confidence 


Rochester merchants feel that cut 
price sales are not necessary to stimu- 
late business and that instead of fol- 
lowing a leader who believes that busi- 
ness should be obtained at any cost, the 
present is a time for the display of the 
best sort of merchandising and that the 
public will pay the price for good shoes 
if unwarranted price slashing was not 
resorted to, to stimulate business. 


Eastwood’s Have Special 


For two days only, Friday and Satur- 
day, the Eastwood stores offered last 
week a limited supply of dark brown 
men’s shoes with welted sole and heel 
for $6.50, also men’s shoes of black 
calfskin with perforated vamps, welted 
sole and rubber heels for $10. 


Denver 


GOOD BUSINESS EXPECTED 


Record-Breaking Crops Presage 
Record Retail Trade 


Shoe merchants of ‘Denver and other 
cities and towns of Colorado are look- 
ing forward to a good Fall and Winter 
trade. The State is at this time har- 
_ vesting a record-breaking crop, which, 
when placed upon the market, will 
bring thousands of dollars into the 
hands of the farmers of Colorado. 
Money will be put into circulation and 
all lines of business will be benefited as 
aresult. Colorado’s wheat crop alone 
. this year will bring the farmers a total 
| of $52,000,000 or more for the 26,000,000 
| bushels’ estimated production, unless 


there is a considerable change in prices 
before November 1. Colorado’s hay 
crop, and its second largest crop, will 
bring in $50,000,000. 


Store Addition Completed 


With the completion of a new $10,000 
addition to the Michaelson Brothers’ 
clothing, shoe and furnishings store at 
Fifteenth and Larimer Streets, this city, 
what is said to be one of the most com- 
plete and up-to-date footwear depart- 
ments in the Middle West has been 
opened for business. The addition, 
which has been incorporated into the 
former quarters of. the establishment, 
faces on Fifteenth Street, giving the 
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company the entire corner, formerly 
occupied by two other stores. The 
floor space covered by the new struc- 
ture is 65 feet by 100 feet in size, and 
has accommodations for housing a shoe 
stock of more than $100,000 in value. 
Business in the new quarters of the 
firm, which is already under way, has 
more than justified the expenditure for 
the addition, according to Max Michael- 
son, one of the proprietors of the store. 


Company Sells Out 
The F. R. Williams Mercantile Com- 
pany, Gunnison, Colo., ‘has been pur- 
chased by Leonard Gladstone, J. W. 
Doig and John Rozman, and will be 
conducted in the future under the name 
of the Gunnison Mercantile Company. 
Mr. Rozman will be manager of the 
store. 


Shoe Firms Consolidate 


The final details of the consolidation 
of the Hardy-Stuart Shoe Company and 
the Galley-Stockton Shoe Company, 
Canon City, Colo., have been com- 
pleted, and the new firm, which is to be 
known as the Hardy-Stuart Shoe Com- 
pany, under the management of T. C. 
Hardy and B. M. Stuart, is now located 
in its new home. Practically as large a 
stock as formerly, as far as styles and 
sizes are concerned, will be carried. 


Shoe Store in New Location 


The Williams Stores Company, a 
Denver clothing firm operating a shoe 
department, has moved into its new 
home just across the street from its old 
location at First Street and South 
Broadway. The new quarters are more 
than twice as large as the old one and 
was made necessary by increased 
business. 


Oxfords at $12.50 to $16 


The Broadhurst-Young Shoe Com- 
pany, Denver, is at present offering 
straight-heel oxfords, in Norwegian 
and Russian calf, at $12.50 to $16, and 
kidskin wing-tip oxfords in black or 
brown for from $15 to $20. 


Repair Men Form Union 


A Boot and Shoe Workers’ Union has 
been organized in Denver, with a mem- 
bership of 46 charter members. These 
men are employed in the different re- 
pair shops in the city. 





New Shoe Stores 
A. J. Daub, Womelsdorf, S. D. 
T. Urdang, Hackensack, N. J. 
J. A. Smith, Winston Salem, N. C. 
Thompson, Elden & Bogardus, Clare, 
Michigan, shoe department. 
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Fits the Heel 


Note how snugly this LYNCO ARCH 
CUSHION sets in the shoe. Cannot 
work loose if it is fitted correctly. Supports the Arch 


The LYNCO ARCH CUSHION is 
kept in place by the pressure of the 
arch, allowingit to co-ordinate properly. 





LYNCO SELLING LINKS 


LYNCO Sponge Rubber Foot appliances are made of leather and sponge rub- 
ber—shaped naturally—and built so simply NOTHING can get out of order. 
Have no springs—metal parts—binding braces—or stiff pads to aggravate the 
foot or cut the shoe. 

Made so as to strengthen the muscles by resting them when tired—and allow- 
ing them to function easily in action. 

By featuring them prominently your customers will ask for them. Once worn 
you have a lifelong LYNCO booster who will send LYNCO trade your way. 
LYNCO appliances sell quickly—give absolute satisfaction—and insure imme- 
diate cash turnovers. If your jobber does not carry them in stock—write, tele- 
graph or telephone direct to our Boston office, and we will meet your require- 
ments at once. 
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KLEISTONE RUBBER COMPANY Inc 


SALES DEPT. 11 HIGH ST. BOSTON, FACTORY: WARREN, R.I. 
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Ask Manufacturers to Cease Selling 
Shoes at Factories 


Only about a dozen answers were re- 
ceived by the New Hampshire Retail- 
ers’ Association from manufacturers to 
whom a questionnaire had been sent, 
asking them to abandon the selling of 
shoes at their factories. 

Retailers are anxious to see what 
the outcome of the association’s next 
move will be. 


Manchester 
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Freight Conditions Improve 


Merchants buying their shoes in this 
section will find that through freight 
conditions have improved greatly. Em- 
bargoes long in effect have been re- 
moved, and freight is moving north 
and south with more freedom than it 
has before in months. There are still a 
few bad places, but on the whole the 
Manchester freight depot can handle 
any class of freight to most any point. 


Milwaukee 


SHOE PRICES DROPPED 


Two Milwaukee Firms Announce 


Further Reductions 


Two Milwaukee firms, during the 
past week, sent letters to their trade, 
announcing further reductions in the 
various classes of men’s shoes. The 
Nunn, Bush & Weldon Shoe Company 
called attention to the fact that they 
made reductions on April 22d, again on 
July 12th and very lately on Septem- 
ber 21st. They stated in their letter as 
follows: ; 

“Calfskin shoes have been reduced 


more than those of kid or side leather. 
Our calf shoes are now $2.00 to $2.50 
per pair less than they were last season. 
Chocolate kid shoes have not been re- 
duced much, because chocolate kid of 
the quality we use is extremely hard to 
get today and the price is very little 
lower than last season.. The reductions 
on veals and side leathers and boys’ 
shoes are not as great as on calf 
shoes.”’ 

The Menzies Shoe Company also 
announced reductions during the week, 
making the third. reduction that has 
been made on their line since last April. 


Syracuse 


GOOD BUSINESS EXPECTED 


Merchants Expect Big Sales of 
Pumps and Novelties 


Syracuse retailers are anticipating a 
big Fall and Winter season in all novelty 
shoes. While the season is only at its 
beginning the indications are that both 
pump and high novelty shoes will go big. 
The people evidently are tired of wear- 
ing blacks and tans. Some merchants 
have big stocks of blues ready, while the 
offering of grays is growing daily. The 
demand for all kinds of brogues con- 
tinues. Most all merchants are show- 
ing brogue styles. 

Brown suede pumps are attractive 
buys. The season of dullness which 
local merchants have experienced dur- 
ing August and early September has 
gone and none of the merchants have 
needed big sales to attract buyers. 


Dollar Day a Success 


Dollar Day held September 22 was 
the biggest in the history of this city. 
Every shoe store in the city partici- 
pated and all advertised very freely. 
Most of the stores offered $1 off on any 


pair of shoes. Others had small stocks 
at $1 a shoe. There were no $1 a pair 
shoes offered this year as in the past. 
Retailers throughout the city report 
tremendous sales and recognize the 
great advertising value in dollar-day 
sales. 





10 Per Cent Discount Sale 


Gould, Lee and Webster, in an anni- 
versary sale from September 27 to 30, 
offered 10 per cent discount on all sales 
of Fall shoes offered. The sale was 
widely attended. 


Factory Re-Opens 


The John Gray shoe factory in this 
city which closed down for several days 
was reopened last week. 





Leather Firm Incorporated 


The L. M. DeMarkino & Son, Inc., 
has been incorporated with principal 
offices in this city to deal in leather, 
hides, rubber and shoe findings. The 
concern is a $50,000 corporation. Peter 
DeMarkino, Frank Martin, James A. 
Prenza, Rodney H. Chandler and Starr 
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G. Taylor are incorporators of the 
concern which starts in business with 
$5,000 paid in capital. 


T. R. Emerson Plant Closed 


The T. R. Emerson Company, 
Auburn branch, has been closed and 
the factory consolidated with the Brook- 
lyn factory. 


Merchants Hold Meeting 


The first Fall meeting of the Syracuse 
Retail Shoe Dealers’ Association was 
held last Thursday. The meeting was 
in the nature of a get-together dinner. 
Plans for the outing September 19 were 
abandoned at the last moment. Presi- 
dent A. B. McCormack is making ar- 
rangements now for a social gathering 
for all shoe merchants. The details 
have not been fixed. 





Store Completely Remodelled 


S. Burdick & Son, women’s wearing 
apparel merchants having one of the 
most up-to-date shoe departments in 
the city, has completed remodelling its 
store. The shoe department has been 
fitted up elaborately with a view to com- 
fort of women shoppers. 





World’s Champion Fan 


Betty Hess of the Goodyear Tire 
and Rubber Company 


You’ve heard of baseball fans who 
would go without dinner in order to see 
an extra inning game, or would walk 
long distances to see a world’s series 
game, but here’s the champion fan of 
the world—a girl. 

Betty Hess, who holds down second 
base on the champion girls’ baseball 
team of The Goodyear Tire & Rubber 
Company at Akron, Ohio, recently set 
her wedding day ahead so that she 
could accompany the team to Pitts- 
burgh, Pa., to play the girls from the 
Westinghouse Electric Company. 

Learning that a game had been 
scheduled on the same day that she had 
already chosen as her wedding day, 
Betty conferred with her fiance, How- 
ard Andres, about putting the wedding 
ahead. 

As much a fan as she, Andres agreed, 
and they were married two days before 
the Westinghouse game. She played a 
great game and helped Goodyear win 
decisively. 

“IT might have called that my honey- 
moon, only Howard wouldn’t go along,” 
Mrs. Andres said after the game, “‘but 
we expect to take a real honeymoon 
trip after the baseball season is over.”’ 
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Stroller 
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ALL OUR SHOES GUARANTEED 
TO CARRY 10 OZ. DUCK LININGS 


We save overhead expense by special- 
izing on two good types of shoes. 


| 
| 


LETTERS RECEIVED SHOW OUR SHOES 
ARE GIVING ENTIRE SATISFACTION 





As a result we keep busy, give quality 
and workmanship at a popular price. 
We do not make for the retail trade. 


CASE LOTS OF OUR SHOES OPEN RIGHT 
BECAUSE WE ARE OPERATING OUR FAC- 
TORY ON A NEW STANDARD EFFICIENCY 
BASIS. 
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PROARARG ABA RO LOR a Reals 


IN STOCK 


BRANDED OR UNBRANDED 


mt ULE 


= . B 541—XXX Black Kid Bal, Crawford Arch Support, 
a ig 0 iy yy Carlton Last, with Goodyear —— snug arch shank feature. Hub combination last. 


PRICE $9.00 PRICE $9.50 


A few of our In Stock Styles 
Ready for Immediate Delivery 


B 647— Cherry Calf Brogue Oxford, Tremont Last. Code B 538— Mirror Patent Oxford for Dancing and Dress Oc- 
—Classic. Widths AA to D. casions, nae Pym construction with flexible sole. 
z Jinsor Last. -D. 
PRICE $7.00 PRICE $7.00 


Send for our Fall and Winter Catalogue 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 


NEW YORK—127 Duane Street BROCKTON, MASS. . DETROIT—461 Book Building 
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The Leather Market of + iene 


upplies and Prices 





Leather Situation Unchanged 


No Change in Prices But Purchasers Wait for 
Assured Basis of Values---Better Move- 
ment in Staples 


\ leather merchant said to the writer 
that shoe manufacturers were willing 
to place orders for leather provided that 
the tanner would guarantee the price, 
that is to say, if when the leather were 
delivered the market price had dropped 
that the tanner would drop the price 
on the shipment accordingly. ‘Tanners 
and leather merchants are unwilling 
to do that as they are in no position to 
get any return on their raw material 
which is purchased at a price. On the 
other hand, shoe manufacturers would 
be unwilling te pay a higher price for 
leather should the market show an ad- 
vance after their ordering rather than a 
decline. 

Business would be a simple proposi- 
tion indeed if the buyer could be vir- 
tually guaranteed against losses arising 
from a rise or fall of the market. It 
is a long time since trading has been 
done on standardized leather or hide 
values. Each one from the retailer 
back to the tanner naturally likes to 
feel that when he does buy today he is 
buying at a price which will not slump 
before he gets the goods on his shelves. 
It was all very fine a year or more ago 
when the market was advancing and the 
buyer had the goods on his shelves 
purchased at a price below the then 
existing market. 


Improvement in Side Leather 


In certain lines there is a fairly active 
business despite the general dullness 
prevailing. One large purchaser.of un- 
lined footwear, who buys heavily of elk 
leather and other heavy side leathers, 
is very busy. The call is more active 
for leathers which go into the staple 
shoes and which are considered more in 
the line of actual necessities. 


Prices Unchanged 


There has been virtually no change in 
prices of leather from a week ago. The 
calfskin leather market still offers.a wide 
range in prices which depend largely 
upon the terms of the sale, the quantity 
wanted and the conditions of payment. 
A gradual improvement is looked for in 
foreign exchange, the full recovery of 
which would mean much larger pur- 
chases of leather in this market. The 
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best tannages of full grain calf range 
from 60 to 80c and 85c per foot and for 
snuffed 50 to 65c. 

Full grain chrome side leather brings 
from 55 to 65c and snuffed sides 45 to 
55c per foot. There are other prices 
quoted according to tannage and selec- 
tions. There have been better orders 
received for patent leather.. No. 1 
selections are 65 to 70c per foot. West- 
ern manufacturers are larger purchasers 
of this leather. In addition there is a 
steady export business. 

There has been a fair amount of busi- 
ness in kips and veals, also glazed 
horse. The latter in colors for the best 
selections is quoted at around 50 to 60c 
per foot, top grades of black 48 to 50c. 
Tanners report unchanged conditions 
in glazed kid. Medium-grade leathers 
are in best call, ranging from 45 to 65c 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 


Sole Leather 


Hemlock sole, heavy No. 1.... 
Hemlock sole, seconds, mid............ 
Oak sole, No. 1 bends................. 


Oak sole, No. 1 backs, all weights........ 


MINI III 66 iis. sass oa 'che'no'e osu 
POET OS aC eee 
Offal, hemlock heads. . 


O@al, hemlock belies................:. 


Offal, hemlock shoulders............... 
RIMROUM MOOIE 055. 5. ols ccocd acs ds ead eles 
I OIE, cio cals cara Gk 8 hos wes 


Chrome, S. A. dry hide, 7 44 to 10 iron sid 


Chrome, green hide, 6 to 8 iron sides..... 


es 


1914 1919 1920 
Cents per pound 
—@30 56@ 57 48 @— 
24@26 54@ 55 45@— 
47@50 96@1.00 1.00@— 
45 @46 82@ 84 80@— 
—@44 84@ 85 70@— 
80@ 83 70@72 
10@ 12 13@14 
12@ 18 15@18 
30@ 32 30@— 
15@ 16 15@18 
18@ 19 17@19 
Cents per foot 
43@ 50 @55 
—@ 50 @57% 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


Heavy native steers........ 
Heavy native cows.................. 


Chicago City calfskins............... 
B. A. dry hides.... mi 


1914 1919 1920 
Cents per pound 
— @21% 48 @50 —@28 
19 @19% 47@48 —@26% 
17 @17% 37 @38 14@18 
18 @22% 70@90 20@30 
244%@— —@16% 26 @28 
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THREE QUICK 
SELLING STYLES! 

















Black Satin Tailored Bow Anklet 


Patent Leather Anklet Pump, A; B, 
Pump, Widths AA, A, B, C. C Widths. 


Has tailored bow at throat of shoe, Also 5 cases Black Kid in C Width. 


not shown in picture. 


Immediate Deliveries 
In Case Lots Only 


Each shoe has a 9-inch fine sole and carries a 19-8 Full Louis Heel, steel 
doweled and aluminum plate 


Write, wire or phone for samples and prices. 


KIMBALL & SHERMAN CO: 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG, 10 HIGH ST, ROOM 701. 
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per foot, but the range in kid leather 
is very wide still and a sale depends 
largely on the quantity and other 
conditions. 

} The sole leather market shows little 
shange from a week ago. Tanners 
maintain that prices are at as low a 
point as they will be for this season, and 
this is a considerably lower market than 
prevailed last Spring. 





The Fit Around the 
Boot Top 


f Measurement of the left leg of ten 
young women, employed in a Lynn 
factory, taken the other day, showed a 
variation of two inches in the circum- 
ference of the leg eight inches from the 
floor, or at the top of an eight inch 
boot. 

} The shoes measured No. 314 to No. 7. 
But the variation in the size of the 
shoes had nothing to do with the varia- 
tion on the size of the legs. Two No. 
| 4feet had a variation of an inch in the 
| leg measurement. 
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The left leg was taken, by the way, 
5 because the left leg, like the left foot, 
is believed to be the larger. 

=| That three in five legs measure above 
: common shoe trade standards is the 
) opinion of the manufacturer. This ex- 
plains the growing demand for “fat 
ankle” boots. 

Incidentally, each girl remarked that 
her ankles were a trifle large, because 
they had been wearing pumps and ox- 
fords all Summer. 

Manufacturers would like to know if 
merchants have a similar story to tell. 
Information in the matter would be 
useful in designing patterns of boot 
tops, especially 10 and 11 inch boots. 








Worldwide Coal Shortage 
a Menace to Industry 


As a result of the coal shortage which 
menaces the world, only the United 
States and Great Britain are assured of 
sufficient fuel to operate their indus- 
tries at capacity during the coming 
winter, according to Joseph A. Broderick, 
vice-president of the National Bank of 
Commerce in New York. In an article 
on the International Coal Trade in the 
October issue of Commerce Monthly, 
the bank’s magazine, he points out that 
although eventually a balance will be 
teached between demand and produc- 
tion, this cannot be hoped for in the near 
future. Neither shipments- from new 
. and remote fields nor the increased use 
of fuel oil and other substitutes will solve 
he problem for the present. 
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Lynchburg 


FACTORIES FAIRLY BUSY 


The shoe manufacturing industry of 
Lynchburg, Virginia, seems to he 
gradually coming out of the dull season 
that has been on for several months. 
One new factory is just starting up; 
another, which has been closed for 
months, has begun to operate, and a 
decided pick-up is noticeable in those 
that have been working merely on re- 
duced time. 

The Craddock-Terry system of fac- 
tories seems to have felt the effects of 
the depression the least of any in the 
city. One of the officials of this com- 
pany says that they have been opera- 
ting on as good a schedule as have any 
plants in the country. The West-End 
factory has been turning out shoes at a 
rate but little below the normal output. 
The Craddock-Terry salesmen have 
been on the road now for several weeks 
and with the business they are sending 
in, the other plants that have been work- 
ing on part time expect to increase 
their rate of manufacture. 


New Plant Starts Up 


The Fritz-Richards Company, Lynch- 
burg’s newest shoe plant, will soon be 
operating in every department. This 
plant started up about two weeks ago 
and one department after another has 
‘begun to operate in turn. The Fritz- 
Richards Company will manufacture 
women’s high and medium grade shoes. 

The cutting room of the Smith- 
Briscoe factory started back to work 
last Monday morning after the whole 
plant had been closed down since mid- 
Summer. The other departments will 
begin work as soon as enough of the 
shoes are ready to come to them. 

The general outlook in this section 
seems to be far from dark according to 
those who keep their fingers close upon 
the pulse of the shoe situation. It is 
believed that the period of sluggish buy- 
ing is at an end and that the shoe situa- 
tion will steadily, although slowly, re- 
turn to something like normal. 





To Keep Factories Full 


Foreign Orders Must Be Sought, 
Says W. A. Julian 

Troy, Ohio, September 23—This was 
“Julian Day” at the County Fair. 
W. A. Julian of Cincinnati, Democratic 
candidate for the United States senator- 
ship, addressed this afternoon a large 
crowd in a tent. He said in part: 

“The war so greatly increased our 
manufacturing capacity that it is far 
beyond the consuming requirements of 
this country. To keep our factories 


going and our labor employed we musi 
keep a constant and steady stream of 
foreign orders coming to our shore. 

“If the war did nothing else, it gave 
us a real merchant marine. Keeping 
our flag on the ocean in peace time is an 
entirely different matter from the war- 
time situation. If elected to the United 


- States Senate I shall endeavor to formu- 


late a policy which would enable us al- 
ways to maintain our present position.” 
Mr. Julian pointed out the import- 
ance of foreign trade to the farmer in 
stabilizing prices of farm products. 





The Amalgamated Leather 
Company, Inc., Opens 
New Office 


On October 4 the Amalgamated 
Leather Company, Inc., opened its new 
offices at 22 North Fifth Street, Phila- 
delphia, in charge of Louis Halle, secre- 
tary and manager of this company, who 
will make his headquarters at that 
address. On November 1 the execu- 
tive office will be removed from New 
York to the Philadelphia address. A 
New York office and salesroom will be 
opened at 88 Gold Street in charge of 
Mr. Nassau where a full line of the 
Amalgamated products will be carried. 

The Philadelphia office and salesroom 
will, of course, carry a straight stock of 
all the various leathers made by this 
company. — 





Couldn’t Sell Cheap Shoes 


Here is a case which has started some 
Lynn shoemen to wondering how much 
cheap shoes are really wanted. 

A leather merchant supplied leather 
to a firm making cheap shoes. The 
shoes were returned to the maker. The 
leather man, failing to get pay in cash 
for his leather, took the shoes at $1.75 
a pair, the cost price. 


Children’s Pumps They Are 


He couldn’t sell them in the regular 
markets, so he put them in the window 
of his leather store on a busy street of 
Lynn and advertised them as “regular 
$2.50 shoes at $1.25 a pair.”’ 

He sold:nine pairs. That was too slow 
for him. He packed up the rest to be 
sent to an auction house. 





New Shoe Stores 


Certificate Shoe Company, Montreal, 
P.Q. 

Krauss Bros., Elizabethtown, Pa., 
branch store shoe department. 































































126 BOOT AND SHOE RECORDER Oct. 9, 1920 B oct 


= OCS UU Tes 

















































































































= 3 
= S 
= 3 
= = 
= = 
= 3 

= = Rost 
= HUNT RANKIN No. 7 Russia = 
= Calf Oxford, VICTORY Last, = 

= Spring Step Rubber Heel = 5. 

— —. tion 

mn = § obic 

= Pics 

— Dav 

The FRENCH SHOE 21] 

= Miss 

, = Don 

FOR YOUR MEN’S AND = fi. 

WOMEN’S TRADE OF = 

THE BETTER KIND os Midly 

= = 

= and 

; A Line which can be fully depended upon to =f. 

eens Some SAeeee attract and hold the patronage of those = FF iino 

HOLES. while moet heels have but 6. You who are both careful dressers and careful = Bf port 

can quickly demonstrate the practical advan- b = ycitie 

tage of this to your customer, Mr. Retailer, in uyers. = port 
the following simple way. = 

Place your index finger across a Spring Step y a P oad ad 

5 Ha keke ol Ge cevesiod choca he team Authoritative in style—easy to fit—sure in EE Mc] 

but the same test applied to the six-holed hee] ° — of I 

shows only 1. service. = tion 
The additional security at the back of the bs 

fe gly LR =a & 

appearance. : = Nor 

= Ohic 

SS = Nev 

: J. E. French C #|: 

= ° - Frenc ompany = Fi 

=— MAKERS OF MEN’S AND WOMEN’S FINE WELTS = ¥ 

= Rockland, Mass. = fr 

= BOSTON, MASS., 10 High Street = - 

= = Will 

= = and 

= N. 

- = port 

a ‘ed 





_ 
=) 
LS) 
= 





= 
[Mie 


HULHLU AEA EALAAAAAL 


I]t} 


LLL MTT 











Oct. 9, 1920 


CINCINNATI SALESMEN 


Roster of Men, Firms, Force and 
Territories 


The Holters Company 


S. E. Adams, Western Ohio and por- 
tion of Michigan; A. Renner, Western 
Ohio; Geo. Aftel, portion of Kentucky, 
Tennessee, Alabama, Georgia; L. O. 
Cobler, Texas, south of Dallas; B. C. 
Davis, portion of Illinois and Iowa; 
C. L. Davis, medium sized towns in 
Missouri, Kansas and Nebraska; Jas. 
Donohoe, city of Chicago and portion 
of Northern Indiana; M. S. Ellenstein, 
larger points of Western Wisconsin, 
Minnesota, Dakotas and Montana; 
J. J. Flanagan, Denver to Coast, with 
only small portion of Coast territory; 
A. R. Goodwin, Arkansas, Louisiana 
and Mississippi; H. J. Hehman, South- 
ern Georgia, Florida, South Carolina; 
C. S. Hopkinson, Jr., portion of II- 
linois and Iowa; C. S. Hopkinson, Sr., 
portion of Illinois and Iowa; J. Jaffe, 
gities of Cleveland, Toledo, Detroit, 
portion of Michigan and Wisconsin; 
A. J. McDonald, Pacific Coast; B. S. 
McDonald, Southern Ohio and portion 
of Kentucky; M. E. McNaught, por- 
tion of W. Va., Virginia, and North 
Carolina; G. T. Milwee, Oklahoma and 
Northern Texas; E. F. Roberts, Eastern 
Ohio and New York State; J. A. Ryan, 
New York City and adjacent territory 
and New England; P. Sheridan, por- 
tion of Indiana, Illinois and Kentucky; 
A. C. Thomas, portion of Missouri and 
Kansas; John F. Twohig, Sr., portion 
of Pennsylvania, W. Va., Maryland, 
Delaware, and New Jersey; John F. 
Twohig, Jr., portion of Pennsylvania, 
W. Va., Maryland, Delaware and New 
Jersey; A. C. White, Mexico; A. L. 
Willey, Indiana, portion of Kentucky 


' and some of the city of Cincinnati; 


N. K. Young, Hawaii; L. J. Niehoff, 
portion of Wisconsin, Minnesota, North 
and South Dakota; John Stork, special 
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territory; Leon H. Baum, portion of 
Tennessee, Alabama, North Carolina; 
Jas. W. Goodwin, portion of Arkansas, 
Mississippi and Louisiana. 


Val Duttenhofer Men 


The following is a list of the sales- 
men of the Val Duttenhofer Sons Com- 
pany and territories covered: 

E. E. Evans, all of Michigan, part 
of Illinois and a few Indiana towns. 





The salesman whose picture 
appears in the above circle is Paul 
J. Davis, who joined the sales- 
force of the Tweedie Boot Top 
Company last season. Mr. Davis 
is regarded as a business diplo- 
mat. He was started in Ken- 
tucky and Tennessee and at once 
wrote up Tweedie business, which 
spelled instant success. This sea- 
son Mr. Davis will look after 
Tweedie interests in the states of 
Kentucky, Tennessee,. Arkansas, 
Mississippi and Alabama. In 
fact, he is out on his territory now 
and sending big orders. 

Send in your photos, boys, we 
need ’em for this department. 











Jesse MacDonald, Cincinnati, O., 
Covington and Newport, Ky., part of 
Indiana and Kentucky; E. H. Rand, 
part of Iowa, Neb., and Wyoming, 
part of Colorado, Montana, Idaho, 
Oregon, Utah and Washington. W. 
H. ‘Thompson, part of Iowa and part of 
Nebraska; M. B. Murray, Oklahoma, 
S. E. Missouri, part of Arkansas and 
Southern Illinois; W. T. Shipley, all of 
Alabama, Georgia and Florida; A. M. 
Figenbaum, Minnesota, North Dakota, 
South Dakota, Wisconsin and Northern 
Michigan; J. G. Ridout, all of Virginia, 





North and South Carolina; J. L. 
Frederick, Northeastern Ohio, Western 
Pennsylvania; Ed. Kohlman, all of 
Louisiana and Southern Mississippi; 
Chas. L. Smith, Cleveland, O., Detroit, 
Michigan, Pittsburg, Pa., Philadelphia, 
Pa., Columbus, O.; John A. Hach, 
privilege of soliciting in Ohio and Michi- 
gan where no existing customer; Chas. 
M. Mulvihill, part of Ohio; C. P. Osler, 
Chicago, Illinois, Northern Indiana, 
Northern Illinois and Milwaukee, Wis- 
consin; Clint C. Robinson, alk of Ken- 
tucky and Tennessee, Northern Mis- 
sissippi; J. A. Cameron, Southern 
California, all of Arizona and North 
Mexico and El Paso; J. E. Pitts, part 
of California, Oregon, Washington, 
Colorado, Boulder and Denver, Mon- 
tana, Butte and Missoula, Utah, 
Ogden, Salt Lake City; E. W. Emrich, 
all of Texas; E. M. Daniels, states of 
Kansas and Missouri; James Straub, 
all of Delaware, Maryland and West 
Virginia, Eastern Pennsylvania and 
Marietta, Ohio. 


Duttenhofer-Stevens Men 

The following is a list of the salesmen 
of The Duttenhofer-Stevens Company 
and the territories covered: 

J. H. Price, Sales Manager, Ohio; 
Harry L. Biddle, West Virginia, Vir- 
ginia, Maryland and District of Colum- 
bia; O. F. Price, North Carolina, South 
Carolina and Georgia; O. W. Price, 
Michigan and Pennsylvania; C. H. 
Stemmons, parts of Kansas, Missouri, 
Iowa, Nebraska, Wisconsin and Min- 
nesota; F. L. Sanford, Colorado, North 
Dakota, South Dakota, Montana, Utah, 
Idaho, New Mexico, Nevada, Wyoming; 
Geo. J. Sennhauser, Indiana and IIli- 
nois; O. E. Hetherington, Oklahoma 
and Texas; E. J. McLaughlin, Chicago 
and vicinity; J. J. Henry, California, 
Oregon and Washington; J. H. Garrison, 
parts of Iowa, Nebraska, Kansas and 
Missouri; A. E. Ligon, Kentucky, 
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ATENT Roman slipper, jockey 
height—5 1-2 inches. Border per- 
forations fro » top to throat, includ- 
ing straps. 


The 
**Venetian” 


Sandal 


LACK satin bracelet boot trimmed 
with metal beads and fancy cut- 
out on forepart. 


HESE are just a few of the 
original creations in high-grade 
fashion footwear for women 
that constitute our product. 
Are you on our calling list? 
These are not in-stock styles. 


The 
“Beverly” 


N original creation that has met 
with marked success. Now at its 
best in gray, brown, henna ooze 
and tan Russia and black calf skin. 


“THE SHOES THEY 
-TALK ABOUT’? 


DEGEN -LIPP, Jue. 


133-143 FLOYD STREET 
BROOKLYN =- N.Y. 
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(Reading from left to right) F. E. Kirkman, Tennessee, Alabama, Georgia, and Florida; S. E. Boozer, Mississippi, Louisiana 
and Arkansas; W. L. Costello, New York City and State, Philadelphia, Baltimore and Washington, D. C.; P. A. Crafts, Ohio, 
Indiana and Michigan; F. X. Owens, President of the Company; J. F. Sullivan, Texas and Oklahoma; H. H. Brunig, Pennsylvania, 
except Philadelphia, West Virginia and Kentucky; John A. Walsh, Missouri, Kansas and Nebraska; J. E. Call, Virginia and 


the Carolinas; G. W. Simpkins, Pacific Coast; Ashley Kennedy, Salesmanager. 








Arkansas and Louisiana; L. D. Camp- 
bell, Tennessee, Mississippi, Alabama 
and Florida. 


Manss-Owens Men 


The following is a list of The Manss- 
Owens Company salesmen and ter- 
ritories covered; 

S. E. Boozer, Mississippi, Louisiana 
and Arkansas; H. H. Bruning, Penn- 
sylvania, except Philadelphia, W.. Vir- 
ginia and Kentucky; J. E. Call, Vir- 
ginia and the Carolinas; W. L. Costello, 
New York State and city, Baltimore, 
Philadelphia and Washington, D. C.; 
P. A. Crafts, Ohio Indiana and Michi- 
gan; Fred C. Earl, Illinois, Wisconsin, 
Minnesota and Iowa; F. E. Kirkman, 
Tennessee, Alabama, Georgia and Flor- 
ida; G. W. Simpkins, from Denver, 
Colorado, west; J. F. Sullivan, Texas 
and Oklahoma; L. N. Tristani, Cuba, 
Porto Rico and San Domingo; J. A. 
Walsh, Missouri, Kansas and Ne- 
braska. 





Krippendorf-Dittman Men 

The following is a list of the salesmen 
of The Krippendorf-Dittman Company 
and territories covered: 

E. C. Brady, part of Ohio, part» of 
Michigan and part of West Virginia; 
C. E. Brady, practically the entire 
state of Michigan with some cities in 
Canada; J. T. Carlisle, the larger 
accounts in the city and in Chicago; 
C, M. Clarke, parts of Kentucky, 
Tennessee, the state of Mississippi and 
certain accounts in Alabama; Chas. 
A. Estes, sections of West Virginia, 
Maryland, Virginia and Pennsylvania; 
H. M. Edwards, part of New Mexico, 
Arizona, parts of California, part of 
Oregon and certain cities in Texas; 
C. B. Finnell, Georgia, Florida and the 
greater part of Alabama; G. T. Gaines, 
North Carolina, South Carolina, a part 
of Virginia and a certain section of 
Tennessee; E. C. Grierson, parts of 
Texas, Alabama, Mississippi, Ten- 
nessee, Arkansas and Louisiana; L. C. 
Hart, certain large centers of Ohio, 








Missouri, Pennsylvania, New York 
and other New England states; D. T. 
Johnson, part of Indiana and Illinois; 
G. A. Legler, part of Iowa, South Da- 
kota and the states of Nebraska and 
Kansas; R. J. McDonald, parts of 
Pennsylvania, New York and certain 
sections of Canada; R. L. Martin, The 
entire Republics of Mexico and Cuba; 
A. R. Naftzger, parts of New Mexico, 
Washington, Arizona, California and 
Oregon; F. E. Perkins, parts of Mis- 
souri, Arkansas and Illinois; F. F. 
Phelps, parts of Wisconsin, Minnesota, 
Illinois, Iowa, North Dakota, also 
certain parts of Canada; M. Schmidt, 
parts of New York, New Jersey and 
certain points of Pennsylvania; J. W. 
Schmidt, part of Connecticut, Massa- 
chusetts, Vermont, New Hampshire 
and Rhode Island; D. W. Slocum, 
parts of Illinois, Wisconsin, Minnesota, 
North Dakota, and the suburban trade 
of Chicago; C. L. Telgater, Oklahoma, 
parts of Texas and Arkansas; C. F. 
Van Asdol, parts of Washington, Col- 
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& HAVERHILL 


Boot and Shoe Workers’ Union Factories 


Have never stopped work, because of the B. & S. 
W. U. Arbitration Agreement which calls for No 


Cessation of Work when differences are being 


adjusted. 
HAVERHILL SPRING SAMPLES will be upon 


the road this month, as usual, made by the following 
Boot and Shoe Workers’ Union Stamp Manufacturers 


in that city: 











J. H. Winchell & Co., Inc. Ideal Vogue Shoe Co. 


Hazen B. Goodrich & Co. Cushman & Hebert 
Knipe Bros., Inc. Harrison-Lockwood Co. 


C. S. Marston, Jr. 


Factory conditions with these firms are normal, as with the B. & S. 
W. U. Stamp they are entirely independent of the unions which 
have caused Haverhill differences. 





Boot and Shoe Workers’ Union 


246 SUMMER STREET -- -- BOSTON, MASS. 
COLLIS LOVELY, Gen’! Pres’t CHAS. L. BAINE, Gen’! Sec’y-Treas. 











TALAL 
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orado, New Mexico, Wyoming, Utah, 
Montana, Oregon and Idaho; F. A. 
Woll, parts of Indiana, Kentucky and 
Ohio. 


Sam B. Wolf Men 


The following is a list of the salesmen 
of The Sam B. Wolf Shoe Company and 
territories covered: 

Robert E. Harrison, Texas, Louisiana, 
Arkansas; Wm. K. Harrison, Ken- 
tucky, Mississippi, Oklahoma; Leo 
Klarsfeld, Cincinnati and vicinity; H. 
W. Modlin, Minnesota, Wisconsin, 
North and South Dakota and Iowa; 
E. Peck, Indiana and Michigan; Edgar 
A. Peck, Kansas, Nebraska, Florida, 
Alabama; Wm. Petty, New York City, 
and New Jersey; M. F. Thompson, 
New York and West Virginia, Ohio, and 
Pennsylvania; W. B. Waddey, North 
Carolina, South Carolina, Maryland 
and Virginia; D. A. Wolf, General; 
M. D. Wolf, General; L. Richard, 
Kentucky, Tennessee, Mississippi, and 
Oklahoma. 


The Roth Shoe Men 


The following is a list of the salesmen 
who travel for the Roth Shoe Mfg. 
Co.. and territories covered: 

B. C. Belcher, Michigan, Indiana, 
Illinois; D. G. Goldman, Ohio, West 
Virginia; Otto C. Kaufman, City 
of Cincinnati and surroundings; Geo. 
J. Stamler, Pennsylvania and New 
York City; Geo. S. Cadwallader, city of 
Chicago; Paul Mahler, Wisconsin, Min- 
nesota, Iowa; Bill Graves, large cities 
in the Northwest and Middle West; 
E. H. Ross, Virginia, Carolinas, Geor- 
gia, Florida; T. L. Mattox, Kentucky, 
Tennessee, Alabama; W. H. Goldman, 
Mississippi, Louisiana, Arkansas, and 
Oklahoma; B. H. Lowenstein, Texas; 
H. A. Sublett, Pacific Coast States; 
Carl Stern, Arizona, New Mexico, 
Colorado, Wyoming. 


Wise, Shaw and Feder 


The following is a list of the salesmen 
of the Wise, Shaw & Feder Co., Cin- 
cinnati, Ohio, and territories covered: 

J. H. Gregg, New York, Chicago and 
New England; F. W. Yates, parts of 
Ohio, parts of Pennsylvania and Michi- 
gan; E. A. Anderson, Pacific Coast; 
B. McWhirter, Louisiana, Mississippi, 
Texas and New Mexico; W. J.-Feder, 
Ohio, Indiana and Illinois; C. H. Phil- 
lips, the Central South; N. B. Sachs, 
Maryland, West Virginia and part of 
Pennsylvania and New Jersey; F. H. 
Stevens, the Southeast; L. S. Haddox, 
Kansas, Oklahoma, Arkansas and part 
of Missouri; G. J. Nichols, Minnesota, 
Wisconsin and South Dakota; B. E. 
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Sims, Iowa, Nebraska and part of 





Holman-Hughes Men 

The following is a list of the salesmen 
of The Holman-Hughes Company, Cin- 
cinnati, Ohio, and territories covered: 

J. P. Rampe, Ohio; O. M. Kohn, 
Michigan, and Northern Indiana; C. 
W. Challis, Illinois and Iowa; T. F. 
Homan, Missouri and Kansas; Carl 
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H. B. Rosenthal, Illinois; W. A. 
Barney, Missouri, Kansas and Iowa; 
F. Albers, Ohio; S. J. Johnson, Indiana; 
I. Felix, Tennessee, Alabama and Mis- 
sissippi; H. S. Berger, North Carolina, 
South Carolina, Georgia and Florida; 
J. Van Buren, Michigan; D. B. Sachs, 
Pennsylvania, Kentucky, Louisiana, 
Texas and Oklahoma; B. D. Sachs, 
New York, Washington, Utah and 
California. 





“When I was a small boy the 
traveling man seemed a personage 
no less important than a visiting 
prince. When he came to our town 
with his trunks and cases the loafers 
about the depot followed him to the 
general store to share in his distribu- 
tion of cigars and listen to his large 
talk of distant places. I cannot re- 
member whether his city clothes or 
suave superiority inspired the greater 
awe. — 

He had a great fund of new 
stories and joined heartily in the 
laughter they provoked. Arguments 
that had been left hanging in the air 
against the day of his arrival were 
settled for all time by his decision, 
and his opinions concerning political 
matters were accepted as the words 
of an oracle. When he had finished 
his business in town a guard of 
honor accompanied him to the train 
and he always waited for the last 
coach and swung. on as a young 
brakeman does. 

“Salesmanship is no longer the 
happy-go-lucky matter it was. The 
,»modern salesman is an expert, a 
student, a psychologist. His mission 
is to sell goods, but he accomplishes 
his purpose by rendering service. 
He is a counselor and friend. A post- 
card will bring him from a distant 
city, and once arrived he will study 
a shop or store, take it apart to 
find the rusty cogs, readjust it to 
fit a modern plan, and be gone with 





The Traveling Man 


an order for the machines or ‘devices 
or goods his house has for sale. He 
is the handmaiden of efficiency, an 
apostle of pep, bringing light into 
dark places and spreading the gospel 
of progress. 

“Now the salesman keeps fit. He 
needs a level head. He is a re- 
sponsible citizen, and his place on the 
pay roll depends upon sound judg- 
ment and an unblemished character. 
He is, in many instances, the am- 
bassador of a great institution, digni- 
fied by the reputation of a firm that 
counts honor its chief asset. 

“Traveling men are good citizens. 
Few men in other occupations are so 
well qualified for business of self- 
government. The traveling man 
knows his country. He under- 
stands its needs, its virtues, its 
faults. He meets many men with 
many ideas, reads much, debates 
much, and from the random grist 
that comes to his mill makes for him- 
self a standard of citizenship and a 
conception of good government that 
are without bias or prejudice or the 
narrowness that is the penalty of 
restricted horizons. 

“A government by traveling men 
would be a sensible government, 
without waste, delay, subterfuge or 
petty bickerings. America loses 
much because so many of her best 
citizens are so frequently disfran- 
chised by their occupation.””—Satur- 
day Evening Post. 








Neekamp, Pennsylvania and West 
Virginia; Jenks Taylor, Texas and 
Oklahoma; D. M. Griffith, Pacific 
Coast; P. A. Houck, Cleveland and 
vicinity; L. B. Beck, South Indiana, 
Kentucky and Cincinnati; Sam Joseph, 
Virginia and Tennessee. 


Sachs Shoe Men 


The following is a list of the salesmen 
of the Sachs.Shoe Mfg. Company and 
territories covered: 


ST. LOUIS TRAVELERS 
Regarding C.A. More and F. L. Doerr 


C. A. More, who for some time has 
been sales manager for Rogers Shoe 
Company, has associated himself with 
the Sachs Shoe Manufacturing Com- 
pany of Cincinnati, O., and will travel 
Texas and Oklahoma. Mr. More’s 
many friends will extend hearty con- 
gratulations and welcome him back on 
the road. 

(Continued on page 155) 
































































BOOT AND SHOE RECORDER Oct. 9, 1920 Oc 





EVERY PAIR OF 
LOW SHOES YOU 
SELL NOW——— 


Means a sale of spats 
also—now or later. 


Trufit Spats 


Will make your follow up 
sale satisfactory to your cus- 
tomer and profitable to you. 


Per NEE RT me a We Ere — 
. Rie ~ rn . oy 


They are what their 
name _ implies—true 
fitting. They are well 
made and in large 
variety. 


ALL SHADES, IN BOX CLOTH AND FELT 
Write for prices and details 


Laing, Harrar & Chamberlin 


43 N. Third St., Philadelphia 


3 hn genset 











STYLE 











ie 
if 
i 


erence: 





wumara ge tee. ast ann cab 








peat a te 








ig Meh 


ey «= “°TPRU-ARCH” SHOES 
156 “4 MEAN A STEADY SATISFACTORY BUSINESS 


15 Russia Ball Strap Oxford Fonda & STYLE NO. 145— Combination Last—1 14 heel, orthopedic toe, ana- 
$8.35 Black Kid tomic heel, flexible shank 


STYLE NO. 155— Combination Last—Round toe, | 14 mil. heel, flexi- 


UPHAM B S E CO rN Black. Kid ble shank 
Stoughton, Mass. STYLE NO. 165— Combination Last—Medium toe, 134 mil. heel, 
00 











Black Kid flexible shank 


r es i JACOBS & THATCHER CO. 
} Makers of LADIES’ SHOES 
FOURTH AVE. AND BALTIC STREET BROOKLYN, N. Y. 
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Don’t use Doubtful 
White Leather. 
Select a White Leather 
That's Right. 
Specify The Whitest White-LEVORS. 


LEVOR & CO.,, Inc. 


TANNERS OF CABRETTAS 


NEW YORK CLOVERSVILLE, N.Y. 
BOSTON MILWAUKEE $f. touts 
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222 Last Welt In Stock 
9 Inches High © 


en Dark Brown 
Imitation Tip Ca lf L ace Bo 0 ft 


Blind 
Eyelets 


1 








Fashion dictates high boots for Fall and Winter 

Wear. To meet the requirements of your trade, 

$ 7 85 we have in stock boots that will prove acceptable 
- to the woman of fashion. 


Style B-515—No. 222 Last, Welt, 9-inch Boot, 
14-8 Military Heel, Imitation Tip, Blind Eyelets, 
is in stock ready to ship. We recommend that 
you wire your orders now. 


ae ee C. P. FORD & CO. 


08 
“"3%t08 D ROCHESTER, N. Y. 


IN STOCK New York Office, 127 Duane St. _E. H. Talbot, Jack Galway 


2 
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lOvioN cREAM 
GRIFFIN = 


GRIFFIN ‘“Jn-Er-Tube”’ 
“RAPID” prack 


BLACK SHOE GRIFFIN LOTION 
CREAM In wide. Eine, ht tan, 


na ve erteatingeehe Havana brown, dark brow 

: A . n, 
a jet black any asker Polishes easy, requires no light gray and dark gray. 
leather. Leaves no dis- liquid, keeps indefinitely, < —_ sees ne — 


agreeable odor. 302.s8ize, yemains soft to the last. no injurious acids. It is to 
per gross, $22.30, per Per gross, $15.00 bata wy Peggy cold cream 


doz. $2.00. Per doz., $1.30 3 oz. Size, $21.00 er Gross, 
$1.80 per Doz. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET - NEW YORK, U.S. A. 
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BROGUES—OH! BOY—SUCH BROGUES 


YOUR ORDER IN NOW MEANS YOUR ORDER 
OUT IN TIME FOR FALL BUSINESS 


Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
Stock No. 524—Brogue hide Slip Sole. Sizes and Widths: AA, 7 to 11; 
Last. Gallun’s 4 Nor- A, B, 6 to 11; C, D, 5 to 11. 
wegian Brogue Bal. Raw- 
hide Slip Sole. 


ya 


Stock No. 587—Brogue poet. Gallun’s 4 Norwegian Shuck We. 679—Regest Last. Brown: Césdoves 


soe og ay Cordovan Ox. Rawhide te Varsity Ox. Win B Tip. i and Widths: AA, 7 to 11; 
Sizes and Widths: AA, 7 to 11; A, B, 6 to 11 A, B, 6 to 11; c,D »5 tol 


The Dalton ee Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building | Chicago: 1415 Great Northern Building 


= 
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SHOE MANU‘FAC 
TURERS seeking )the 
most efficient means of at- 
taching shoe ornaments 
will profit most by exclu- 
sive use of the “Dalco’’ 
Device. 


SHOE MERCHANTS 
looking for an EASY way 
of stimulating sales of shoe 
ornaments will find it in 
the “Dalco” Device. 


Dalrymple-Pulsifer Company 





Never in the history of the 
shoe trade has anything of 
the kind proved so prac- 
tical, desirable and depend- 
able. Thousands of pairs 
are in use and the call for 
them continues. Get your 
money out of ornaments 
the “Dalco” way. 


Write for samples, prices 
and terms. 


Patented Feb. 23, 1913 


Makers of Shoe Ornaments for World Trade 
Haverhill, Mass. 

















WEST POINT LAST 
(Boys’) 


PLAZA LAST 
(Boys’) 


ENGLISH LAST 
(Boys’) 


‘“*Honest Wear in Every Pair’’ 


BOYS’ SHOES—READY 
FOR AT-ONCE SHIPMENT 


255—Boys’ Bro. Bal, West Point Toe. 
257—Boys’ Bro. Bal, Plaza Toe. 1-6 
259—Boys’ Tan Bal, English Toe. 
269—Boys’ Gun Bal, West Point Toe. 
271—Boys’ Gun Bal, Plaza Toe. 1-6 
Te Gun Bal, English Toe. 1-6 


374—L. 


. GUN BAL, NEWTON TOE. 


MARSTON & BROOKS COMPANY 


HALLOWELL 


Manufacturers MAINE 








Oct. 9, 1920 BOOT AND SHOE RECORDER 
































4, iN) 
ei 


is 


HIV NE: 


OTs 
- 


ey 


Mil 


Fue 
~~ 


NY 


Mad 
ox 


NI 








3, 


3 


MIN 


(sea eeal) NO, Nk 


OR a quick turnover at favorable profits we can 
recommend the welt boot shown here. It meets the 
demand of the times for a serviceable, sensible, 
every-way-satisfactory shoe. Looks like a winner 
made up in Black, Blue or Brown Kid, and is 
proving one. Carries a 14-8 Cuban heel. Has a 
ten-inch top. 


Witherell & Dobbins Company 
Quantity Producers of Quality Shoes 
Haverhill, Mass. 
Boston Office, 110 Lincoln Street 


The W & D Line is Featured in the Chicago 
Market by Harper Kirschten Shoe Co 
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BLUE ana BROWN 
KID yy 
New 10-inch Boots @ In Stock 


of Genuine Leather 
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The sale of this slipper depends almost entirely 
upon the individual effort of the retailer. The 
demand is small because too few people know 
that a special pliable slipper is made for this 
much desired purpose. But where the slippers 
are featured big sales are made. 
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Any size Men or Women’s. ‘Tan or Black 
colors. Each pair in a leather case that matches 
the slippers. 


E. T. GILBERT MFG. CO. 
ROCHESTER, N. Y. 
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3566 Midnight Blue Kid 10-inch 
Price $8.75 


3568 Brown Kid 10-inch 
Price}$8.25 


“che 
ba -Roth Shoe 


Footwear Speciatios 


1251 West Sixth Street > ; ee 
Cleveland Ohio U CCH Ts 
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Here’s a big opportunity 


for you to put on a feature sale | — — 
of women’s stylish, high-grade y 
footwear | } 


We will sell these shoes to just one merchant in a 
town or city. This eliminates competition, gives you 
a clear field. 








All these shoes are sold to you at 


THREE DOLLARS AND A HALF 


Stock No. 2026—Black Kid Vamp, Gray Kid 
Top, 9-inch Lace, Flexible McKay, Full 
Louis Covered Heel. A to D Widths. 


Stock No. 2029—Patent Vamp, Gray Kid Top, 
9-inch Lace, Flexible McKay, Full Louis 
Covered Heel. A to C Widths. 


Stock No. 2032—Patent Vamp, Gray Kid Top, 
9-inch Lace, Goodyear Welt, Leather Louis 
Heel. A to D Widths. 


Stock No. 2007—Havana Brown 9-inch Lace, 


Stock No. 2008—Havana Brown 9-inch Lace, 
Flexible McKay, Leather Louis Heel. A 
to D Widths. 


Stock No. 2006—Havana Brown 9-inch Lace, 
Flexible McKay, Half Louis Covered Heel. 
A to D Widths. 


Stock No. 2023—BlackBrazilianKid 9-inch Lace, 
Flexible McKay, Leather Louis Heel. A to 
C Widths. 


Stock No. 2024—Black Brazilian Kid 9-inch 





Flexible McKay, Leather Louis Heel. A Lace, Flexible McKay, Half Louis Covered 
to C Widths. Heel. A to D Widths. 


Stock No. 2015. Patent Colt Vamp, Mat Top 
9-inch Lace, Flexible McKay, Leather Louis 
Heel. A to D Widths. 


Terms Net 30—F. O. B. Boston 





KATZMAN-ADLER SHOE CO. 


Women’s Novelty Footwear 211 Essex St., Boston, Mass. 
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Felt Slippers That Are In Truth 
“Companions” To Good Trade 


cine ot 





Ask Your Jobber or Write Us 





Republic Felt Shoe Corporation 


899 Kent Ave. 33 Brooklyn, N. Y. 
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Style No. 288 Style No. 491 
Paris Kid Polish No. 42 ° 
Paris Kid Polish on No. 57 Last. Round ‘Toe. Kid Tip. 13( inch 
Medium Toe. Kid Tip. 14-inch Heel. Flexible Welt. Ball two 
Heel. Turn Sole. Jeera fuller than instep. Instep 
ual F normal. 


Price $8.85 Price $8.85 
In Stock, A to EE In Stock, B Ball to EEE Ball 














: 
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In Stock—Two Boots of © 
Fine Black Kid 


The welt is made over one of our most 
successful combination lasts and the 
turn on a last of regular measurements. 
Both possess the excellent quality and 
conservative style always associated 
with Grover Shoes. 


— eo a oe 


J. J. GROVER’S SONS COMPANY 


SOFT SHOES FOR TENDER FEET 


08 BOSTON LYNN, MASS., U.S.A. | “New Yorn 
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Suede Theos ie. mfg 


231—Black Suede Theo Tie, Cov. F’] Louis Heel A-D $7.00 27 Sat ur 
232—Brown 25 Nubuck Theo Tie, Cov. Full Louis ub 
280—Same in Dull C Cal 


Heel. A-D 


233—Beaver 23 Nubuck Theo Tie, . 273—Same in White Nubuck 

Louis Heel. A-D ve 218—Black Suede Oxfords, Plain Toe, Cov. Full 
260—Black Kid Theo Tie, Cuban Heel. ..-. 5.00 Louis Heel. A-D 
110—Black Kid Theo Tie, Cuban Heel. B- D. a 


261—Patent Theo Tie, Cuban Heel. A-D 5.00 
. 219—Black ot iggy oe 2- casi Tie, Cov. 


eel. 
223—Brown 25 Nubuck 2-Eyelet Tie, Cov. F wal 
Louis Heel. B-D -00 
236— White Kid Theo Tie, Cov. F’] Louis Heel. B—D é "50 
235—Black Kid Theo Tie, Cov. F’] Louis Heel. B-D 6.00 
205—Dull Kid Theo Tie, Leather Louis Heel. A-D 5.00 
204—Patent Theo Tie, Leather Louis Heel. A-D.. 5.00 
109—Black Kid Theo Tie, Leather Louis Heel. B-D 3.75 











FULL LINE OF 
FELT SLIPPERS AND OVERGAITERS IN STOCK 




















Style 493 
Style No. 


493—Patent 9-inch Lace, —— 460 
ror 8 Top, Lea. Louis Heel, W psig 








433—Patent 9-inch Lace, Mouse 
Lea. Loui eel. 


$6.00 
407—Patent 9-inch Lace, Gray 
Buck Top, Lea. Louis Heel. 
A-D $6.00 


Brown Kid 9-inch 
Lace, Mouse Top, Lea. Louis 
Heel, Welt. A-D -50 
411—Hav: Brown Kid 9-inch 
Lace, Mouse Top, Lea. Louis 
Heel. A-D -50 
415—Hav. Brown Kid 9-inch 
Lace, Br. Buck Top, Lea. Louis 
Heel. B-D $6.50 
484—Patent 9-inch Lace, Dull 
Top, Lea. Louis Heel. B-—D $5.50 


Similar Styles With Military Heels 


Brogue Lace, Im. Wing Tip, ms 
$7.00 


418—Gun Calf, 8}4-inch Brogue 
Lace, Im. Wing Tip, A-D. .$7. 


460—Black Kid 9-inch Lace, Im. 
Tip, Cuban Heel, Welt... . $7.00 
a with Extra ——. 
Tip, Wi 

‘san. thie be ao Lace, Mil 
tary Heel, $7. 
450—Hav. rani Kid i ; 


Brown Cloth Top, Im. Tip, Mili- 
Heel $5.00 


447—Black Kid Lace, Gray Cloth 
Top, Im. Tip, Military er 
0 


406—Patent Lace, Gray Buck 
Top, Cuban Heel $6.00 


Similar Styles With Louis Heels 


Send for Complete List of High and Low Shoes That Are In-Stock 


THE BOARDMAN SHOE COMPANY 


BOSTON (9) 


564 ATLANTIC AVE. 


MASS. . 
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Profit in i” With 
Repairing 


Yes, provided you get 
the work out quickly without the tre- 


mendous cost of hand work. 


By the use of Goodyear Welt Shoe Repairing 
Machinery you do satisfactory work, and that kind 
of work is the only kind that will bring you more - 
business and big profits. 


It is easy to get Goodyear Shoe Repairing Machinery. 
Drop us a card to-day and we'll tell you how to 
make good dividends in your repairing departments. 
Write to have plan sent you 
United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 


80 Euclid Arcade 37 Warren Street 145 Essex Street 236 No. High Street 
Cleveland New York Haverhill Columbus, O ynn 

1 So. Market Streer 124 Main Street 87 Main Street 130 Mill Street 11 Florence Street 
Chicago Johnson City, N.Y Auburn, Me. Rochester Marlboro 

1423 Olive Street 301 American Casualty 258 Fourth Street 221 No 13th Street 216 Chartres Street 
St. Louis Bldg., Reading, Pa. Milwaukee Philadelphia New Orleans 

708 Broadway 93 Centre Street 619 Mission Street 16 No. 2d Street 
Cincinnati Brockton San Franciseo Harrisburg.Pa. 
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B—140 Mahogany Calf circular seam oxford on the 70¢ 
Vanguard last. Carries Goodyear Wingfoot Rubber Heel. 
Y STONE-TARLOW COMPANY, Inc. 


BROCKTON, MASS. 
BOSTON OFFICE 183 ESSEX STREET 
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View showing section of the shipping room in one of 
the Vulco-Unit Factories. 


The Box Toe That Retains the 
Shape and Beauty of the Last 


Increases the life of the shoe as water, perspi- 


ration or heat from the foot cannot affect it. 


IT 
E 


BO 


Apparatus, Process and Products Patented 


Sold only by 


BECKWITH MANUFACTURING CO. 
108 Lincoln Street, Boston, Mass. 


AGENTS 


G. W..KIBBY & CO. OSCAR F. WRIGHT & CO. ; GEO. A. SPRINGMEIER CO. 
Chicago, St. Louis, Mo. Cincinnati, Ohio. 
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Our Salesmen are Now Showing 


NEW SPRING SAMPLES 


You will surely approve of the many new 
features we have included in our new line 


for spring, among which are 





— Three new lasts 
— Many new patterns 
— All styles in two grades 


Our new prices are closely figured on a lower market 
and we feel sure you will be pleasantly interested in 
the ‘story our men have to tell you. 


Williams Clark and Company 


Women’s Welts Exclusively 


LYNN | MASS. 
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You Should See The 
Kind of Shoes 


C7T5-) WILO 


MAKES 
Cc O | ¥ O R E D We believe you will be pleased if you 


SIDE. LEATHERS Try Some Shoes Made of WILO 
Calor 18 Cole 14 C. D. KEPNER LEATHER CO. 


Medium Brown Dark Brown 
137-139 South St., Boston, Mass. 
223 W. Lake St., Chicago, Ill. 
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TONE 


Shoe Polishes 


QUALITY VARIETY 


The longest line that’s longest 
on the market 


The self shining dressing that has pleased millions 
rT: oy) 
GILT EDGE for years. No polish stock is complete without it. 


The one Brown paste polish that puts a mirrorlike 
““NOBBY” BROWN gloss on leather with the least effort. 


The kind that works miracles with wet or dry 
“OIL PASTE” shoes. Attractively packed. For others see com- 


plete catalogue. 


STOCK THEM ALL 
Whittemore Bros. Corp., Boston, Mass. 


Ask your jobber salesman or write us for complete catalogue 
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** Keith’s Konqueror’”’ style, number 832, caps the 
climax for a desirable brogue shoe for women. 


READY TO SHIP 


Made up in our usual careful way of tan calf 
and carries a 1-inch heel. 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), Mass. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 


























Your Windows Reflect the Character 
of Your Merchandise 


Start the day right by forming up boot tops with ““AJUSTO” 
Boot Top Forms and your overgaiters with ‘““AJUSTO” SPAT 
Forms. Quickly and easily adjusted. Will last for years. No 
—— to get out of order—no screws to adjust. The slide does 

e trick—it expands the form, removes all unsightly wrinkles 
and the boot top assumes a smooth, graceful appearance. The 
cost is small but results are great. Only $3.00 the dozen, f.o.b. 
West Somerville, Mass. Model No. 2 for A and B width boots. 
Model No. 3 for C and D widths. Model No. 5 for Spats, sizes 
1 and 2. If your jobber cannot supply you, order direct. 


U. S. SPECIALTY MFG. CO. 


115 Josephine Ave., West Somerville, Mass. « 


Showing ‘‘Ajusto” Boot Top ‘ mare Pump With Spat Fit- 
Form Before Shoe Is Laced (Mepuasty of Fittshusy, Kansas) ted Over ‘‘Ajusto” Spat Form 























———— 


HUB GORE---Romeos and Juliets 


ARE THE STANDARD— — 
THEY SELL 
HUB GORE—INSURED 
FOR TWO YEARS 
TRADE MARK 
EVERLASTIK, Incorporated 


HUB GORE MAKERS 


BOSTON NEW YORK 
52 Chauncy St. 395 Broadway 
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IN STOCK 


we 


IMMEDIATE | 
D E . | V E R Y No. 421—Fine Black 


Satin Oxford (Illus- 


trated). Heavy turn 
sole, full Louis heel. 


o 
S 
= a | aw Widths AAA, AA, A, 
o 
o 


zs Price $4.00 


No. 422—Black Kid 
Oxford. Heavy turn 
sole, full Louis heel, as 
ont. Widths AA, A, 


Price $4.00 


No. 831—Patent 9- ELLIS-EDDY COMPANY 


oo Best, = top, full 
ae ee ae No. 423—Fine Black 
sole. Widths AA-C. ; ; 
S | 1, Orna- 
pemvtegrind Shoemakers siened; “sah seth 
Dias " beaded buckle. Heavy 
-y os ey od H hill M turn sole, full Louis 
Widths AA-C. avernl - ass. heel. Widths A and B. 
Price $4.00 Price $4.50 


MOM OMOEA 


o 
o 


BUT HET Te Ty 

















HIGH STYLE NOVELTIES 
IN STOCK 





These original creations in 
women’s finest grade turn 
footwear are immediately 
available for shipment. 
They represent the ulti- 
mate in mode, workman- 
eee ship, fit and quality. No. 8267 


Hand Turned Strap Pump, 18-8 . Hand Turned Eigh 
; : ght-Eyelet Boot- 
Sample pairs on request ee, 18-8 Covered Full Louis Heel 


Covered Full Louis Heel 
363—Black Satin and Silk Worked Eyelets 


364—Black Vici Kid : F 7) 
362—Black Ooze Calf er Black Ooze Calf, Pat. —. 
371—Gray Ooze Calf......... 


Ato D 
$263 _-Gray Kid, Blue Kid ieliy. 


D uan CD h Oc (om P a ny> 8266—Havana Brown Kid, i Ba 


Caenen"s ‘Navel ty Satiteeine Satin Inlay................ +. $9. 
Ato D> 


143 DUANE STREET, NEW YORK, N. Y. 
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Style S-5077—$2.50 Pair 


All satin mule, satin piping to 
match, half Louis heel, leather 
sole; pink, blue, rose, laven- 
der, copen, black. 

Also black with old rose, black 
with pink, black with lavender, 
and black with light blue lin- 
ings; sizes 3 to 7. 


Reg. U. S. Pat. Office 


SPECIAL 


FOR 


HOLIDAY 





4 
Fun 





TERMS 
2/10 Net 30 





Ostet Fneydterg 


85 





Fain Dealings Win dant 


“Bh Ave. New-Yore 


Style S-5060—$1.00 Pair 


Gray suede «slipper, leather 
sole, trimmings and pom pom 
in pink, blue, rose, lavender, 
copen; sizes 3 to 7. 


Samples of Novelty 
and Staple num- 
bers on request. 




















Ready To Ship 
NOW 


From our 6 Depots 


CHICAGO 
34S. Wells St. 
DALLAS 
1003 Commerce St. 
SAN FRANCISCO 
770 Mission St. 
PITTSBURG 
134 9th St. 
PHILADELPHIA 
4th g Commerce Sis. 


NEWBUR YPORT 
Factory 


Theyp. 
Shoe 


Style 1800 


iinet Russia 
Calf Bal 

Longwood Last 
In Stock, A-D 


Price $7.00 
























































All shoes shipped F.O.B. any department at regular factory price—thus saving you the greater part of your 
express or freight charges. Complete catalog showing all styles in stock, on request. 9 


THE ALLIED SHOE CO. Newburyport, Mass. 
OS EE a See 








Buyers’ Easy Reference Directory 


R. A. CHENOWETH & (0 
147 Lincoln Street, Boston, Mass. 
Migrs, of TOP GRADE TURNS 


re "Those totally different shoes“ —xz.,. 


No. 7177 
IN STOCK 


Black Kid, 8 inch Polish, 
Cuban Heel, Flexible 
Goodyear Welt, B to E. 


$6.00 


Bluestein Bros. noe 
173 Summer Street 
BOSTON, MASS. No. 7177 Winning Style 


sarees eset eatnat per enn 
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Blind Eyelet || 
Shoe Laces | 
Fit even the smallest blind eyelets. 
' Satisfy the most particular customers. 


ALL LEA’ 
WELTS 
attr OF mo i 
EXPERIENCE ee ad Shere’s 0 Eieral prot for the 
Al all jobbers. Samples upon regest. 


The Narrow Fabric Co. 
READING, PA. UFASHOND 





HARNEY, TRACY, CREHAN CO. sé a 
FACTORY - 589 ESSEX ST., LYNN, MASS. ¥ Fasric TIP 
BOSTON OFFICE: 10 HIGH STREET. | 





Kistler, fae & Co. 


SOLE LEATHER 





FOREIGN BUSINESS 


Your overseas customer prefers to do business his way: 
If he does not read English, he should be written to in 
his own language. Make it easy for him to understand 








your message. 
Our business is to translate English into French, and AND 


vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 


Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 





BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon | 


332 Summer St., Boston, Mass. | 








SHOE FINDINGS THAT ARE PROFITABLE! 


> I ee 
et MS iti Y, 


Ss} aa Se 


“ SILVERITE ”’ 


Boudoirs In Stock | 


Direct from Manufacturer 


High-Grade Black  Cabretta 

Hand Turned Boudoirs, bound 

edge quilted sock lining, large 
silk pom-poms, 
heels, good grade 
soles. Sold in 36- 
on case lots only. 


. Price $1.60 
Fine - Black = Terms: 4% 10 days, 
Kid, same as net 30. 


above, $1.80 
es ie ~ ge 
Remember it’s New Hampshire 


—— 


sc iparameaneenatcntataaaain ed fe “ns Te seme a 
- Pele nape . Sete peek eee ag ene 
em Ree OLS ater des Pt aR, Yom ay hers qe ais 


Wool Soles — Bound and Cord Edge 
- HEEL Cushions, Insolee—HEEL Linings 


Write for Catalogue and Price List 
L. G. & S. S. CO., Mfgrs., 81 High St., Boston, Mass. 
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RE-NEWS Heel 
and Sole Edges 


—and, better still, the newness 
lasts. It does not rub off. 


REPCO 
Heel and Edge 
ENAMEL 


adds a much-needed ‘‘finish- 
ing touch’’ to shoes. Favored in 
the home as well as the repair 
shop. It will not soil or harm 
clothes. Contains no varnish, 
shellac or other gummy sub- 
stance. To meet every modish 
need Repco can be had in Hav- 
ana Brown, White, Ivory, Light 
Gray, Dark Gray and Cham- 


pagne. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


BRANCHES 


Auburn, Me i jehaste Ci, Wes Bons cckcad 124 Main 4 
Brockton, Mass » M 306 Broad Ra , N. eccess-- 39 Warren 
Cincinnati... .........+. 708 Broadway . ’ 221 North 18th 

18 South Market i k Fourth Rochester, N. ¥ 130 Mill 
Haverhill, Mass E St. Louis 
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THE TRAVELING SALESMAN 
(Concluded from page 131) 

F. L. Doerr, president of the F. L. 
Doerr Shoe Company, left recently for 
an indefinite stay in Texas, where he will 
handle R. M. Mock’s territory. Mr. 
Mock, who has been associated with 
F. L. Doerr Shoe Company for some 
time, with headquarters in Dallas, has 
been confined to his bed with typhoid 
fever. 













HENRY HAUSER 


Sells Marion Shoes in New York 
City 





Among the shoe trade of Metropoli- 
tan New York, the Marion men’s line is 
winning scores of loyal friends. Henry 
Hauser, representing Marion Shoe Com- 
pany, Marion, Ind., has every reason to 
feel optimistic—his Spring samples 
combining “Western Quality and East- 
ern Style’ are creating widespread in- 
terest and he is booking a gratifying 
amount of business for future delivery 
and for at once shipment from the 
Marion stock department. 


A Former Retailer 


Mr. Hauser, who is now on his second 
season with the Marion organization, 
was previously connected with represen- 
tative shoe concerns in a similar capac- 
ity, always with Greater New York as 
his territory. 

















HENRY HAUSER 


New York City Salesman of the 
Marion Shoe Co. of Marion, Ind. 





He has also had valuable retail ex- 
perience, having conducted some years 
ago a retail shoe business in New 
York. 
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THOMPSON SALES CON- 
VENTION 


Details of Latest Selling Methods 
Discussed 


The salesforce of the Thompson Bros. 
Shoe Company held their annual con- 
vention at the factory the week of 
















153 


travelers: H. C. Rasmussen, Illinois, 
Iowa, Kansas and Missouri; W. R. 
Rehkugel and Chas. E. Becker, Pacific 
Coast States; J. L. Schlesinger and 
L. G. Russell, Arkansas, Louisiana, 
Mississippi, Oklahoma and Texas; J. M. 
Comings, Alabama, Florida, Georgia, 
North Carolina and South Carolina; 






















Floral Shoe of White and Purple Asters, Used at Thompson Bros. Sales 
Convention Banquet 


August 23. 
day, going into all details of high-grade 
salesmanship. Samples were gone over 
thoroughly and are fully up-to-date in 
every respect. Salesmanager Lewis 
says—‘‘There is no doubt but what the 
retail merchant will find what he needs 
in the Thompson line, no matter what 
his requirements.” 

Wednesday, August 25, the salesmen 
were the guests of the firm at Pember- 
ton where they had dinner and enjoyed 
the water, spending the afternoon and 
evening, making the trip by automobile. 


Big Floral Shoe 


Friday, August 27, the entire sales- 
force, including office department heads 
and superintendent, left at 10 a. m. for 
the Rhode Island Country Club where 
they were the guests of Howard W. Fitz, 
president of the Thompson Bros. Shoe 
Company. The banquet table was 
handsomely decorated with roses and a 
large shoe made up of white and purple 
asters. The party arrived home in the 
evening after a drive through the resi- 
dential state of Rhode Island. Those 
who made the trip were—L: S. Mac- 
donald, general manager; J. E. Small, 
office manager; E. F. Tilden, purchasing 
agent; H. S. Lewis, sales and advertis- 
ing manager; Donald Atwood, cost de- 
partment; Fred Richardson, superin- 
tendent; Maurice Thompson, cutting 
room; G.S. Pitcher, and the following 


Meetings were held every | 





H. T. Baldwin, Indiana and Ohio; W. S. 
Bacon, Minnesota, Montana, Nebraska, 
North Dakota, South Dakota and 
Wyoming; D. F. Quigley and A. F. 
Campbell, New York State and Penn- 
sylvania; Dave Davis, Chicago and St. 
Louis; and C. E. Gunn, Delaware, Ken- 
tucky, Maryland, Tennessee, Virginia 
and West Virginia. 

Mr. Rehkugel, assisted by Chas. E. 
Becker, who has recently joined the sales- 
force, will cover the extreme western 
part of the United States and are on 
their selling trip now. J. Kalisky also 
left at the same time for Michigan and 
Wisconsin. Mr. Rasmussen, who is 
associated with Mr. Pitcher, will cover 
the towns and cities not made by Mr. 
Pitcher in Illinois, Iowa, Kansas and 
Missouri. 

The balance of the salesmen are also 
in their territories. 


AT THE GRUNEWALD 


Will Camps in McDonald Sample 
Room at New Orleans 


Will A. Camps is very busy these days 
at the sample room of R. E. McDonald 
Company, Grunewald Hotel, New Or- 
leans, La., which he opened October 1 
for a two weeks’ period. He has just 
finished a trip through Virginia, North 
and South Carolina, Tennessee and 
Georgia, in the interests of his firm. 
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NOT THE TOE BUT THE ARCH 


is what creates comfort or discomfort in a 
shoe. When shoe-shank fits foot-arch per- 
fectly—and STAYS FITTED—a man’s toes 
will take caré of themselves! 


RES 
Pore MR 


will eliminate many “hard fitting’ problems for you. 
The first and only shoes with double-anchored 
steel shank embodying the scientific principles 
of BRIDGE CONSTRUCTION—perfectly fitting 
and easily fitted from HEEL to BALL instead of 
from toe to heel. A handsome, stylish, enduring shoe 
that takes the Arch in a snug, comfortable embrace 
and provides a firm, even treadbase that can’t break 
down. A welcome new standard of value and selling 
appeal in fine footwear. 


Send for Catalog and Prices 


E. T. WRIGHT 
& COMPANY, Ine. 
ROCKLAND, MASS. 





IN STOCK! 


A full line of pleasing ARCH 
PRESERVER styles, ready to 
ship AT ONCE. 
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BARGAIN HUNTERS! 


Look at these Prices! 


|e pedeetuerade of women in your town will jump at the chance to 
secure fine smart boots like these at less than half their usual 


‘~~ BOOTS $3.50 


Present Manufacturing Price $6.00 
BROGUE 
OXFORDS $2590 

Present Manufacturing Price $4.00 





No. ne eon en, a toe, 

mouse cabretta top, widths D and E $3.50 N W. t | 
No. 53—Women’s brown vamp, mouse No. 68—Women’s fair stitch McKay ak ok. widths pon eg e350 
top, hair skin cabretta, cap toe, widths ee oxford, D and E widths, sizes Ne. 23—Wesian’s iiemeine hair shin Sanh 
B, D, E $3.50 3-7, 4-1 cabretta, plain toe, widths D and E $3.50 
No. 32—Women’s black hair skin cab- 

retta, cap toe, widths D and E... . $3.50 


THC Oo ML SLs MUST stm steht 





All Boots in Sizes 3-7, 3-8, 4-7, 4-8—High Grade Flexible McKays 





THE leather and workman- 
ship in these shoes makes 
BECAUSE we them 6 above the ordinary DONT hesitate— 


bought them for type of bargain shoes. but get in touch 
cash we can sell them ‘ with us atonce. The 


at the above prices. 36 pr. Case Lots Only quantity is limited. 


ATKINSON, BLUMENFELD CO. 


170-172 LINCOLN STREET BOSTON, MASS. 


: 
; 
: 
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BROGUES 


WILL BE 
































THE 


604 
Mahogany Cordovan 
Brogue Oxford 
Ritz Last 


BIG SELLERS 
FOR FALL 


NOW 
IN STOCK 


A, B, 7 to 11; C, D, 6 to II 





























i M. A. PACKARD COMPANY | 


BROCKTON, MASS. 
Boston Salesreoms: New York Salesrooms: 


60 South Street 127 Duane Street 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


























Failures 


Lynn, Mass.—J. B. Thomas & Tarr, women "8, 
misses’ -~ children’ . oe eoyy 
reported the assignees have sent out an offer 

of not less than 40 cents on the dollar, 
that assent be signed on this basis, the open 
— being $69,183 and for taxes $2,700. 
assets show $45,255.63 in merchandise 

and $14.97: 973.01 in cash and receivables. 
Hanscom, Upton & Hubbard Co., Inc., 
children’s shoe manufacturers, reported as- 

signed to Herbert F. Walker. 

True W. Fogg Heel Co., shoe manufac- 
turers, re) petitioned into bankruptcy; 
liabilities, et 817.05; reported nominal 
assets of $16,122.41. 

Lawrence, manpage Kowlesky, shoes and re- 
pairing, reported through his attorney, he has 
submitted an offer to — with credi- 
tors at 40 per cent, and claims inventory 
recently tabulated shows assets, stock $1,560. 
Total debts $2,770. 

Lowell Mass.—Putnam & Son Co., shoes, reported 

~ to James J. Kerwin and James C. 
Rei 


Haverhill, Mass.—Boover-Kittredge Co., shoe 
manufacturers, assigned to E. C. 
Prescott and B. I. 

Mobile, Ala.—Imperial Shee Co., Inc., shoes, re- 

ted involuntary bankruptcy proceedings 
ave been instituted. 

Waterbury, Conn.—H. Levine, shoes, reported 
offering to compromise at 25 per cent. 

ashington, D. C.—Shulman & Zukerman, 
United ‘Shoe Store, shoes, through 
their attorneys, these ies have submitted 
to their creditors an offer of settlement of 25 
per cent cash. The unsecured liabilities are 
stated by counsel to be about $5,500 with 
available assets, which at f le it is 
thought would realize only about $1,500, as 
the stock is entire Summer merchandise. 

Filer, Idaho—Filer Mercantile Co., shoes, etc., re- 
ported Guy A. Shearer has been appointed 
receiver for the above concern, whose stcre 
was destroyed by fire recently. The appoint- 
ment was made on the petition of F. 
a president of the Filer Mercantile 

o. 


Indianapolis, Ind.—Weisman Bros., shoes, etc., re- 
ported involuntary petition in bankruptcy 
has been filed against these parties by credi- 
tors. 

Chicago, Ill.—Benjamin Michaelson, wholesale 
shoes, reported is in financial difficulties and is 
endeavoring to make a compromise settlement 
with creditors. 

Taylorville, Ill.—Max Hodes, Sample Shoe Co., 
shoes, etc., reported adjudica’ bankrupt. 
Brooklyn, N. Y.—Venus Shoe Mfg. Co., Inc., shoe 

manufacturers, reported petitioned ‘into bank- 


ru 
fhene Brown Aid hetend Ave.), shoes, 
etc., reported offering to compromise at 25 
per ‘cent. 
New RA Ph tee ey Park F Row), ex and 
ther Corporation ow), Torna min vn 
oan importers, reported petitio: ito bank- 


ruptcy. 
Character Shoe Co., Inc., wholesale shoes, 
ting of creditors called. Asking 


r ting 


general extension. 
Nathan Morris, Inc. (2437 Se ares 
shoes, reported Sees into bankru 


R 
Foret ee net ding Co., Inc., leather 


and findings, yo pele te an involuntary petition 


in ee 
ported li Belitiice ers*asid ts be gabned end 
the assets are estimated at $15,000. 
Fremont, Neb.—J. H. Knowles, shoes, reported is 
in financial diffi ed all of his 
asscts to J. Howard Heine of Fremont, Neb., 
G. Jones of Omaha, Neb., W. Mc- 








the purpose ¢ waking — 
of preserving all o' 
the of the creditors. 
listed total $39, 700, and as nearly as can be 
ascertained at this time the total indebted- 
ness is $26,700, in addition to which should be 
added the taxes, the amount of which has not 
yet been determined. 
Brooklyn, N. Y.—Macey’s Bootery, Inc. apt 
St. John’s Place), shoes, reported assi 
Altoona, Pa.—P. Colbus Shoe Co., Royal Boot 
Shop, shoes, reported Philip Colbus, eres 
under the above styles, has been adjudicat 
a bankrupt. 
Philadelphia, Pa.—Morris Tobein (2753 N. Reese 
St.), shoes, reported petitioned into bank- 
ruptcy. 


Changes 


Boston—Shawmut Shoe Co., Inc., wholesale shoes, 
incorporated with authorized capital of $50,- 


000 
Kennedy Moreland, shoe manufacturers, 
recently here. 

Haverhill, Mass.—Brenner Shoe Co., shoe manu- 
facturers, succeeded by Brenner & Brody 
Shoe Co. 

Lynn, Mass.—Atlantic Shoe Co., shoe manu- 
a, i Newberg, ident, retires. 

Hutchinson, shoe manufacturers, 
mF commenced business here, having 
recently acquired the entire nt and 
ment of the former firm of 
Inc., Lynn, Mass. 
manufacture a high grade of women’s flexible 
McKay sewed shoes. The members of the 
firm are A. Lee Briggs and Peter W. Hutchin- 
son. 

Mathieu-Quimby Shoe Co., shoe manu- 
jaourer®: ar A. Quine retires; succeeded 
E. J. Mathieu Shoe Co. 

Lana, i —Sarota Shoe Co., shoe manufac- 

turers, M. Schneider retires. 

Haverhill, Mass——Jaques & Clement, children’s 
shoe manufacturers, recently commenced 
business here. 

Worcester, Mass.—Algonquist Sli Mfg. Co., 
slipper manufacturers, removed to Lawrence. 

Huntsville, Ala. ae Hons shoes, etc., succeeded 
by Jeff’s Shoe S 

Berryville, Ark.—W. i: Perkins, shoes, etc., re- 
ported sold out to J. H. Hanna & Sons. 

New Lager = Conn.—The Modern Boot Shop, 

nc., shoes, incorporated with authorized 
capital of $50,000. 

Live Fla. “Ea mcateee tia! Co., shoes, etc., 


Rockfonk od Hh —Liberty ey en Co., shoes, etc., 
succeeded by Rogie 2 & Portygal. 
—T Ia.—J. if z 
. L. Batem: 
Chicato, ti —Jake Less ss (732 Maxwell St.), shoes, 


ied by Western Shoe Store 
Pe. Teootaky pry tl Ss. Halsted St. ), shoes, 
of business. 


etc., 
IL [Temple (6 (6508 S. Halsted St.), shoes, 
will discontinue. 
Donn & 0 Doherty (6254 Cottage 
Grove Ave.), shoes, cl ¥ 
a, Ind.—Fuller 
Wallace & Byrne, sore to be known as 
Bicknell Shoe Store, F. J. Byrne, formerly 
with Gunckel, Harlan, Tritt, Union City, 
Ind., bs eget management of same. 
Eddyville, 1 —Verrips & H in, io etc., 
od gustnerthip, succeeded by G. W. 


—Johnson & Geer, shoes, etc., suc- 
Johnson & Warren 
Bagley, Ia. od by C. Sawyer, shoes, etc., succeeded 


= Brown & Co. 
Terre Haute, Ind.—J. Wood Posey Shoe Co., shoes, 


reported will 





ded 


“ 





Copper Hill, Tenn.— 
- ede iy 


Larned, Kas.—Walter Williamson, shoes, reported 
sold out to L. Johnson. 

Detroit, Mich.—Sam Zuieback, shoes, etc., suc- 
ceeded by 8S. Zuieback & Son. 

Augusta, Me.—Patented Hide & Skin & Leather 
Products Co., leather, + epaaae with au- 
thorized capital of $1,400,000 

Lewiston, Me.—Hamber Shoe Ga, shoes, incor- 

ated with satherinnt capital of $10,000. 

St. Paul, Minn.—The F: , etc., incorpor- 

ated with arama of $250, 000. 

Bertrand, Neb.—R,. W. , shoes, etc., suc- 


Jackson City, N. J.—Lawrence Elias, shoes, suc- 
ceeded by Harry Stein. 

New Brunswick, N. J.—A. &G. Levy, oe ty etc... 
— partnership; succeeded by A . Levy 


Harry W. Uchin, shoes, succeeded by Uchin 


Bros. 

Brooklyn, N. Y.—George W. Baker Shoe Co., shoe 
manufacturers, increased authorized capi 
to $800,000. 

Greater New York Sample Shoe nore, Ie Inc., 
shoes, incorporated with capital of $10, 

New York City—Louis Goldstein, Inc.., shoe | ~ «all 
a incorporated with capital of $20,- 

Iverson & Heneage, Inc., shoe manufac- 
ae Pa -» incorporated with capital of . 


co & Feld (1987 3rd Ave.), shoes, 
igman retires. 
sadore Lexy. shoes, reported sold out store 
at nee E, 14 
Messinger & Yl (103 Avenue B), shoes, 
r ‘ted = out. P - : 
toes Corp., manufacturers of shoe special- 
ties, yp mine with capital of $4,000. 
Interboro Shoe Co., Inc. (452 Hudson St.), 
oe. succeeded by Thomas P. McGrath & Co. 
—_ tt End Bootery (217 West End Ave.), 
left town. 
Manchester H.—Olive Drab Shoe Co., shoe 
manufacturers, recently pompmeenesd business, 
corporated with capital of $10, 
Chinen N. J.— Ison & og ‘wholesale 
shoes, succeeded by Roosevelt Shoe Co., Inc. 
Paterson, N. J.—Peter Ross, shoes, reported sold 


. Y¥.—Douglas Smith, Inc. (7025 
3rd Ave.), shoes, succeeded by D. E. Smith. 
Portlandvile, N.Y — L. Wellman, shoes, etc., 

succeeded S Glen L. Packer. 
Yatim, N. Y.—M. Climan, shoes, reported sold 


Peete , Ohio.—L. H. Cohn, shoes, etc., reported 
so) a out to Herman Luckoff. 

Ansonia, Ohio—J. F. Howard, shoes, etc., reported 
sold out to Howard & Detrick. 

Marseilles, Ohio—S. Buckingham & Son, shoes, 
etc., reported sold out to Marseilles Farmers 


Exchange Co. 

one tke J. Wall, shoes, etc., succeeded 

McKeesport, Pa. mes 4 O. Reed Co., shoes, in- 

ted with capital of $100,000. 

Mitchell, 8. 8. gtr ote mt Bros. Co., shoes, etc., 

oe | ane, ‘Wook, —Eyller Shoe Co., shoes, suc- 
ceeded by Kane-Stitz Shoe Co. 

Belgium, Wis.—Witmeyer-Hubing Shoe Mfg. Co., 
shoe manufacturers, dissolved partnership; 
succeeded by Belgium Shoe Co. 

. Kushner, shoes, etc., suc- 


M. Kushner & Sons. 
Rutland, besa > —Ciauson Shoe Co., shoes, A. G. 


Tacoma Wash.—8. Rush, shoes, succeeded by 
Amey OR —Sam C ter, sh tc., 
is. arpenter, shoes, ¢ suc- 
ousted Se & bold Johnson. 
Shoe Mig. Co., Ltd., shoe 
, incorpora with capital of 
$600,000. 


Regal Shoe Co., Ltd., shoe manufacturers, 
succeeded by Corson Shoe Mfg. Co., Ltd. 


> 
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Miscellaneous Slogan Examples 


What kind of a shoe store is yours? Is it the big- 
gest, the most convenient, or what? Slogans that 
can be classified upon the heading of miscellaneous 


are given below: 

“The Oldest Shoe Store in New Orleans, but with All the 
Young Ideas’—Schumacher’s, New Orleans, La. 

“The Big Growing Shoe Store’—Brownell Shoe Co., 
Elmira, N. Y. 

“The Largest Chain of Retail Shoe Stores in Any City of 
the World’’—Beck Hazzard Stores, Inc., New York, N. Y. 

“Edmonton’s Most Popular Shoe Store’—American 
Shoe Store, Ltd., Edmonton, Alta, Canada. 

“We Shoe the Entire Family’—Spence Shoe Co., Knox- 
ville, Tenn. 

“The Family Shoe Store’”—Thos. Mulcahy, Ltd., Orilla, 
Ont., Canada. 

“Down Where the Seney Shoe Sign Shines’’—Seney’s, 
Sioux City, Ia. 

“Sign of the Regal Boot’’—Hutton’s, Chambersburg, Pa. 

“The Sign of the Bear’’—Sargent’s, Council Bluffs, Ia. 

“Sign of the Kangaroo’’—Wnm. Strauss, Fort Smith, Ark. 

“Ye Booterie’—McBryde, Detroit, Mich. 

““Smith’s Tenderfeet Shoe Shop’”—Cumberland, Md. 





New Shoe Stores 


New York Sample Shoe Store, Ottawa, Ont. 
The Fair Store, Paoli, Ind., shoe department. 


Oct. 9, 1920 


All Vermont Merchants Affiliate 


Retail Shoe Interests Represented by 
J. C. Amey 


Burlington, Vt., Oct. 7—Vermont merchants have 
formed an association in which all the various retail 
interests of the Green Mountain State are represented. 
At the initial meeting, which was held here September 
27, about seventy-five attended. A board of direc- 
tors consisting of fourteen members: was formed, 
with an executive committee of four, they to select 
a committee of seven to manage affairs. F. D. Aber- 
nethy is president; T. B. Wright, vice-president; 
both of these men are from Burlington; Edward Han- 
bridge is secretary; E. E. Clarkson, treasurer; J. Clark 
Amey, St. Johnsbury, represents the retail shoe 
interests. 





Repaired by Post 


Some repair shops, in trade centers, are building up 
a parcel post business. They advertise, and get a 
list of customers, and follow them up. The customer 
sends in his worn shoes by parcel post. The repair 
shop renews them, and returns them to the customer 
by parcel post. This method is helpful to repair men 
who are seeking volume of business. 











IN STOCK 


FOR IMMEDIATE DELIVERY 
START-RITE TURNS 





Trade-marks in Foreign 


Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 
American Countries and also in Europe, Asia, 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to the 
first applicant, irrespective of prior use by 
another. This allows the piracy of valuable 
trade-marks in such countries. 


The Boot and Shoe Recorder maintains a 





532—Pat. But., white calf top. 
2-5, no heel 10 
4-8, spring heel 
112—Pat. But., dull top. 
2-5, no heel $1.85 
4-8, spring heel..... 2.10 
102—Pat. But., dull top. 
2-5, no heel 
4-8, spring heel..... 


212—Black Kid But., Pat. 7. 
2-5, no heel $1.8. 
4-8, spring heel 

202—Black Kid But., Pat. => 

eel $1. 


802—White Washable Cab. 
rr no heel $2.10 


Terms 5%-10 days. Net 30 days 


CO-OPERATIVE SHOE CO. 


301 BELL BLOCK 


CINCINNATI, OHIO 











Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all Foreign 
Countries, as well as in the United States. 


Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 207 South 
St., Boston, Mass. 
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Boosting Coens 


Swanberg of G. A. Eaton Company 
Has Word to Say 


C. G. Swanberg, advertising man- 
ager for C. A. Eaton Company, has a 
word to say in behalf of F. J. Coens, 
who will take the place of N. D. Loud 
in the Chicago district. 

““My personal opinion,” writes Mr. 
Swanberg, “‘is that Mr. Coens will make 
a ripping good salesman. He has had 
wonderful experience in one of the 
biggest shoe departments in Chicago, 
and will certainly know the customer's 
needs. His training in the retail end 
of the shoe business will be of great help 
to his trade, as he has the ability to give 
helpful suggestions, in salesmanship, 
store arrangement and store policy. 
Already he has added many new cus- 
tomers to our list. He is a fine fellow 
to meet and I am sure that the retail 
trade will like him and have confidence 
in him.” 








WANTED TO PURCHASE 





We Buy for Cash 


Manufacturers’, Jo bbers ‘ and 
Retailers’ Surplus J 
« Stocks, Jobs, 
NO QUANTITY TOO LARGE 
We also entire stocks 


Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 





WANTED FOR EXPORT 
Slow Sellers 
Stocks 
FOR CASH 


NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 











DO YOU CONTEMPLATE 
ry 
Leases having a chest oe to run taken 


eT, OLENICK 


413 Broadway, New York Tel. 9531 Canal 
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On Territory Again 


William P. Brennan Is Enthusiastic 
on His Line 


William P. Brennan, representing 
Richards & Brennan Co., Randolph, 
Mass., has fully recovered from his re- 
cent illness and is now covering his old 
territory comprising New York State, 
Ohio, Pennsylvania, Indiana and Michi- 
gan. 

Three years ago Mr. Brennan started 
on the road selling shoes. His success 
has been most noticeable. “Hoff,” as 


Photo by Bachrach 
WILLIAM P. BRENNAN 


he is known everywhere, is a man of fine 
character and well known in the shoe 
line. He is also very active in public 
affairs. Mr. Brennan says, “I am most 
enthusiastic over my line and feel that 
I will get my share of business.” 





‘‘Sam” Diether in Chicago 


Sam Diether, a St. Paul man, comes 
out of the West and expects to make 
Chicago retail merchants sit up and 
take notice. 

Beliéving there is a good market in 
Chicago for shoes made in St. Paul, Mr. 
Diether has opened a sample office at 
603 Security Building, Wells and Madi- 
son Streets, Chicago. : 

Representing the Stratford Facto 
of St. Paul, he is showing both Stratford 
and Maidwell shoes—two specialty lines 
for men and women. 





Harry C. Fraser, manager of the Bes- 
ton office of J. F. Cloutman & Co., 
Farmington, N. H., was married at 
Salem, Mass., September 28, to Miss 
Mary Dooley of Salem. 


WANTED TO PURCHASE 








Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
Established 1890 
GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 











CASH PAID 


for shoe stores or surplus stocks of shoes or 
We ot send a a thy Wan 
and make offer upon request. 

Max Kalter Mercantile Co. 


591 Broadway New York City 
Phone Spring 5160-5161-5162 











MISCELLANEOUS 











Metal Shoe Fitting Stools 


and Floor 
Mirrors 


No. 141 
Write for THE CHICAGO 
ond Prices WIRE CHAIR CO. 


621 N. LA SALLE STREET 
CHICAGO, ILL. 











Bicycle 


STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 
shelving. 
Send for catalog 
giving full de- 
scription an d 
prices. 
ell 
THE BICYCLE 
STEP LADDER 
COMP. 
671 
Chicago, III 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


pasOes WANs WANTED—Four cents F - ieee for each 


“Recorder” rates for space less than one-eighth ord for each insertion, 


page per issue: 
ltime 7 times 13 times 26 times 52 times 
$4.00 $3.50 $3.00 $2.50 
8.00 7.00 6.00 5.00 
15.00 12.00 10.50 9.00 7.50 
20.00 16.00 14.00 12.00 10.00 











Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 


SALESM! EN—All-territories to carry side line of 

Advertised Arch Support, liberal gn mare 
. Pocket samples. Live shoe 

wanted. Flexible Arch Support Co., 69 Bast 12 12th 

St., New York, N. Y. 


Lie Sy ene: salesmen to sell Ajusto Boot 








POSITION WANTED 


Binge eraduate a LEATHER CHEMIOT—Col- 
grodeuate and mesaber of ¢ the A. L. C.A A. 
Position w t 
on pany = Has had wide experience (five years) as 
chemist in laboratories and tanneries. Communica- 
tions confidential. Address C244, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 








Forms as side line. Can 
in your Ae soy For particulars address U. S. 
Specialty Mfg. Co., 115 Josephine Ave., West 
Somerville, Mass. 


SALESMEN WANTED—Boston’s highest grade 
Women’s Novelty Foot Wear house is looking 
for 10 good men to carry their line of in-stock shoes, 
either as a side or an exclusive line. mmission 
basis. Only live wires need apply. Address C247, 
care pest and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 


GALESMEN on a Commission basis wanted by 
manufacturers of Infant’s Turn Shoes (1-8), 
soft soles, moccasins and slumber slippers and boot 
socks, all sizes. The following territory is o 
Maryland, Virginia, W. Virginia, Kentucky, en- 
nessee, Michigan, Ohio, Indiana, Illinois, Wiscon- 
sin, Minnesota, Missouri, Nebraska, Iowa and 
Kansas. Our lines work well with those going to 
shoe and department trade. None but first class 
salesmen who will devote a proportionate amount 
of time to our lines need apply. Address C241, 
= Dost | Shoe R ler, 207 South St., 
ton, 


A =a YORK manufacturer has an attractive 
commission pro} "be hand for specialty, or shoe 
salesman, that can handled as side line. The 
uct is backed by powerful national advertis- 
ing and splendid sales ation. Replies should 
- details of lines now handled, territory covered, 
oo with satisfactory references. Con- 
fidentiel J. E. Barney, 144 West 18th St., New 
York, N. ¥. 


GALESMEN WANTED—To carry as a side line 

misses’ and children’s and growing girls’ medium 

i welts in the States of Ohio and Michigan. 

ddress C226, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


WANTED—Salesman for Indiana to sell Juve- 
nile footwear, felt slippers and sandals and 
also carry a complete line of shoe store supplies. 

commission basis with reasonable drawing 
amount. State full particulars when answering. 

All replies will be held in confidence. Address 

C223, care poet bans Shoe Recorder, 207 South 
St., Boston, M 


ALESMEN WANTED —Zeed 
salesmen for grade West 























W. Madison St., Chicago, Ill 


“e: a hed tra B geo salesmen 
th establis trade to c spe- 
cialty line of men’s, boy’s and children’s 
McKay and Goodyear stitched shoes as a 
sideline. Territories open Minnesota,lowa, 
and Nebraska, Michigan, Southern half 
state of Ohio, Arkansas and Oklahoma. 
Seven per cent straight commission, no 
drawing or expense account. Ad 
C240, care Boot ag Shoe Recorder, 207 
South St., Boston, Mass. 














SALESMEN WANTED 
Salesmen to carry as a side line a men’s 
fine shoe specialty proposition, direct from 
manufacturer. ¥ 


Riaatell centecanl 
Recorder, 207 South St., Boston, 














(CLEAN CUT YOUNG MAN with college educa- 
tion, who has had five years’ experience in 
tanneries and shops, desires position as 
pm erent ge position where a knowl- 
edge of the fundamentals of the tanning and finish- 
ing of sole, harness and belting butts can help his 
natural ability. Address C245, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


BUYING and merchandising retail shoe manager 

desires connections with high-class shoe or 

} store selling women’s and children’s 
Can furnish Al references as to character 

pee ‘a ability. Address C230, care ost and Shoe 

Recorder, 207 South St., Boston, M ‘ 








FOR RENT 














FOR SALE 


One new Burroughs Ledger Posting and 
Statement Machine. 17 Column Adding. 
Subtracting Model 676E2. Including two 
itands, one for machine and one for 





HELP WANTED 





WANTED—An experienced shoe man to take 


had charge of our men’s a Must pave 
a vious experience. Good opportunity for a 
fone Send reference, also state age and salary 
reseed. Guarantee Shoe Company, El 

exas. 


EXPERT Shoe Polish manufacturer capable 
of taking charge of out-of-town large nt. 
Senay bright future for right man. Refer- 

— Replies treated confidential. 
pe at 221, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











FOR SALE 


le SALE—Shoe store in busy section of Yonk- 
curing a $13,000 stock, for sale. M. 
Fricdman, 110 New Main St., Yonkers, N. Y. 





ledgers or trays. Sawyer Boot and Shoe 
Co., Bangor, Me. 











Active Shoe Store 
for Sale. 


Live shoe store, area 90x24 (best 
location in city), in strong indus- 
trial center 24 miles from Boston. 
Selling $100,000 yearly. Clean, 
up-to-date family stock. Inven- 
tory, $30,000. Strictly cash busi- 
ness. Good reasons for selling. 
If you want a $12,000 income, 
wire or write. Address C236, 
care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








Because we plan to devote our plant to the exclusive manu- 
facture of Women’s Shoes, we offer for sale our equipment 


of Men’s Lasts, Patterns, etc. 


To makers of men’s fine shoes who want to increase their 
business, or to manufacturers who want to add men’s fine 
shoes to their line, we will offer a proposition that is unusual 
with respect to price, spring samples, business on these 


lasts, etc, 


These lasts are well and favorably known by the big city re- 
tailers throughout the country. Address C225, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 
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Annual Sickensigtien ‘in “the United States, $5.00. 


Member of the Associated Business Papers, Inc. Member of the 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


SHOE 


Cable Address BOOTRECO 


RECORDER 


‘ore Shoes Sold Right; not only *“*more”’ but Me or sold for Sate Pe. retal 
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distribution. 
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LINE WANTED 


MISCELLANEOUS 








W ANTED—By experienced shoe salesman who 
has been covering California, Arizona, New 
Mexico, Colorado, Wyoming and Utah, for a good 
many years and knows the trade intimately, a good 
strong line of felt footwear for the next season. 

furnish Al references. Address C239, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 








BUSINESS OPPORTUNITY 


QPPORTUNITY—Women ‘sand Misses’Specialty 
Store, Indianapolis, Ind., has very attractive 
space to let for a good medium and high grade shoe 
department in new buildi o be d Jan- 
uary Ist. Association with al and well estab- 
lished firm, beautiful new building with finest dis- 
play f: acilities, and excellent location make this an 
unusual gy Quick action required. 
Address C242, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


Bi SINESS OPPORTUNITY—In the City of 
Worcester, department space open for a live 
shoe section in high class cloak and suit store of 
twenty years’ patronage—you get t_ shoe op- 
portunity. Popular priced shoe preferably trade 
named. Address C246, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


THE Boston Cloak Store, Wilmington, Dela- 
ware, has gaat opened up its new four-story 

and basement building, and is desirous of sub- 
letting its down-stairs store, for a women’s proer 
fin shoe department. Best location on the main 
— street. Address all inquiries direct to the 




















MISCELLANEOUS 


OAK TANNERS: ATTENTION!—Why tie up 

your capital for — period? Let me show you 
a way to increase your turnover. Heavy hides 
tanned for oak sole, elt it and harness in eight days. 
(Limes to loft.) Address C243, care t and 
Shoe Recorder, 207 South St., Boston, Mass 








Try Our 


Ladies’ Comfort Black Kid Vici Polish, 
Plain or Cap Toe, Sizes 3 to 8, Flexible 
McKay, Cushion Sock Sock Linings and Rub- 
ber Heels. = for wear. Only. $3.00. 


THE SPECIALTY SHOE CO. 
1l Washington Street Haverhill, Mass. 











ws sell or lease patent for improved shoe 
lace hook; as simple as the one in common use: 
cannot catch in garment, and lace connat work off of 
hook. Description on request. 
2092 Oliver Ave., Memphis, Tenn. 


ANTED to bu good pa payi shoe store in 
Ww towns of New y ry Sere or 





New York State. Pe C216, yt Boot and 
Shoe Recorder, 


207 South St., Boston, Mass. 





CINCINNATI, 
OHIO, U. S. A. 











\ “sere 
m\ i 

















WANTED TO PURCHASE 








w highest 
for Te wasn ae 


smal aaa en SYNDICATE 
FRANK WALKER, 
610 Broadway, 
Phone, Stagg 1757 
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RLES G. PHILLIPS, President 
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PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription price of the 
Boot and Shoe Recorder is $5.00 a year in 
advance, which includes postage in the United 
States, Cuba, Hawaiian Islands, Phi 
Islands and Mexico. The price for Canada 
is $6.00 a year, including postage. 

— SUBSCRIPTION—The price to all 
foreign countries except the above is $10.00 
per year, including 
All oheweiptions-o: are pa. le in advance. 

ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 





OFFICES IN 


BROCKTON OFFICE: 224 yf St. Geo. W. 
R. Hill, Manager. Telephone 5: 

CHICAGO OFFICE: hw West satis St. Tele- 
phone Main 1089. B. C. Bowen, Manager. 
ST. LOUIS OFFICE: 1627 Locust St. B. C. 

Bowen, Manager. 

ney YORK OFFICE: Room 102, Graham Bldg., 
St. H. Walter Scott, Manager. 

Telephone 959 Worth. 
PHILADELPHIA OFFICE: 
H. Walter Scott, Manager. 
HAVERHILL OFFICE: Chamber of Commerce 
ge National Bank Bldg. Geo. 

J 


929 Chestnut St. 


anager. 
CINCINNATI OFFICE: 501 First National Bank 
Bldg. B Telephone 


. C. Bowen, 


Manager. 
Main 655. 

ROCHESTER OFFICE: 609 Powers Bidg. Ros- 
siter L. Seward, Western New York Repre- 
sentative. Stone 6314. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B.C.Bowen, Manager. 

= Office: 2 Rue des Italiens. L. Hubbard, 


London ic John C. Gestion. Menpow. Man- 
House Chambers, London, E. C. 


senate Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 

Continental Office: William Sedenet, Manager. 
Wasagasse 2, Vienna, Austria. 

ARGENTINA: Buenos Aires, Rivadavia, 2721. 
| + ggg aa Gerente. 


BRAZIL: te, Leon Combacau, Ruaido 
Alfandega 204, Soa Rip de Janeiro. 


CHILE: seneeee, Lee Rosas 1123-1127. Otto 
Fubrimann, te. 
CUBA: Mr. H. Gomez, P. O. Box 422, Havana, 


SPAIN: Gomete. Leoncio de Miguel, Librero 
Bs a eee am Madrid. 
Carlos Elizomdo, 4a Del 
oo 117, —e D. F. 
Jepgnens Office: Yokohama, J. F. Wagen, 
anager. 
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INDEX TO “WHERE TO BUY” 


BOOTS AND SHOES 


Abbott Shoe Co., No. Reading, Mass 
Ahearn, John M., Boston 

Algier Shoe Mfg. Co., Brooklyn, N. Y 
Allen-Goller-Leighton Co., Lynn, Mass. .... 
Allied Shoe Co., Newburyport, Mass 
Atkinson-Bl feld Co., Bost 
Ault-Williamson Shoe Co., Auburn, Me 





Barry, T. D., Co., Brockton, Mass 

Bay State Slipper Co., Haverhill, Mass... . . 
Berry, A. H., Shoe Co., Portland, Me 
Bluestein Bros., Boston 

Blum Shoe Mfg. Co., Dansville, N. Y 
Boardman Shoe Co., Boston 

Brandau Shoe Co., 

Brauer Bros. Shoe Co., 

Brooks Shoe Mfg. Co., Philadelphia 
Brown, H. C., Ce., Inc., Boston 

Brown Shoe Mfg. Co., St. Louis, Mo. 3d Cover-73 
Carter, J. W., Co., Chicago, Ill 

Central Shoe Co., St. Louis, Mo 
Chenoweth, R. A., & Co., Boston 


Churchill & Alden Co. (Campello), Brockton, 
4th Cover 


Clapp, Edwin H., Co., E. Weymouth, Mass.. 104 
Clark, James, Leather Co., St. Louis, Mo. . 73-74-75 
Collins & Staples, Haverhill, Mass 

Consolidated Shoe Mfg. Co., Boston 
Co-operative Shoe Co., Cincinnati, 0 

Crossett, Lewis A., Co., No. Abington, Mass 116 
Dalton Co., The, Brockton, Mass 


Diamond Shoe Co., The, New York City... . 
Dittman Shoe Co., St. Louis, Mo 

Doerr, F. L., Shoe Co., St. Louis, Mo 
Duane Shoe Co., New York City 
Duttenhofer-Stevens Co., The, Cincinnati. . 
Duttenhofer, Val, Sons Co., Cincinnati, O. . . 
Eaton, Chas. A., Co., Brockton, Mass 
Elam, F. 8., Shoe Co., Rochester, N. Y 
Ellis-Eddy Co., Haverhill, Mass 

Emery & Marshall Co., Haverhill, Mass... . 
Fern Shoe Co., The, Newburyport, Mass... . 
Fern & Poor Co., Inc., Newburyport, Mass.. 
Field & Flint Co., Brockton, Mass 

Ford, C. P., & Co., Rochester, N. Y. 

Fox, Inc., Chas. K., Haverhill, Mass 
Freeland, H. H., Rochester, N. Y 

French, J. E., Brockton, Mass 

French, Shriner & Urner Co., Boston 
Freydberg, G., H. & E., New York City... . 
Friedman, Shelby Shoe Co., St. Louis, Mo. . 
Goodger, W. C., Rochester, N. Y 

Goodrich, B. F., Rubber Co., Akron, O 
Gordon, Leo, Shoe Co., Inc., St. Louis, Mo. 
Grover’s Sons, J. J., Lynn, Mass 

Hahn, F. W., Rochester, N. Y 
Harney-Tracy-Crehan Co., Lynn, Mass... . 
Harrison-Lockwood Co., Haverhill, Mass. . 
Hartman Shoe Co., Haverhill, Mass 
Heilbrunn, J., & Sons, Rochester, N. Y 
Helmers Bettman & Co., Cincinnati 
Helming-McKenzie Co., The, Cincinnati, O. 14-15 
Hodsdon Shoe Mfg. Co., Biddeford, Me 
Holters Co., The, Cincinnati, O 
Homan-Hughes Co., The, Cincinnati... .. .. 
Hoyt, F. M., Shoe Co., Manchester, N. H. 
Higstingten Shoe & Leather Co., Bentingten, 


Jacobs & Thatcher.Co., Brooklyn, N. Y.... 
Johansen Bros. Shoe Co., St. Louis, Mo. . .73, 
Johnson Bros. Shoe Co., Hallowell, Me 
Sehesen- Heaps & Shinkle Shoe Co., St. 
Louis, M 73, 


Johnston & “Murphy, New York City 

Julian & Kokenge Co., Cincinnati, Ohio. . 
Juvenile Shée Corp., St. Louis, Mo 
Kalt-Zimmers Mfg. Co., Milwaukee, Wis. .. . 


Keith, Preston B., Shoe Co., Brockton, Mass 147 
Kimball & Sherman Co., Haverhill, Mass... 124 


Kreider, A. S. Co 

Krippendorf-Dittmann Co., The, Cincinnati 14 
Krohn-Fechheimer Co., Cincinnati, O. .12-13, 33 
=< ~ a Boot & Shoe Mfg. Co., La Crosse, seis 


ae Henry, New York City 

Lippman, Geo. E., Co., St. Louis, Mo 
Lund-Mauldin Co., St. Louis, Mo 

Manss Owens Shoe Co., Cincinnati, O 
Marshall, C. S., Co., Brockton, Mass 
Marston & Brooks Co., Hallowell, Me 
Marston & Tapley Co., Danvers, Mass. . 
McElroy-Sloan Shoe Co., St. Louis, Mo.. 
McNamara, John, Haverhill, Mass 

Meis, Charles, Shoe Co., The, Cincinnati, O.. 
Menihan Company, The, Rochester, N. Y... 
Neenah Shoe Co., Neenah, Wis 

Nettleton, A. E., Syracuse, N. Y 
Sgr Shoe Co., 


Nu Baby Shoe Co., E. Lynn, Mass 
we Bush & Weldon Shoe Co., Milwaukee, 


Penni 


N. 
Pi Phillips Cram C a tan igi, M 

Phi ram Corp., Hav: ass 
Piekenbrock, E. B., & Sons, Dubuque, Ia. . 
Poole & Johnston Co., Brockton, Mass 
Puritan Shoe Co., Inc., New York City 
Racine Shoe Co., Racine, Wis 
Reece Shoe Compa ny. 
Republic Felt Shoe 
Rice & Hutchins, ow he ‘Bosto 

gt = a Co., Randoiph, Mass. . 
ceils Milwaukee, 
& Rand Shoe Co. bs 


Louis, Mo 
Sachs Shoe Mfg. Co., Cincinnati 
Salem Shoe Co., Salem, N. H 

Samuels Shoe Co., St. Louis, Mo 

Scheiffele Shoe Mig. Co., The, 7 1. 
Scientific Shoe Co., Inc., Brooklyn, N. ee 
Selby Shoe Co., Portsmouth, WR ams 
Silver Co., Haverhill, Mass. . 

Sinbac, 

Smith, Wm. * oe Chicago 

Specialty Shoe Co., The, Haverhiil, Mass. . 
Stacy-Adams Co., “Brockton, Mass 

Stetson Shoe Co., "So. Weymouth, Mass. . 
— L. D., Shoe Co., The, Red Wing, 


Sees Teas Co., Inc., Brockton, Mass. . 

Sullivan, P., Co., The, Cincinnati, O... 14, 44-45 

Thompson Bros. Shoe Co., Brockton, Mass. 8-9, 104 

Timson Bros., Boston 102 

Tober-Saifer Shoe Co., St. Louis, Mo 

Truitt Bros., Inc., Binghamton, N. ¥ 

United States Rubber Co., New York City. . . 

Upham Bros. Shoe Co., Stoughton, Mass. . . 

Utz & Dunn Co., Rochester, N. Y 

Wall, Doyle & Daley Co., Brockton, Piqentae-333 
Westcott-Whitmore Co., ‘Syracuse, oh. oes ee 

Whitman & Keith, Brockton, Mass. . <s 

Whitney-Roth Shoe Co., Cleveland, O. 

Williams on Co., Tyan, Mass 

— AL & M , Co., Haverhill, 


Mas 
Withereli & Dobbins Co., Haverhill, Mass. . 
Wohl Shoe Co., David P.. St. Louis, Mo.... 
Wolf, Sar 2 he Shoe Co., The, Cincinnati. 
Wright, E. T., Co., Inc., ” Rockland , Mass. . 
Wrigomac Shoe Co., Haverhill, Mass 


LEATHER AND OTHER MATERIALS 


Amalgamated Leather Companies, 
Wilmington, Del 
Baker & Kimball, Inc., Boston 
Beggs & Cobb Co., Inc. ., Bos’ 
Castle Kid Company, a N.J 
Chamberlain, B. F., Bosto 
Creese & Cook C 
Farnsworth-Hoyt Co., Boston 
Griess-Pfleger Tanning Co., Iinois 
Hub Gore, Boston and New —_ 
Hunt-Rankin Leather Co., 
Jones Co., F. 
Kepner, C. D., Leather Co., Boston. 
Kistler, Lesh Leather. Co., Boston 
Lawrence, A. C., ther Co., Boston. 
Levor,. G., & Co., Inc., Gloversville, N. Y.. 
New Castile Leather Co., Inc., New York. . 
Standard Kid Mfg. Co., 
Taber-Wheeler ¢ Boston 
. ito. 


FINDINGS AND SHOE STORE SUPPLIEs 
Alterson, L., $C. = ent York City 
.» Chicago 


Bioyele Step Lad 


Co., aoe. 
Sales C Co., New York City 


Plast rea 
tic 
Fy aay, Cont Bice, — York City. . 
eg Ornament ‘Brooklyn. Ww 3. 
Foote Associates, The Roboee” N. x 
Gilbert, E. T., oa Co., Rochester, N 
Goosen Tire & Rubber Co., 
a, & Sons, New York City 
Kleistone R ubber Co., Inc., Boston 
t hamberlin : 


Onken, Oscar, Co., Cincinnati, O 
Rauh, 8., & Co., New York City 
Scholi Mfg. Co., Chi 

Taylor, Frank P., Bos 


mn 110 


Tepe Be Boot t Top Co. Co. St. Louis, Mo. .2d Cover 
Vanit Noel Kor The Brooklyn. XN 
Wihtcber, Fes a : 


147 


Meyer, J. C., Threa Co. Loh 
National Shoe Polish Mfg. Co. 
United Shoe Machinery 

United Shoe Repair Machine Co., 
Whittemore Bros., Corp., 


MISCELLANEOUS 
Atlantic a 
Boot and Shoe 
B 


Calderwood & Preg, Boston 
D’Avesne Translation Bureau, Boston. 





Printing Co., io 
erc. Co., Max. ., New York City. . 
Purchasing Cor 





M 
Print, "Tecckaan, Mass 
as? oy _Electrotype Foundry, Cam- ‘ 








v Menasha) ~ cate 
920, alipeired by 
24, 1912. 


the act of Au 

Editor: ur D. Anderson, 207 South Street, 
Boston, Mass.; Business Mansger sc ao © B. 
Terhune, Swam t, Mass. 
and Shoe Publishing Company, a... 


ation. 
conkers, 





§. Root, 2 West 67th Street, New 
3G E. a, So West 39th Street, 


ew bla City; H. M. 
J.; M. J. Swetland, Trustee 
,» Mon _N. J.; W. H. Taylor, Upper 
Montclair, N. J.; C. K. Beidenkopf. 239 West 
39th Street, New York Sa Aad ae Lindsay, 239 
West 39th Street, New York City; E. B. Terhune, 
| nner Mass. - 7 ) 
Signature ‘Assistant Treasurer 
Wm.M. Le Brecht. 
Pry tS before me this 30th day 
Mian F. Wells, 


My commission expires Nov. 21, 1924. 
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UPPLIES 





Genuine Kid 


COMFORT SHOES 


In Stock 





























: c. 
1 weekly 
uired by 
h Street, 
verit B. 
r: Boot 
Boston, 
ration. 


onkers, 
IN. Fe 


C. Pear- Black Kid Polish, Turned, Cat's Paw 


Oth day 








1, 1924. 


Fine Black Kid, Hand Turned, 


% Sizes sic. D a may be depended 


159 Same as above with Kid Tip 









Same as above in Flain Toe 


PARKER, HOLMES & COMPANY 














Each shoe shown 
here is made from al 
oe os Black Kid Seamless, Polish, Turned, 
Stock Style X 1938 genuine kid, and waa Cap box ng ~— 


Price $4.15 


Price $6.00 


Stock Style X 1946 on as an every- 
day, year-in-and- 
year-out seller. 
The prices are 

right 














Stock Style X 3437 


ubber Heel. 
Sizes 3 to 9; EE. 
Price $4.00 Stock Style X 3436 
Black Kid Bal, ee 


Stock Style X 3434 Sizes 3 to 9; 
Price $3.35 


‘‘The House That Helps’’ 


BOSTON, - MASS. 

















Ent 





ered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 


—. 


CALS 


RISO GIS ae? DNF SLPS LYIYS 


L MILLER | 


Novelty Styles of Excellent Taste 
FOR THE RETAILER 

















‘‘Miller-Maid’’ Suggestions 
for early Fall—approved by 
our retail stores. 


KEI VGTSS TIS CG SHG 











IN STOCK 


THE JEANNE 


No. 27—Tan calf, covered heel, 
light welt, imitation turn, AA A-C 
$9.50 


No. 28—Gray ooze .........$10.50 
No. 29— Black ooze ..........$10.25 
No. 30— Blue kid 


@VQONG 





y 


THE CUSTOM 


No. 10—Medium tan calf, leather 
Cuban heel, welt oxford, As 
8. 


No. 11— Black kid boot .. .$10.50 
No. 12— Brown kid boot. $11.50 


and many others of which we will 
gladly-submit samples, or illustrated 
style bulletin. 
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I.MILLER«SONS 


INCORPORATED 
Flushing & Carlton Aves. 
Brooklyn, N. Y. 
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For Better 


Business— 


High Boots and Strap 
Effects of Colored Kid 


HOUGH the season is in its infancy, good sales are reported in colored footwear, especially in high boots 
and strap effects of light colored kid. It is logical to believe that this is indicative of the style trend for 
spring. The reason is obvious: When fashion decreed the short skirt, women began to look for stylish 
footwear. Colored high boots and strap effects were the outcome because of their smart appearance and adapta- 
bility toward costume harmony. Undoubtedly for this very reason, the French are determined to keep colored 
footwear in high fashion, and New York has wisely followed the lead. Several far-sighted manufacturers are 
making these popular high boots and strap effects of dependable Vode Kid in the correct shades of blue, camel 
gray and light brown.. We will gladly send their names on request, as well as a description of our co-operative 


selling plan. 
“ Standard Kid Manufacturing Co. 
Boston, Mass. 


Branches in New York, Philadelphia, Rochester, 
Cincinnati, Chicago, St. Louis and Montreal. 











IN-STOCK-REDUCED PRICES 


Pat. Leather Button, Dull Top, Plain 
Toe—Peggy Last 
7504—3 to 8. DandE. Wedge Heel. 
7505—1 to5. DandE. No Heel. 


Brown Vici, Button Top—Peggy Last 
7542—3 to8. DandE. Wedge Heel. 
7543—1to5. DandE. No Heel. 


Black Vici, Pat. Tip, Button—Peggy Last 
7558—3 to 8. DandE. Wedge Heel. 
7559—1 to5. DandE. No Heel. 

































































Infant’s Turn, Tip, Regular Cut Button 
7556—All black kid. Wedge Heel. 3 to 8. 
7557—All black kid. No Heel. 1 to 5. 


Patent Colt Vamp, White Buck Top, Button 


7540—Wedge Heel. DandE. 4to8. 
7541 No Heel. DandE. 1 to5. 


Pony Cut, Lace, Wedge Heel, 4 to 8 


7564—All black kid. 
7566—All brown kid. 

















A Special—Two Big Selling Numbers 
Baby Patterns 


Dongola pat. tip. Button. 1 to 6. 
Pat. vamp and fox dull top button. | to 6, 





























To give you a chance to offer your customers real values we 
are keeping our IN-Stock Department filled with styles of the 
‘Peggy Last’ which have proven their popularity through 
actual sales. 


Every number described jis selling big right now, and present 
indications point to a very large increase over other seasons. 


Order immediately and you will get them at the 
exact time you specify. Write today for prices 











ee — 
= RI 
rar ong 


Seeta  enas 


























pe eae an 


Weimer, Wright & Watkin Co. 


Manufacturers 
35 S. SECOND ST. - - PHILADELPHIA 
New York Salesrooms: Bush Terminal Sales Building, 42nd and Broadway 
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NEW YORK 
86 Gold Street 














FINEST BLACKS AND COLORS 


Leadership - 


Everyone who makes, retails or 


wears fine shoes knows that 


F. B. & C. Kid 


highest possible standards of the 


represents the 


art of tanning, dyeing and finish- 


ing kid skins. 


That reputation was not easily 
earned and it is too valuable to 
sacrifice to meet a temporary con- 
dition. 

We shall not deviate from the 


standard. 





Amalgamated Leather Companies, Inc. 
Formerly F. Blumenthal Co. 


General Offices: 22 North Fifth Street, Philadelphia, Pa. 


Factories, Wilmington, Del. 


BOSTON 
103 South St. 


ST. LOUIS 
911 Locust St. 
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Immediate Shipment 
These Two Boots 






































B 344L $9.00 B 03450 $8.50 
Woman’s Koko Brown Domestic Kid Koko Brown Russia Calf Welt Boot, 














Welt Boot, Elite last, 84-inch height, 
whole quarter and vamp, lace, plain toe, 


21-inch leather full Louis heel. 


Arlington last, 84-inch height, three- 
quarter fox, lace, imitation tip, perforated 
vamp and lace stay, 1%-inch Cuban heel. 





Nero. 
ee 
err ie 

..4 to6% 


Net 30 Days 


SEND YOUR ORDER NOW WHILE WE 
HAVE A COMPLETE RUN OF SIZES 


UTZ & DUNN CO. 


ROCHESTER « NEW YORK 


BRANCH OFFICES ; 
DENVER NEW YORK CITY 


| rere |} 
7 











Net 30 Days 
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SS Rae Nap ——avanners 


LOS ANGELES 


. Bush Terminal Sales Bldg. 718 Story 

TIGER & McNUTT 130 West 42nd St, Room 1521 GC. McA TEE 
= Sate 8. A. McCOMBER Representative 
presen Representative : 
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Black Felt Sli 


, gray lined, combination felt and 
leather sole, side foxed. Men’s sizes 6 to 12, at $1.20 a pair. 


Women’s sizes 3 to 9, at $1.10 a pair. 


MR. RETAILER: 


When it comes to 
Durable Felt 
Shoes you leave 
nothing to chance 
when you select our 
sturdy, well made 
sellers. The Retail- 
er who sells our Felts 
sells shoes made to 
render definite 
service. 


DURAFELT 


[Durable Felt Shoes] 


No. 507—Men’s Heavy Black Felt—Unlined. 
Seews Hair Felt Sole and Heel. 10 inches high. 


$2.35 a pair. 


Prices are adjusted to as- 
sure you substantial prof- 
it and please your cus- 
tomers. We carry these 
two styles IN STOCK. 
Let us have your order 
now. 


Send for our catalog 
showing complete stock 




















“Manutacturers 


MILWAUKEE WISCONSIN.U.S.A. _ 
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Don’t Say “Suede Calf” — Say WEILDA! 
For Weilda means all that’s best in Suede Calf 
WEILDA is the dominant suede, and a quality of stock that appeals to the 


suedes, as you know, are very popular. consumer, be her knowledge of leather 


WEILDA offers a beauty of finish and ever so slight. 
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Fashion’s first choice is for three WEILDA colors 
. HENNA-TYRIAN BLUE-R, GREY 
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A LAWRENCE LEATHERS ARE RELIABLE LEATHERS 

N 

A A.C. Lawrence LeatherCompany 

‘ 161 South Street ,Boston , Mass. 

NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 


CINCINNATI 
ST.LOUIS 
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A Real Spring Beauty 


The Martha Washington Dresden Tie Pump! 
Beauty, Grace and feminine charm have been 
molded into every line of this advance Spring model. 


A masterpiece of the shoe designer’s art and the workman’s skill 
—a brilliant example of sterling Mayer quality. This daintily 
designed pump is assured next season’s popularity. 


The Dresden Tie is one of the many captivating creations which 
have been added to the Mayer line. 


Our salesman is on his way to see you. 


F. Mayer Boot & Shoe Co., Milwaukee, Wis. 


Martha 
= Washington 
~ Shoes 
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Why Are YOU In Business? 


To sell shoes we guess—if you can. Incidentally to make a little money—if you can. 


What Are SHOES Made For? 


Obviously to wear. Not much use if they won't. Can you sell shoes that won't wear, twice in 
the same place? Not if the buyer knows it. Can you make money that way? Never! What 
makes shoes wear? Good materials, of course. Good policy to use them? No doubt about it. 
What materials in shoes get most wear? Soles and Linings. Any question? 

Linings must be right, then, mustn’t they? Can’t build shoes that will wear unless they are. 
Better buy linings built to wear, then. What? That is, if you care about selling shoes and 


making money. 


Why Are WE In Business? 


To sell shoe linings—if we can. “Any old”’ cloth for a lining? Not if you know it. Got to be 
right, haven't they? Ought to. How are we going to get ‘em right? Build ‘em right to begin 
with. Build ‘em fer shoe linings. Make em to wear: Only way to do it. 


x 


DOUBETWILL 


SHOE LINING 


W. H.HOLBROOK F-SQGUTH S 
COMPANY B N.MAS 
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feng LININGS 
are made just that way. Wouldn’t dare talk so much about ’em if they weren't Real Shoe 
Linings. 
Enough different grades to suit anybody. Don’t really need any more. Too many linings 
anyway—especially wrong 
Top grade? Not too high sited for fine shoes. Make ‘em finer, too. Wear and Looks? 
Class by itself! Call it “Doubletwill."” Good name. Easy to remember. Means something, 
too. Prove it to you. 
Wear Well’s? Three grades. Naturally three Prices. Lowest isn ’t cheap. Can't be. Got 
to be good to sport the name. Get your money’ s worth, too—in wear. Cheapest shoes ought 
to have it. Make ’em worth a let more—in service. Better grades Wear Well? Wonders! 
Good enough for any shoe—if you want wear. Suppose you do. How is it done? Built right. 
Principle and detail. Results? Got to be good. Ought to see some of ‘em side of other kinds. 
Guess You and We are trying to do pretty much the same kind of t Sie. after all. You want 
to sell good shoes. Can't be good without good linings. We make good linings. Want to 
sell em to you. Seems as if you'd want ‘em. Why not get together? 


“‘DOUBLETWILL”’ and “‘WEAR WELL”’ 
Shoe Linings are sold only by 
. ; W. H. HOLBROOK COMPANY 
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Shoes 





ARE LEADERS 
In Style 





Our In Stock Numbers 
Are Ready For 


Immediate Shipment 








No. S-603 


z : Statler Last. Russia Calf Bal, Dark 
ue jee Lea — ag Cherry Shade. Single Sole. Widths A-D. 
Widths A-D. Price $8.50 


Price $8.50 





No. 8-612 
Classic Last. Brown Cordovan Bal. No. S-610 
Brown Cordovan Brogue Blucher Oxford. Calf Top to match. Heavy Single Sole. Gallun’s No. 4 Norwegian Calf Oxford. 
——- Wing Tip and Foxing. Brogue Price $9.00 = Single Sole. Perforated Wing Tip 
t. oxing. ? 


Price $10.50 Price $10.25 


‘eersOn BROS..SHOE (¢ 


MEN’S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 South Dearborn Street 
Address all communications to Brockton (Campello), Mass. 
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The model shown here is built with the idea in mind that a growing '‘girl’s foot is 
in a stage of development which uires a shoe allowing enough toe room to 
insure perfect freedom at all times. Arched to give support to muscles where un- 
usual strain comes, backed up by a good sensible heel, with the upper molded cor- 
rectly, the whole effect is one of comfort—with just enough style lines,: to meet 


seasonable requirements. 
se FF SH 


Every single pair of shoes we make has value built right into them by shoemakers 
who pride themselves on turning out footwear which will sell—and satisfy! By 
direct comparison they will measure up to the requirements of your customers, 
who ‘can pay only a limited price and exact one hundred cents’ wear for every 


dollar spent. 
He He 


The Harrisburg trade mark shown above displayed prominently on cartons in 
your store means you are alive to the wants of your customers who are building 
up a steady trade for you with resulting profits. 


Che Rarrishurg Shoe Mig. Go. 


of Harrisburg, Pa. 








WOMEN'S SHOES MISSZS SHOES CHILDRENS SHOES 





OF VALUE 
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Leathers. 
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4 Fao l’S worn by hundreds of Shoe Manufacturers, — wise buyers who 
: know that leathers backed by the Snyder Trade Mark give constant 
Zi SATISFACTION. 

That means satisfaction in every square inch of leather you buy from 
: SNYDER, and therefore — Satisfaction, breeding repeat orders, in every pair 
/ of shoes you put on the market. 

: * < * * 

| Atlas Kid Ebony Cabs Athena Kid Vigory Kips 

: (Semi-Chrome) (Semi-Chrome) (Full Chrome) (Semi-Chrome) 

: Black and Colors Black and Colors A Real Side Leather 

| AM tanned to uniform quality, in up-to-the-minute colors, from choicest raw stock 

in the best equipped tannery in the country, and sold at popular prices supple- 
mented by prompt deliveries. 
We know that our best asset ts acustomer who wears the Snyder smile. 





The Snyder smile will fit YOUR face 











65 SOUTH ST. BOSTON. A 


AGENTS: 


T. E. BRANNIGAN & SONS, Rochester, N. Y. A. M. ROBLEE_ St. Louis, Mo. 
MADISON KING, Chicago, Ill. 


CAPITAL AND SURPLUS OVER $1,000,000 : 
i 
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‘‘Forget the Past 
Live as of Today”’ 


READJUST 


Be prepared to meet TODAY’S DEMAND for shoes of 
Real Style---Real Quality---Made of Top Grade Leathers 
and Materials. Priced so that they may be Profitably 
Retailed from $6.00 to $9.00. 
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MALL 


























If you can buy in volume on a Case Lot Basis, We Can 
Show You How CALF SHOES made up of Top Grade 
Leading Leathers---Gallun’s or Law rence’s---can be retailed 


at $9.00. 














MAMA ALL 


eit ly os Write us to direct one of our Factory 
Our plan of Figuring and Merchandising Representatives to you fora display of 


allows us only to present our proposition our Spring and Summer lines---now on 
to the Volume Operator. e road. 


MILFORD SHOE COMPANY — 


Reorganized in management on a pL A oY volume prod: 
which offer a new phase on the nt problem of shoe ~~ eee 


MILFORD, MASS. 
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NS 
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Sample No. 1001— 
Ritz Last—Gallun’s. 
Tan Calf, 6 Iron 
Grain Solid Inner- 
sole. Selected 10 
Iron Oak Outersole 
—Wingfoot Rubber 
Heel and Fine Twill 
Lining. 
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Snappy Menihan Footwear in Stock 


Rightly Styled and Priced to 
Meet Your Quick Demands 


AAA 


_ Bi Kid La B 286—Glace Kid Lace, Good: Welt. B 290—Chocolate rg ar Lace, my 4 
Bede AA A. 5-8; B, 4-8; c and D, D, AA, A, B, 4-7; C and D, 3-7. . .$7.50 7 Phahane AA, 
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B 126—Mahogany Brown Calf Oxford, S 688—Black Suede “Irene” Turn, 18-8 B 116—Chi pigpande® Brown Calf Oxf 
Walking Heel, Goodyear Welt. AA, 4 2 Suede Covered Wood Louis Heel. AA, Cuban Hi oodyear Welt. on: aig 
A, 4-8: B, 314-8; Cand D, 3-8..... rs 414-8; A, 4-8; B, 34-8; C, 3-8; D, PS 74; A, 4-74; B, 344-7; C, 3-7. 


Don’t Let Your Stocks Run Low. Keep Your 
Stock Up and Avoid Losing Sales and Profits 


_ 
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SEND YOUR ORDER TO 


The Menihan Company 


SHOEMAKERS FOR WOMEN 


Rochester, N. Y., U.S. A. 
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MEN'S QUALITY WELTS 


BUILT CLEAN FROM TOP TO TOE 
THE NEWEST FALL 
STYLES ARE NOW 


IN-STOCK 


Oct. 16, -1929 











OUR FACTORY HAS 

BEEN AND IS RUNN- 

INGFULLCAPACITY, 
FULL TIME. 








NEARLY 100% OF OUR OR- 
DERS CALL FOR GOOD- 


Golden Brown Kid....... Bie 75 
Havana Brown Kid.. - 198 
Black Kid 6.50 


RRA ee 6. 00 
BN I. 65s 4.i 5 0 06 0 Kia 5.60 
Mahogany Calf.......... 6.75 
Lotus Calf. . % 


6. 
Nut Brown Calf.......... 6.50 


| A ae $5.85 
Mahogany............... 5.50 
Mahogany......... . 5.20 
MME. os cee tevcce 6.50 
OS See 5.75 
re 5.50 
Gun Metal.............. 5.20 
MEIN o.0's-< soo ds bec 6.50 
Russia Calf.............. 5.75 
Mahogany............:.. 4.75 














Mahogany Calf.......... 6.25 





YEAR WING-FOOT HEELS 


PENNINGTON. GROWELL SHOE CO. 


MANCHESTER NEW HAMPSHIRE 
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JOYAL KID is the counterpart in black of Tan Royal. 

| Its fine, soft, rich appearance, beneath which is strength, 
durability, hence satisfaction, make it particularly 

suited for the very best in men’s and women’s footwear. This 
leather is made from the best raw material by a superior 
tannage and finish. 





American Hide & Leather Company 


NEW YORK BOSTON CHICAGO 
ST. LOUIS | ROCHESTER CINCINNATI 


PLEASE SEE FURTHER PARTICULARS ON THE OTHER SIDE r THIS SHEET 
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American Hide & |_eather Company 













o HIGH GRADE 
*) CALF & SIDE . 
\ LEATHER es 
= 


The Largest Producers of 
Calf and Side Upper 
Leather 


The Finest Tannages and 
Finishes. The Best 
Service for Buyers 











| 








Classification of Our Principal Lines of Leather 


Calf and Veals (Chrome Tanned) — Tan Royal, Tan Royal Box,-Royal Kid, 

=== Royal Veals, Box Calf, Box Veals, Titan Calf, Titan Veals, 
No. 102 Box Calf, Willow Calf, Ooze Calf, Black and Colors, Nob Calf, Cadet Kid, 
Cadet Kid Veals, Dull Cadet Kid, Dull Cadet Kid Veals, Cadet Calf, Cadet Calf 
Veals, Mat Cadet Kid, Tan Cadet Kid, Empire Calf (Black and Tan), Empire Veals. 


‘ede I] x» Le +» pf¢. (Chrome Tanned) — Bronko Patent, Tan Titan 
S id = U ppe Le ather, — Sides, Willow Sides, Tan Royal Box Sides, Patent 
Horse, Patent Colt, Milwaukee Patent, Black Hawk Patent, Tan Cadet Kid Sides, 
Cadet Sides, Cadet Calf Sides, Dull Cadet Kid Sides, Empire Sides, Tan Empire 
Sides, Glazed Colt, Mat Horse, Dull Horse, Mat Royal Chrome Sides, No. 17 Creole 
Colored and Black Creole, Chrome Retan, Smooth, Black and Colors. 


(Bark and Combination Tannage) — Kangaroo Grain, Kangaroo Kid, Kerwin Calf, 
Russia Colored Sides. 


St 1H 1- wear Sides (Combination and Bark Tannages — Black 
A rm and H sh Ma : and Colored) —Boris, Sheboygan Calf, 
Kerwin Colored Storm Sides. (Chrome Tanned) — Waterproof, Peary Storm, 
Chocolate Chrome Retan. 


Sp lits (Black Waxed, Flexible, Chrome, etc.) — Flesh Splits, Belt Knife Waxed 

+——— Splits, Oxford Calf Union Waxed Splits, Ooze Vamp and Gusset Splits, 
Ottawa Black and Russet Splits, Flexible Splits and Bends for Goodyear, Gem 
and McKay Innersoles. 


Other Lines Bag, Case and Fancy Leather; Collar Leather; Goodyear Welting, 

~ Black and Tan; Bark Tanned and Chrome Heeling; Pasted Stock 
for Counters and Innersoles; Innersoles cut from Flexible Splits; Flexible Bellies 
and Flexible Shoulders. 
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American | lide & |_eather (Company 
Offices and Stores 
New York Boston Chicago St. Louis Cincinnati 


Calf and Side Upper Leather Tanneries 
Lowell Danvers Chicago Milwaukee Sheboygan Ballston Spa Curwensville Woburn 


Shoe Stock Plant: Binghamton, New York 
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PLEASE READ THE OTHER SIDE OF THIS SHEET 
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Strap Patterns 


m 


STYLE No. 255 
CARRYING A SHORT VAMP 
AND SHAPELY MEDIUM 
HEIGHT HEEL. 


wt 


FOR SPRING STYLE No. 345 
STRAPS PUMPS A PRACTICAL, GOOD LOOK- 
OXFORDS BOOTS ING SHOE MADE OVER A 

NARROW COIN TOE. 3%in. 


VAMP, 14-8 HEEL. 





















































JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE, 
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Look Down This Wing 
for Two Hundred and Fifty Feet 


—There is not a shaft or belt to stir up dust and drip 
oil—nothing to interfere with the shoemakers, nothing 
to interfere with good shoemaking. Every machine 
operated by its own individual electric motor. An evi- 
dence of the cleanliness, brightness and efficiency of the 
whole plant that makes 


The Statler 
A popular English last that is a ee Korrect Shape 


proven seller. Shown in Gal- 


lun’s 4, Creese & Cook’s Tony 
Red. Equipped with Goodyear Shoes 


Wingfoot Rubber Heels. 








OMIM MMPAITATS mara 


WIVIVUVAGMMOP MME ME 


A plant equipped to render service operated by 
a company that has believed in rendering service 
since men cast their votes for Lincoln. 


“ Korrect Shape” shoes are “‘Shoes you can Sell” because they are made right, under 
right conditions, at right prices, by a company that believes in the right kind ofserv- 
ice. We should like to have the opportunity of demonstrating what we mean by 


“Service.” 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA. BROCKTON, MASS. eecs 
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WELTINGIS THE HEART 
OF THE SHOE 
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ry 4 A weak welt impairs 
the wear of the shoe 


T [is a mistaken economy to attempt to use inferior selections 
of welting merely because the First Cost is a fraction of a 
cent lower. 


BARBOUR GROOVED ENDLESS WELTING 


S a quality product in every sense of the word, and its con- 
sistent use puts service and reliability into your shoes at a 


Vital Point. 


EB BROCKTON RAND COMPANY 


BROCKTON, MASS. 
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THERE ARE NO BETTER 


ae S 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


SOMETHING N E W 


To increase your sales you must offer your customers a new style 
occasionally and we are trying to make it possible to do just that. 
Furthermore, we are pricing these new numbers below the market. 
Watch our advertisements and get our prices before buying. 


IN-STOCK NOW ! 


No. B236 Wine Lotus Blucher, Code Last, Good- 
year Wing Foot Rubber Heel. Sizes 5-11; C 
to E. Code Word “LAFAYETTE.” 


Price $6.35 


No. B114 Gun Metal Blucher. Code 

Last, “Goodyear Wing Foot Rubber 
Heel; Sizes 5 to 11; C to E. 
Code Word “BATES.” 


Price $5.25 
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‘New Supplement to Fall Catalogue, showing twelve new Fall Styles, 
now ready. Yours for the asking. 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 
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18 South Wells St. 
Chicago, Ill. 
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| BEAC ON | one 


THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 











et 

















SOMETHING OLD 


--Yet with all this newness, all our styles have 
something old---the good old New England Shoe- 
making, the kind of shoemaking that means 
conscientious craftsmanship and a continuous back- 


qn Ke 


GO 


ground of shoemaking experience. 


In BEACON SHOES, therefore, we offer you care- 
ful selection of style plus a thorough, time-tested 
shoemaking that means a complete chain of satis- 
faction. Doesn’t the BEACON combination appeal 
to your merchandising sense? 





Remember that the good old New Eng- 
land Shoemaking is something real! 


ce 


i 


New Supplement to Fall Catalogue, showing twelve new Fall Styles, 
now ready. Yours for the asking. 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 











psig South Wells St. Ri ARS Sa 2 ie Manchester 
Chicago, Ill. rit ? New Hampshire 
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LUcIUS BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 





BLACK AND COLORED CHROME SOLE 
SHEEPSKINS FINDINGS 











AYER TANNING CO. 
MANUFACTURERS OF 


RUSSIA CALF 


BOARDED AND SMOOTH 
BLACK AND COLORED SIDES 
CALF LININGS ELK SIDES 
SPLITS | BAGLEATHER 
MAT CALF METAL CALF 

Fi, 
4 
AYER’ 
fssomeresed TANNING oer 
» } 


131 
SOUTH ST. SOMA MASS. 
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The Polo 


A MODIFICATION of the Brogue 
to meet all the requirements of ““The 


man who knows.” 


Extremely wide 





shank, flange heel and over-weight sole. 


27 Gallun’s No. 4 Tan Norwegian Grain Bal. 
Price $10.00. 


63 Melcher Street 


French, Shriner 


“At Once” 


| is unnecessary in this adver- 


tisement for us to use high- 


sounding phrases 


regarding 


quality, standards of style and 
workmanship. The trade-mark at 
the top of this advertisement is 
your guarantee. 


We have pleased the most discrim- 
inating dealers. Give us an oppor- 
tunity to show we can please you. 


A completely illustrated Fall and 
Winter Style catalog, with prices 
and full ordering information, is 
ready for your request. 


and Urner 


Boston, Mass. 
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Half-hearted selling never won 





success for anybody 
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More than 3,000,000 readers of The Ladies’ Home 
Journal, Vogue, Photoplay, and The Christian 
Science Monitor are reading Red Cross Shoe 
advertisements. Approximately 15,000,000 ad- 
vertisements are telling the story of Red Cross 
Shoes made, with the aid of motion pictures, 
to fit the foot in action. 


For th 







in the 1 
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---But pushing one thing hard 
is making leaders---like this: 


here’s nothing like going after one thing and 
oncentrating on it—nothing like it for success. 


ake shoe selling, for instance. John Jones, 
etail shoe merchant, is satisfied that a certain 
brand is a good shoe in its grade—value, style, 
well advertised, and regarded highly every- 
where. 


Does Merchant Jones scatter his efforts in try- 
ng to sell different lines in that grade—one 
pgainst another? Not much! He buckles 
Hown on what he knows is a good thing and 
puts all his push behind it. He hits the line 
ard in one place instead of weakly in many— 
pnd he gets through. 


Why Jones wins 


Merchant Jones is a better merchant just be- 
ause all his selling energies are focused on one 


For that reason he inspires confidence—confi- 
dence (and enthusiasm) in his salesforce and 
inthe trade. He shows that he knows his own 
mind, believes in his own judgment,—and 
people like to trade with that sort of man. 


Scores of merchants have found this true 


here are scores of shoe merchants who have 
won remarkable success by the Jones method. 
We happen to know about them because 


they concentrate upon Red Cross Shoes for 
their women’s high grade line. 


This they did because they investigated and 
found that the Red Cross Shoe is by far the 
best known women’s shoe in America, and. be- 
cause its range of style and price is wide 
enough to satisfy any reasonable demand in its 
grade. 


What these merchants have done, you can do. 
Your opportunity today could not be better. 
Because right now one of the greatest pub- 
licity campaigns ever conducted for a women’s 
shoe is making ‘“‘the most salable shoe in 
America”’ better known and faster selling than 
ever. 


Approximately 15,000,000 advertisements ap- 
pearing in leading women’s publications are 
telling to more than 3,000,000 readers the in- 
teresting story of how the /asting smartness of 
Red Cross Shoes is obtained by a study of 
hundreds of motion picture photographs of the 
foot in action. You can capitalize the in- 
terest that is being created. 


But let us tell you more about this concentra- 
tion principle that brought success to scores of 
dealers. ‘This success can be yours if you say 
the word. Just drop a card and one of our 
representatives will visit you soon when he is 
in your locality. It will not obligate you. 
Mail it today. 


The Krohn-Fechheimer Co. 


913 Dandridge Street 


Cincinnati, Ohio 
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Uppers of soft and pliable chrome tanned elkskin, bottoms of 
the same tannage and waterproofed solid leather throughout. 
A profitable addition for your shoe department, volume sales, 
quick turnover, satisfied customers. 


BROWN ELK BLUCHER UNLINED 
dos asics ah Sackcentdwede $2.35 
1979—Sizes 844-11... 2... ee eee eee 2.65 
ee rr eee 2.95 
1976—Sizes 244-54... eee eee 3.65 
I 6. doviiiksae 0:46 adn cw eloaandl 4.00 

BLACK ELK BLUCHER UNLINED 
ee err ees 
1982—Sizes 844-1]. ..... 2... eee eee eee 2.65 
RUN NOEs aio ocica cscs snieeewen 2.95 
1977—Sizes 244-54... cece ee eee 3.65 


CHROME GUN METAL LACE DRILL LINED 
AS ILLUSTRATED 

ew SR eee errry ree ee re $2.35 

1991—Sizes 834-11....................065 368 

ee Se pre eer 2.95 


MAHOGANY LACE DRILL LINED STYLE 
AS ILLUSTRATED 

1993—Sizes 5-8 nee dhe S ate eal $2.65 

1994—Sizes 844-11... a . 2.95 

po 8, ern re 3.50 


BROWN ELK BUTTON UNLINED 


1906—Glines 5-8... 2. eee ccccccccecs $2.35 
ROM “Ee BIGAB . . ois science ccccncavcscos 2.65 
ee MEE ee 2.95 


BLACK ELK BUTTON UNLINED 
eg, ee re hee $2.35 


198B—Sizes 834-11. ... 06. cece cece 2.65 
19869—Sizes 1134-2... 1.1... cece eee cccee 295 


Immediate Delivery 


HENRY KLEINE & CO., Chicago 
208-214 West Lake St. 
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INTRODUCING OUR NEW LINE 
100% SOLID LEATHER SHOES 


Adhering to our new policy to handle exclusively the 
line of the LOUNSBURY-SOULE CO. with its es- 
tablished reputation of over half a'century of good 
shoemaking— 







We will hereafter specialize and carry in stock only 
the highest type of staple and novelty footwear— 
guaranteed 100 per cent solid leather throughout. 






The trade is assured that every shoe sold by us will be 
absolutely right in style, quality, and price. 





The following men are now leaving to show the new 
line of 100 per cent solid leather shoes. 





Be sure and see them. 





ARTHUR BLACK 
New York, Philadelphia, Baltimore, 






MAX ROSENBLUTH 
In Charge of House Sales 












a Washington 
W. E. JOHNSON IRVING LEWIS 
Illinois and Indiana Brooklyn, Queens, Long Island 
IRVING S. DOBLIN M. K. ABBOT 
New Jersey, Westchester County Colorado, beer Utah, Montana, 
H. E. OVIATT CM 
New York State, Connecticut Bae om Cay 
A. 2. SHAW GEO. H. SOULE 
Ohio New England States 
H. S. GITTLEMAN SAM. H. STANFIELD 
Pennsylvania Southeastern States 








A. H. GAINES-GORDON CO., Inc. 


141 DUANE STREET 
NEW YORK CITY 


»-e@¢geo¢gee*eed¢easgoedgegedsgrsersd®? @oe@eo¢?ee¢e#s#eoege??@ 
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HE leather is the big factor in retail 
shoe sales. 


OUR customers may know little or noth- 
ing about the construction of shoes, 
but they do know a good leather when 


they see it. 


HE unmistakable excellence of P & V 
Leathers is as apparent to the layman 
as to the technical man. 


HEY look for your styles to change, but 

rightly expect the quality of your leathers 

to remain the same. Adhere to P & V 

unvarying quality as a safeguard for your 
business good will. 


Pfister & Vogel Leather Co. 


Milwaukee, Wisconsin 
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Are You 


Meeting, the Demand 


Sor Popular Priced Footwear? 


Right here hinges whether you 
will do a big business this season 
or whether it will flow to your 
competitors. 


In our opinion the day for selling 
extremely high priced footwear, 
at least in quantities, is past. 


A careful study of the market 
situation convinced us, as long 
ago as last February, that the 
peak of leather prices had been 
reached. Therefore we  pro- 
ceeded then to take our losses on 


stock on hand and lowered our 


prices accordingly. 


You will recall that when you 
bought our shoes for Fall, we 
had already anticipated the drop 
in prices which was later found 
necessary in other lines. Our 
prices were right in the begin- 
ning. 


So that we again may give you 
the benefit of rock bottom prices 
as we did for Fall, our represen- 
tatives have not presented the 
Spring lines as early as usual. 
We expect they will leave for 
their respective territori¢és by 
October fifteenth. 


Our Spring styles will bring to 
you the authentic modes both in 
novelties and staples with un- 
mistakable evidence of the same 
dependable quality and high 
grade workmanship as always 
characterize the H. & M. lines 
of women’s footwear. 


It is hardly necessary to em- 
phasize the certain advantages 
to be gained by waiting for our 
representative. The prices will 


be right. 


Helming-M ‘Kenzie 
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Most hosiery dealers come from Missouri-- 





they have to be “shown.” 


Our salesmen are always ready to show you 


a complete line of 











“Onyx” 


knowing that you have only to see to be con- 
vinced of the superiority of “ONYX.” 


Emery 6 Beers Company, inc. 


Reg VS. Per. OIeD 








Sole Owners of “Onyx” Hostery 


BROADWAY AT 24th STREET 
NEW YORK 








Philadelphia Office: 


Boston Office: Chicago Office: 
1033 Chestnut Street 


31] Bedford Street North American Bldg., State 
and Monroe Sts. 








San Francisco Office: 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N. Y. 
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ONLY 


*3.00 


For a Pair 


of First Class 


Thorogood Elk Outing Seas 


No. 875 — Men’s Choc. Elk, 4% D.S. Chrome Outsole, Nailed 
No. 876— Men’s Choc. Elk, % D. Oak Sole, Nailed 
Boy’s, Youth’s and L. Gents’ like 875 at equally low prices 





For Men and Boys in Welt and Nailed — Lined and Unlined 


Made By 


Albert H. Weinbrenner Co. 
Milwaukee, U.S.A. 


Distributing Branches 


NEW YORK PITTSBURGH CHICAGO 
148 Duane St. 422 Ist Ave. 112-114 S. Wells St. 














SEEGER, STE 


; oe Te 


Ht 
{ 


| 
: 
| 
{ 
9 
% 
i 























7 





SIDE AND VEAL 
UPPER LEATHER 


By specifying Monarch Upper 
Leathers you are assured the 
right combination of STYLE, ° 
PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. | 


MONARCH LEATHER CO. 
CHICAGO NEW YORK 
BOSTON 
U. S. A. 
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Walk Croft 


PROCESS SHOES IN-STOCK 


sw 


No. 8—Fine Russia Calf 5-Eyelet Oxferd. 
aa straight tip, 14-8 Cuban heel. By 


Oct. 16, 1920 











>) SOD) ND (> eR « LOLOL LT LD YY SY SD) SD a 


No. 12—Black Kid 84-inch, % Fox Lace. 
Perforated vamp and tip, blind eyelets, black 
fairstitch, 10-8 military heel. Stylish saoe 


No. 3—Brown Kid 5-Eyelet Oxford. 
rated vamp and tip, 14-8 Cuban heel. P 


No. 11—Fine Russia Calf 8}4-inch, % Fox 
Lace.. Pinked vamp and tip with perforations. 


blind eyelets, white fairstitch, 10-8 military 
' heel. Stylish street last $6.50 


Perfection Pump. A perfect pump for all 
occasions. Smart, Neat, N 


No. 4—Black Satin. Full Louis onmt e 


No. 5—Black Ooze Calf. Full Louis covered 
heel $6.50 


No. 6—Dull Kid. Leather Louis heel. . .$5.00 


No. 7—Black Ooze Calf vamp black satin 
quarter. Full Louis covered heel $6.50 


Newest Pump Last—very flexible 
These shoes are offered only 
in even dozens on a width 
in the following size runs: 


No. 14—10%-inch Brown Kid,.Leather Louis 
Heel $6. 75 
No. 17—Same shoe, Black Castle Kid. 


No. 10—Same as above, except 9-inch Camel 
Kid, Plain Toe $6.50 


FACTORY 


A—414-8, 4-8, 4144-714 } 
B—3-74, 4-8, 3144-8 
C-214-8, 314-74, 3-7% 
D—24-8, 344-7, 3-7 


No. 1—Black Kid 84-inch, % Fox Lace. 
Fudged edge, perforated vamp and tip, blind 
eyelets, 14-8 Cuban heel. New last $5.00 
No. 2—Same as above in Brown Kid.. 

No. 9—Same as above in Fine Russia Cal 
with white fairstitch $6.5 


BOSTON OFFICE 


BANCROFT WALKER COMPANY 


MAKERS OF SMART SHOES FOR WOMEN 
We pay express if unsatisfactory. 


Rooms 404-5 


13 WORMWOOD ST. 
RICE BUILDING 


BOSTON, MASS. 





We invite you to try a dozen. 




































































WILL BE 


604 
Mahogany Cordovan 


Brogue Oxford 605 


Ritz Last — iy a - Tan Norwegian 


Brogue Oxford 
Aberdeen Last 


BIG SELLERS 
FOR FALL 


NOW 
IN STOCK 


A, B, 7 to 11; C, D, 6 to 11 














606 - 603 
Tan Norwegian — Mahogany Cordovan 
Brogue Balmoral Naasas> Brogue Bal. 
Aberdeen Last Ritz Last 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 


Boston Salesreoms: New York Salesrooms: 
60 South Street 127 Duane Street 
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Order Now 


No. 2710—“Happy-Foot” Combi- 
nation Last, glazed kid, welt, 84- 
inch boot. % foxing, 14-8 straight 
heel, imitation straight tip. 

Price, $8.75 


No. 2709—“‘Comfy-Fit” Combina- 
tion Last, glazed kid, welt, 8-inch 
boot. % foxing, 14-8 straight heel, 
straight glazed tip. 
Price, $8.25 


Sample Orders 
Solicited 


* No. 2712—‘Konsolation” Combi- 
nation Last, glazed kid, turn, 8- 
R ead y To Ship inch boot. % foxing, 12-8 straight 
heel, straight glazed tip. 
Price, $8.25 


No. 2711—‘Fitzu” Combination 
Last, glazed colt, welt, 8-inch boot. 
% foxing, 12-8 straight heel, 
straight glazed Colt tip. 

Price, $6.50 


THE KROHN-FECHHEIMER CO., 


X-L LINE DEPARTMENT CINCINNATI, OHIO 
TOU 
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‘‘Greater Love Hath 
No Man”™ 





It is a tradition cherished in the hearts 

| of Cincinnati shoe craftsmen that their 
skill, their art, and their positions shall 

be handed down from father to son. 


It is this loyalty, this love of their craft 
that gives a new spirit to shoe making. 


















that makes Cincinnati-made shoes ex- 





Ghe Pi. Sullivan é 
PRETTY SHOES 
WOMEN 





Ti A 
HE SCHEIFFELE cel—hence their dependability. Your 
CHILDRENS & GROWING |! profits are assured with Cincinnati- 
GIRLS SHOES made shoes. 





e 






























The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 
The Krippendorf-Dittman Co. The Duttenhofer-Stevens Co. 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co. 
The Holters Co The Charles Meis Shoe Co. 
The Helming-McKenzie Co Helmers Bettmann & Co. 
The P. Sullivan Co The Homan-Hughes Co. 
Manss Owens Shoe Co The Sachs Shoe Mfg. Co 






























HELMERS BETTMANN 
& CO 

















CINCINNATI , 
Za ———  —— , 

















Art mys 

















n Ef 


ES 














N NA 


MARKET 






































ROOKWOOD POTTERY 
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New ‘‘Holtersho2s — 






Ready to Ship--- 


And there are seventeen 
other styles just as attrac- 
tive in our ‘In Stock’”’ 
Department. 


Catalogue on Request 





Get Your Copy Now 


No. 221—Glazed Regent Kid 10'4- 
inch Welt gg reg Boot. 
Imitation Tip, 1%4-inch Cuban 
Heel. Imitation collar, perforated 
with fleur-de-lis perforated drop 
piece. 90 last. AAA-5 to 7%; 
AA-4%% to 8; > 4to 8; B- oie to 8; 
C and D-3 to 8 . $9. 


There 
is individual 
STYLE PLUS SERVICE 


is a distinction 
about our product which 


No. 223—Black Glazed Kid 10%- 
inch Welt, GRENADIER Boot, 
Imitation Tip, 2% leather Louis 
Heel, Imitation collar, Perforated. 
with fleur de-lis perforated drop 
piece, 51 last. AAA-5 to 7%; AA- 

4% to 8; vee to 8; B-3% to 8; 

C and D-3 to 8 $9.40 


Riceville Kid . 








222—Same as 221 in Brown 
$9.15 


No. 224—Same as 223 in Brown 
ca RT Se, $9.50 


We will both make more money if you buy 


“HOLTERSHOES” 
THE HOLTERS COMPANY 











Cincinnati, O. 1 
oN 





Shoes 
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JUVENILE SHOE SysTEmM PRICES 
Or HiGHEst GRADE MATERIALS 


AND NOW COMES THE JUVENILE SHOE SYSTEM 
NEW LINE OF QUALITY SHOES THE SAME QUAL- 
ITY AS OUR CALF LINE EXCEPT MADE WITH SIDE 
LEATHER UPPERS 


Fie 
SA) TEER! Ce ie uaa 
an tibiae Hah AaAn Het 


OUR NEW AND LATEST PLANT 
AURORA, MISSOURI 


WRITE FOR COMPLETE PR 
LIST OF JUVENILE SHOE SYS 
CALF AND SIDE LEATHER SHO 


‘THE JUVENILE SHOE CORPORATION 


OF AMERICA 
SAINT LOUIS 
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sf Atways Basep On Lowest Cost 
sf} FiGURED ON QUANTITY PRODUCTION 


ILLUSTRATING CONSTRUCTION OF OUR RENOWNED 
STITCHDOWN FOOTFORM LINE 






Genuine 
Goodyear 
Stitched 







MAHOGANY OR BLACK SIDE LEATHER. LACE OR BUTTON 


PRI 


YST 12 TO 2 HEEL . . . . $3.75 
SHO 8% TONK - - + «+ + £§3.40 
$3 TO 8 - . - - - $2.90 
2TO5 - «+ «+ © + 238 


"THE JUVENILE SHOE CORPORATION 


OF AMERICA 
SAINT LOUIS 
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Stroller 


How have we run full time 
during the dullest period? 


We save overhead expense by special- 
izing on two good types of shoes. 


ALL OUR SHOES GUARANTEED 
TO CARRY 10 OZ. DUCK LININGS 


We make shoes for jobbers only. Case lots of 
our shoes open right because we are operating 
our factory on a new standard efficiency basis. 


Fuk 


Nad. 
office.t07 Coaey. Mk, 




















So ee © © ee | (——] 


eet Be 











: (ee 
















































































ee )/ 
¢ 2S 
“= oa ai Ds } 
BY. = G Ly : 
Za, ee: Se can REP) 
Yo | - x | tS 5/ am 
Lia s! j ye sie N S$ = 
Wa NORA \ 4 y 
ey a > 
ill, WP - \ i iy = 
V2 OY | | “F. yr Ww) X 
Uf 1 \ 
A 4 i 4 “\" \ 
e Y wy Oa | I a4, @) 
= fy | 18 “44 ¥ oF on j\* { | \. » 
i} hy 5 ="), 4 Sv wareon yA et ow x 
| . . 4 2 J a | ofits 
i ad SR Oy He) aig’ HAD WA 
r~S e/ 6 rt \ f Z, i we \ 
. 
1 TE 4 = of 


ral 
$ <a 














































































































Nene EEE 
SD Se) 1 


t 











PESETIHEN conditions in the shoe business 

Mel become in any way unusual, it is the 

quality goods—the dependable lines—that 

help more than any other influence to 
restore stability. 


Watson’s Welts for Women are among 
those shoes which, by preserving their high 
character against the assault of cheap mer- 
chandise, become the dealer’s bulwark of 
trade strength and local prestige. 


Orders for Watson’s Shoes are coming 
steadily to us. We are busy executing 
them. We see in this the fulfillment of 
our conviction that our job is to produce 
good shoes in constantly increasing quality. 


Obviously, our increasing family of custom- 
ers feels the same way about it. 

















| Watson Shoe Comp pany 
Women's Fine Welts Exclusively | 
LYNN, MAS SACHU SETTS 
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are making a musical whir. In othe 

words, production departments are noi 
nicely on the jump. ; 
Lynn’s shoe plants have for many years bee oday’s 
a sort of thermometer for general productiogY®" V‘ 
conditions throughout the Industry. It > shoe 
not hard to understand why. So importangPre OT 
a center for the making of women’s and chi 
dren’s shoes and men’s slippers could scarce! 
fail to be an index of the manufacturing pa 
of the whole Industry. 


Lynn’s shoe manufacturers have never wai 
ered in their belief that the public’s deman 
for shoes this season and next will be firm 
that the shoe dealers of the country a 


a Lynn’s shoe factories the turning wheel 





















ynn’s 
rength 
Psponsil 
h the In 
hethod 
hdustry 
hance. 











































HARNEY 
V. Herr 
son SHC 





ALLEN, GOLLER, LEIGHTON Co. BARTLETT-SOMERS 
BurDEtTT SHOE Co. CorrerR SHOE 
A. Fisuer & Son Grecory & Reap 
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und to need goods in considerable quantity, 
d that the producing end of the business 
ust therefore be ready to expect orders and 


ynn’s shoe manufacturers, realizing the 
rength of their co-operative effort and jthe 
sponsibility of their commanding position 
the Industry, are overlooking no reasonable 


regain normal business predom- 


Harney SHorCo. HENNESSEY, Max wei & HENNESSEY 
. Herrick SHoE Co. T. J. Kirsty & Company 
Wituiams, CLarK& Co. 
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STYLE No. C116 
Golden Tan Vici Bal, Princeton Last, Single 
Oak Sole, Spring Step Rubber Heel. 
Price $7.00 








STYLE No. C161 


Lawrence Koko Calf Bal, Manhattan Last, 
Single Oak Sole, Spring Step Rubber Heel. 


Price $8.00 


You Will Find CYGOLFS 


RIGHT IN STYLE, IN FITTING QUALITIES, 
IN WORKMANSHIP, IN SERVICE, IN PRICE 


Buckley Shoe Company 


Brockton, Mass. 





SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, while most rubber heels have but 6. The two extra 











holes are added at the swing at 
the back, thus insuring perfect 
security for these heels at the 
point where others are first in- 
clined to gap and draw away 
from the leather base. The 8 








nail hole feature is but one of 
several which mark SPRING 
STEPS as the most reliable, 
progressive and thoroughly sat- 
isfactory of rubber heels. 
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A Public Buys Shoes | ¢ 
A Dollar’s Worth of Wear | 1 








People have not stopped wearing 
shoes. And shoes have not 
stopped wearing out. People 
have stopped buying in re- 
sponse to fancy or whim. They 


are purchasing now at the 
dictates of necessity. . 


They now demand a staple, com- 
fortable, long-wearing shoe, at 
a moderate price. And since 
they can get good style—attrac- 
tive neatness—in Combination 
with serviceability, they want 
that, too. 


More than 8070 of all shoes built with branded rubber heels 
are Goodyear Wing foot equipped 


WEAR 
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On the Basis of Value 
For a Dollar Expended 











You effect definite economies 
by stocking the kind of shoe 
mostin demand. Initial invest- 
ment in such stock is less. 
Sales resistance to the moving 
of it is less. 


Far-sighted retailerstoday believe 
the soundest values they can 
stock right now are good, 
medium-priced, service-line 
shoes, made with guaranteed 
Neolin Soles, or Goodyear 
Wingfoot Heels, or, better yet, 
both of them. 


Tue Goopyear Tire & Russper Company 
Offices Throughout the World 


RUBBER HEELS 
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Not Subject 


to 
Price Cutting 


One phase of selling Educator Shoes 
that interests the retailer is the fact that 
they do not lose style and have to be 
marked at sacrifice prices. 


Educator patterns being staple are just as good to- 
day and to-morrow as they were yesterday. 


Educator Shoes being a stock proposition enable 
the retailer to keep his stock up by sizing in instead’ 
of having to place orders for an entire season’s shoes 
at one time. 


If you are not an Educator retailer follow the ex- 
ample of the big retailer who sells them because he 
is a good judge of merchandise, because he believes 
in the Educator principles and because the turnover 
satisfies him. 


FDUCATOR 
SHOE® 


Rice & Hutchins, Inc. 


10 High Street, Boston, U.S. A. 
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